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AirTran Airways is the official sponsor of Brians '05-'06 Tour. Visit www.airtran.com www.brianculbertson .co,m 
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BY BILL SIDDONS 

Imagine you started a group — let's call it 
"the Few" — and wrote all of its hits — 10 in 
jusl five years. 

Your partner, the lead singer, then de- 
cides to leave for a solo career. Still, pro- 
moters are offering SlOO.OOO a night for 
the Few. There are opportunities for TV 
specials, merchandise offers and more. 

So, who gets to profit from the brand 
you built together? Can you call your 
band with the new singer the Few. or is 
it the Fewer.' Can your ex-partner use the 
name if his solo career fails? You wrote 
all the songs, but who decides whether 
your biggest hit, "Big One." is used in 
that Trojan ad? 

Most important, what do you tell the 
kids? "Mommy and daddy still love you, 
but the vocals are going to sound dif- 
ferent now"? 

The passion that drives you to care only 
about creating art can blind you to the fact 
that you are also starting a business. From 
Day One, you are building assets with a 
bunch of partners — it is like being mar- 
ried to several people at once. The surest 
way to protect your art for the future is to 
address that from the beginning. 

Clear agreements early on can save you 
years of pain and heartache, preserve your 
finances and, most important, safeguard 
your relationship with your fans. 

Ultimately, perhaps the most important 
asset you will be creating is the brand. Own- 
ership of that brand may be the critical fac- 
tor in determining who lives in poverty and 
who lives in wealth. 

The list of bands that have lost one or 
more members who were crucial to their 
sound or brand identity reads like the ros- 
ter for the Rock and Roll Hall of Fame: the 
Temptations, Pink Floyd, the Doors. Van 
Halen. AC/DC, Supertramp. Little River 
Band, Alice in Chains. Styx, Journey. 

Despite key personnel changes, these 
bands still have active careers. The people 
profiting are the people who own the 
names (the brands) and are able to work 
under those names. They may not be who 
you think. 



Often the brand lives on after the de- 
parture of the artists who have clearly 
been the creative force — the unique face 
and/or voice. In short, the heart and soul 
of the band. 

In some cases (AC/DC. Van Halen). the 
band goes on to redefine its sound and di- 
rection, and in the process redefines its 
brand. In others, the original sound is im- 
itated, and that brand is used to enrich 
new memlwrs. 

Consider the recent case involving my 
original client, the Doors. The drummer, 
John Densmore, and the estate of Jim Mor- 
rison sued the other two original members 
for abusing the trademark and using it 
without permission by touring as the 21st 
Century Doors — and they won. 

This story could have had a very differ- 
ent outcome. But because there were valid 
contracts signed, it was a relatively clear 
{though expensive) path. The partnership 
contracts provided that a veto by any mem- 
ber could stop a proposed project or use. 
No one ever imagined at the time that it 
would come to litigation and cold, hard 
cash — but it did. 

Now consider what happened to our re- 
cent client Birtles Shorrock Goble, the 
founding members, singers and song- 
writers of Little River Band. They now call 
themselves BSC 

Little River Band had phenomenal U.S. 
success during the late 70s and early '80s, 
producing music indelible to a generation 
of conccrtgoers and radio listeners. The 
brand the original members created — in- 
cluding the name Little River Band, the 
acronym LRB and the symbol of the platy- 
pus in their logo — was unmistakable to 
fans worldwide. 

One by one. the original members re- 
signed from the LRB corporate entity to 
invest in their families and their solo ca- 
reers. Guitarist Stephen Housden. a non- 
original member who had joined the group 
well after the brand was established, was 
granted rights to the trademarks. He tours 
the United States, making millions annu- 
ally, performing LRB classic hits and pre- 
senting his group as Little River Band — 
although not one original member remains 



in the group. 

Housden has sued BSC many times to 
stop them from making reference to their 
history or connection with Little River Band. 

Under settlement agreements reached 
in 2002 in Australia and this year in Florida, 
BSC can make only limited use of the 
brand they created. And without control 
of that brand, they are unable to market 
themselves effectively. Essentially, they are 
artistically and economically silenced. 

Sadly, the fans suffer most. No one has 
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ever mistaken an Elvis impersonator for 
Elvis. A new band playing someone else's 
hits under the original name is no differ- 
ent than the performers doing Liberace or 
)udy Garland in the Legends of Las Vegas 
show. But it is legal. 

I f you are going to start a career in the 
music business, you should start it with 
your eyes wide open. Make sure you un- 
derstand who owns and controls what 
is important to you, and that you have 
it in writing. 

If your talent translates into greatness, 
and if you have a career that lasts, you 
must protect your art. Take control of it 
early, so instead of a legacy of bitterness 
and heartache, your legacy is about the 
music. Spend your best years onstage, 
not in court. • ■- 

Bill Siddons is a personal manager and 
partner in Core Entertainment. Additional 
clients iruiwie Alice in Chains, ]erry 
CantreU. Bayne Boosler and Michael 
Glabicki of Rusted Root. 
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Contrary to the "Studio Survival" story in 
last week's issue, Record Plant Rec- 
ording Studios in Hollywood has not 
closed. Nothing could be further from 
the truth. 



The studio reports that it is alive and 
thriving and remains a market leader that 
continues to attract top stars. At the time 
the article ran, Record Plant was fully 
booked with A&M president/ producer 



Ron Fair, Will.i.am of the Biack Eyed Peas, 
Evanescence and Christina Aguilera all in 
session at the legendary facility. 

BUiboard regrets the error and apolo- 
gizes to Record Plant. 



Let your colleasues know what's on your mind. Send letters to Ken Schlager, Executive Editor. Billboard, 770 
Broadway. 6th Floor, New York. NY, 10003. or e-mail to l«tt«r» a: billboard.com. Include name, title, address and 
phone number for verification. Letters should be concise and may t>e edited. All submissions published shall 
become the sole property of Billboard, which shall own the copyright in whole or part, for publication. 
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By Popular Demand... The Fourth Milestone 
Chapter In An All Time Success Story! 
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Featuring All Newly Recorded Classics 

From The 2005 Grammy Award Winner; 

*1Ve Got A Crush On You" (duet with Diana Ross), 
"Long Ago And Far Away/' ' Blue Skies, ' 
"I Wish You Love" (featuring Chris Botti), 
"Makin' Whoopee ' (duet with Elton John), 
"My Funny Valentine," "Let's Fall In Love," 
"You Send Me" (duet with Chaka Khan) 

and much more! 
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>> INDICTMENTS 
IN LARGEST 
U.S. RAID 
A federal grand jury 
indicted three men in 
connection with the 
largest counterfeit 
CD raid in U.S. 
history. The Oct. 12 
charges In San Jose, 
Calif., for criminal 
copyright 
infringement and 
other crimes 
followed 
simultaneous 
raids at 13 locations 
In the San Francisco 
Bay Area and 
in Austin. The 
operations resulted 
in the seizure of more 
than 500,000 CDs 
(about 85% were 
Latin music), more 
than 1 million CD 
inserts, thousands of 
DVDs and 3,300 
stampers, which are 
metal discs capable 
of pressing multiple 
CD/DVD copies. 

CLEAR 
CHANNEL BOOTS 
TWO AFTER 
PAYOLA PROBE 

The fallout continues 
from New York State 
Attorney General 
Eliot Spitzer's 
settlement with Sony 
BMG, as a Clear 
Channel Internal 
investigation found 
evidence of 
wrongdoing In two 
Instances that led to 
the dismissal of the 
connected 
individuals. The 
settlement alleged 
that Clear Channel 
programmers 
engaged in pay-for- 
play activities. In 
other instances, the 
company found 
evidence of 
inappropriate 
conduct, and those 
Individuals have been 
the subject of 
disciplinary action. 
Clear Channel will not 
release the names of 
those who were 
subjects of the 
investigation, 
terminated or given 
disciplinary or other 
punitive action. 

APPLE STOCK 
PLUNGES 10% 
Shares of Apple 
Computer fell after 
the company 
reported robust sales 

continued on >>plO 
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BY BRIAN GARRITY 



The Divide Widens 
At Sony BMG 



Sony's and Bertelsmann's scrum for control 
ofSony BMG Music Entertainment is boiling 
over from backroom bickering to public spat. 

Unnamed Bcrtelstiiann executives told The 
New York Times Oct. 10 that they want to dump 
chief executive Andrew Lack, Sony's topodicer 
in the joint venture, when his contract expires 
next year. 

Competitive unrest on thecorporate level and 
inside the merged music company — hardly a se- 
cret — is coming to a head with the impending 
departure of COO Michael Smellie. BMG's high- 
est-ranking active executive. 

Sources have indicated to Billhoani that Ijck 
may not name a successor to Sinellie. leaving Ber- 
telsmann out of the lop rung of the Sony BMG 
power structure. 

Sony insiders characterize the situation as a 
tit-f'or-tal negotiation ploy by Bertelsmann to pre- 
vent Lack from having the upper hand in dictat- 
ing the joint venture's management structure in 
the wake of Smellie's exit. They maintain the 
question of the COO role has been left open to 
avoid making Smellie a lame duck. 



However, even Sony executives recognize iheir 
growing stranglehold on power in a venture billed 
as a so-called "merger of equals." 

"Sony has been more ofan equal partner, 
if not a senior partner." a former Sony Music 
senior executive lamihar with the situa- 
tion says. "And that perception was am- 
plified when it was announced that 
Smellie was leaving." 

Contrary to I-ack's repeated insistence 
that culture rivalries are not an issue in 
side the company, Sony and Beriels- 
mann are keeping score on who holds 
what position — literally. 

The former Sony executive ex- 
plains that the companies use a 
point system to assign value lo sen- 
ior management positions. The 
chairman role, held by Bertels- 
mann chief creative officer Roll 
Schmidl-Holtz. gets four points: 
the CEO three; the COO two: and 
the CFO, held by Sony Music vet 
Kevin continued on »p10 




ANDREW LACK is 

Sony's top officer in 
the Sony BMG structure. 



BY PHYLLIS STARK ' 



Garth Brooks Rides, Retail Fumes 



NASHVILLE-With just four 
; days of airplay. Garth Brooks 
; storms into the Hot Country 
, Songs chart at No. 18 this issue 
: with "Good Ride Cowboy." 
1 The single's fast start breaks 
I the record for highest debut on 
[ the Billboard country ctyaitduT- 
J ing the Nielsen Broadcast Data 

Systems-monitored airplay era. 

The previous mark was set by 

Brooks in 1991 when "The Thun- 
' der Rolls" bowed at No. 19. 
[ Brooks, who has retired from 

touring, has not had a new sin- 



gle on the radio since 2003. 
Country stations are treating 
his return as an event. 

The single was released on 
Brooks' own label, Pearl Rec- 
ords. Under a new promotion 
agreement with the Universal- 
distributed Lyrk: Street Records 
(.Billboard. Oct. 15), the song 
was digitally delivered to coun- 
try stations and amassed more 
than 14 million audience im- 
pressions between its Oct. 6 ar- 
rival and Oct. 9, when the chart 
week ended. 



The song was played in 
those first four days on 112 of 
the 118 monitored stations 
used by Billboard in tabulat- 
ing the chart, including WYGY 
Cincinnati, which spun "Good 
Ride Cowboy" an incredible 
83 times. 

WYGY PD Steve Giuttari 
admits he "may have gotten 
a little carried away" spinning 
the song once per hour, but 
he says, "It was a major event. 
It's the best song he's done in 
10 years." 



Retailers, however, are less 
thrilled about Brooks' success- 
thanks to his new affiliation 
with Wal-Mart. 

Brooks recently signed a 
multiyear, exclusive pact with 
the retailer, making Wal-Mart 
and its Sam's Clubs and wal- 
mart.com outlets the only 
places where his new music 
will be commercially available 
(.Billboard. Aug. 27). A boxed 
set that includes previously 
unreleased material from 
Brooks will be released by 



Wat-Mart in late fall. 

"Looks like Garth forgot who 
was selling his product from his 
beginning— the record stores," 
says Jon Kerlikowske, opera- 
tions manager of Tower Rec- 
ords' Nashville store on West 
End Avenue. 

"Garth did a great disservice 
to retailers by choosing to get 
into bed exclusively with Wal- 
Mart," says Brian Smith, VP of 
store operations for the Value 
Central chain. "By doing so . . . 
he sim- continued on >>plO 
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of its personal 
computers and still- 
sizzling iPods. as overall 
shipments of the digital 
music player fell shy of 
Wall Street's high hopes. 

The reaction was 
immediate: Apple shares 
plunged more than 10% 
Oct. n after the 
company reported its 
fourth- quarter results. 
Shares fell $3.26, or 
6.3%. to $48.33 in 
morning trading Oct. 12 
on the Nasdaq 
exchange. 

»>EC UNVEILS 
NEW COLLECTIVE 
LICENSING RULES 
The European 
Commission on Oct. 12 
overhauled convoluted 
rules on collective 
licensing, making It 
easier to license music 
online in the European 
Union's 25 member 
countries. The EC 
confirmed a policy 
giving right-holders and 
commercial users of 
copyright-protected 
material a choice of their 
preferred means of 
licensing. It alms to 
create a system ensuring 
musical rights can be 
cleared efficiently on an 
EU-wide basis so the 
European online marlcet 
can catch up with that in 
the United States. 

>»WEB SITE 
TO AID 
UNSIGNED ARTISTS 

Universal Music U.K. has 
joined forces with 
revived indie label 
Dandelion Records to 
launch a new-music Web 
service dedicated to the 
late John Peel, the highly 
revered British radio 
broadcaster/DJ. 
Accessible at 
johnpeeImusic.com. the 
new service invites 
unsigned acts anywhere 
in the world to upload 
their demo recordings 
for assessment by 
music enthusiasts 
and interested 
A&R executives. 

>> SANCTUARY TO 
CUT STAFF BY 25% 

The Sanctuary Group 
will reduce its head 
count by 175 employees 
(25% of its worldwide 
staff) by the year's end, 
reveals a memo from 
CEO Andy Taylor that 
was e-mailed to the staff 
Oct. 7. Most of the 
layoffs will take place in 
North America. 

continued on >>p12 
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Kelleher, one. A six-to-four ad- 
vantage for Bertelsmann is set 
to swing tea four-to-four parity 
if Smellie is not replaced. 

However, BMG executives do 
not see it that way. given 
Schmidt-Holtz's hands-off 
approach to his role as non- 
executive chairman. They have 
responded by lobbying Smellie 
lo rethink his decision to leave 
the company at year's end; the 
executive has balked at such 
suggestions. 

Sony BMG has struggled to 
establish its own culture and 
identity. "Morale is low. 
there's still two cultures 
clashing, executive infighting 
Is the norm, and there's an 
absence of vision and leader- 
ship," says a Sony BMG ex- 
ecutive in New York. 

Bertelsmann executives in 
Germany privately gripe that 
Lack has not delivered on the 
merger's promises, although 
publicly, they voice support for 
the company's performance. 

In its most recent quarter 



ended June 30, the joint venture 
posted a net loss of $18 million. 
And Universal Music Group has 
stretched its lead in market 
share, now at 36% in the United 
Slates, according to Nielsen 
SoundScan. compared with 
SonyBMG's26%. 

Bertelsmann is particularly 
upset with market-share de- 
clines at BMG. a unit that had 
its best year ever before the 
merger, riding high with artists 
like Usher and Avril Lavigne. 

What is more. Bertelsmann 
is still expecting that Lack — a 
favored executive of Sony chair- 
man/CEO Howard Stringer — 
will jump ship to assume greater 
responsibilities within Sony 
some time in the near future. 

Lack loyalists counter that 
such characterizations are un- 
fair, pointing out that he has ex- 
ceeded cost-cutting targets 
associated with the merger, 
wringing out more than $400 
million in savings — $50 million 
above his mandate. Supporters 
claim he also has increased the 



company's A&R spending by 
1 5%, rebuffing suggestions he 
is not interested in the creative 
aspects of the business. 

No matter how badly Ber- 
telsmann wants Lack out. 
Sony selects the CEO for a five- 
year window, under terms of 
the joint-venture agreement, 
a Sony source says. Lack re- 
portedly has six months left 
on his deal. 

In response to the New York 
Times story. Stringer issued a 
statement of support for Lack, 
noting that the focus should 
be on overall performance, not 
just quarterly results and mar- 
ket share. 

"Andy Lack has executed this 
very complicated merger be- 
tween Sony Music and BMG 
music brilliantly, "he said. "TIr- 
partners are in this together for 
the long term." 

Additional reporting by 
Emmanuel Legrand in 
London and WbJ^oig 
Spahr in Germany. 
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ply Injected more confusion into the minds of 
casual music shoppers today who don't urKter- 
stand the loss-leader, exclusive game. 

'Traditional retail was there when he got his 
start, racked the first single and every piece of 
product thereafter, and this is the thanks we 
get," Smith fumes. 

Kerlikowske says Tower will discontinue sell- 
ing Brooks' catalog titles at tt>e end of the month, 
noting, "His catalog sales have been minimal 
over the last few years." 

At Value Central, Smith says Brooks' sales 
have "slumped" during the past few years while 
he has t^een out of the limelight. 

"We passed on the offer to restock before 
the transition from Capitol, and we are 
glad we did," Smith says. "Our policy 
is and will continue to be [supporting] 
artists that support traditional retai 
Offering a track to a phone provider or 
an extra cut to a big player is one thing 
Going exclusively to a big box with 
no alternative is something else 
altogether. 

"Wal-Mart will sell some 
box sets, but In the end if 
he ever hopes to sell a 
new album with the 
strength he has in years 
past, he better hope 
Wal-Mart stays in the music 
business," Smith says. "My 
colleagues at retail won't 
soon forget." 

Giuttari is not concerned 
about the Wat-Mart exclusive. 
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"Being In country radio," he says, "all of our lis- 
teners shop at Wal-Mart." 

It ren^ins unclear whettwr "Good Ride Cow- 
boy" will be included in the boxed set. 

"Good Ride Cowboy" is a tribute to Brooks' 
friend Chris LeDoux, a country artist and rodeo 
star who died earlier this year. It was written by 
Bryan Kennedy, Jerrod Lee Niemann, Richie 
Brown and Brooks' manager, Bob Doyle, and 
produced by Brooks' longtime collaborator, 
Allen Reynolds. 

KTOM Monterey, Calif., put it immediately into 
heavy rotatkMi. Assistant PD Jim Pearson says Mon- 
terey is "a big rodeo town, and Chris LeDoux has a 
special place in people's hearts. So tfns is a dou- 
ble wtiammy for us.' ' 

n June, Brooks split with his 
longtime label home, Capitol 
Records, arxi took his entire cat- 
alog of 15 projects with him. 
During his Capitol years, he sold 
more than 100 million altjums, ac- 
cording to the Recording Industry 
Assn. of America. 



Additional reporting by 
Wade Jessen in Nashville. 



Sheridan Square 
To Buy V2 

Hirsch Merger Filing Reveals Co. Finances 



NEW YORK— Even as Sheri- 
dan Square Entertainment ne- 
gotiates the acquisition of V2's 
North American assets, its 
merger with Hirsch Interna- 
tional is proceeding, according 
to a filing with the Securities 
and Exchange Commission. 

According to sources. Sheri- 
dan Square has signed a letter 
of intent to acquire V2's North 
American assets and is work- 
ing on closing that deal The 





GARTH BROOKS' new 

single has set country radio 
afire, but retail resents Wal- 
Marfs exclusive. 



Virgin Group will retain the V2 
assets in Europe, sources say. 

Last year in the United 
States, V2 had revenue 
of about $10 million: its big 
sellers have been Moby and the 
White Stripes. The latter band 
has scanned about 570,000 
units so far this year of its "Get 
Behind Me Satan" album, 
which means the label could 
have revenue in the SI 2 mil- 
lion-$15 million range. 

Meanwhile, the proxy state- 
ment containing details of 
Sheridan Square's deal to 
merge with Hirsch was filed at 
the end of September with the 
SEC, which has 30 days to 
comment, and then the deal 
would go before the share- 
holders, expected within the 
next 30-45 days. If the V2 deal 
is completed, the proxy would 
have to be amended, slowing 
the process. 

Wall Street executives see 
the deal as a "reverse merger." 
allowing Sheridan Square to 
go public through Hirsch's 
back door. If the deal is com- 
pleted. Sheridan Square will 
likely sell the industrial em- 
broidery machine distributor 
operation and drop the Hirsch 
name. Sheridan Square prin- 
cipals would receive 62% own- 
ership of the new company, 
with Hirsch shareholders get- 
ting the remainder. 

The deal will give Sheridan 



Square access to public funds; 
the principal owners of Hirsch 
the option of eventually cashing 
out their investment; and share- 
holders the option of owning a 
high-risk, possibly high-reward 
record label as opposed to the 
staid Hirsch stock, which closed 
Oct. 11 at $1.29. That gave it a 
market capitalization of about 
$10.7 million. 

According to the filing, last 
year Sheridan Square, which 
includes Artemis. Musicrama 
and Compendia, lost $6 mil- 
lion on sales of $38 million. 
With full-year results of Com- 
pendia included, Sheridan 
Square operations combined 
lost S13.4 million on sales of 
$44.1 million. 

Sheridan Square lost $2.02 
million on sales of $19 million 
in the six months ended June 
30, but the company had 
$102,000 in earnings before in- 
terest, taxes, depreciation and 
amortization. 

As of July 30, the Sheridan 
Square balance sheet showed 
$9.7 million in notes payable 
and $9.5 million drawn down 
from the company's $12.5 mil- 
lion revolver. 

It listed cash at $323,000. re- 
ceivables at $11.7 million and 
inventory at $7.2 million. Total 
assets were $51.9 million, in- 
cluding its music catalog, val- 
ued at $14.5 million, and $13 
million in shareholder equity. 

According to the document, 
Sheridan Square built its com- 
pany by acquiring Musicrama 
in )uly 2003 for $1 0 million. The 
following month Sheridan 
Square paid $1.4 million in cash 
and assumed $7 million in lia- 
bilities to take over controlling 
interest in Artemis from Danny 
Goldberg and Michael Cham- 
bers. Earlier in the year. Artemis 
paid $300,000 to acquire Van- 
guard Classics. 

In 2004. Sheridan Square 
paid $750,000 and $800,000. re- 
spectively, lo acquire Tone-Cool 
Records and Triloca in May; : 
$150,000 for Ropeadope Rec- ; 
ords in September; and $4.8 \ 
million to acquire Compendia, : 
with $3 million still to be paid. : 

As of )une 30. Sheridan had 
111 full-time employees, in- ' 
eluding 40 at its record labels, 
30 in distribution and 32 in cor- 
porate management and ad- ; 
ministration. Sources say V2's . 
U.S. operation has 33 employ- ^ 
ees. V2 and Sheridan Square de- : 
clined to comment. < 
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including the closing of 
the company's Canadian 
and Raleigh, N.C., 
offices. However, the 
memo states that it will 
maintain its North 
American offices with a 
reduced staff. 

>> JUDGE REJECTS 
REQUESTS TO SHUT 
DOWN KAZAA 

The Federal Court In 
Sydney turned down 
Australian record 
companies' request for 
seeking the immediate 
and permanent closure 
of peer-to-peer file- 
sharing system Kazaa. 
On Oct. 10, the record 
companies demanded 
that Kazaa be closed 
Immediately after parent 
company Sharman 
Networks claimed It 
could not filter 
copyright-infringing 
material from the 
system's software. 

lODA ONBOARD 
WITH PASSALONG 

The latest supporter of 
PassAlong Networks is 
the Internet Online 
Distribution Alliance, 
which has agreed to 
make its catalog 
available to any digital 
music service using the 
p2pRevolution software 
the business-to-business 
service created. lODA 
represents more than 
750 independent labels. 

PassAlong unveiled its 
p2pRevolution platform 
in August. The service 
allows users to create 
branded, customized 
music community 
applications. 

»>YAHOO ADDS 
PODCASTING 

The podcasting world 
continues to grow, with 
Yahoo introducing its 
version of a podcast 
aggregation service. 

Yahoo Podcasts. 
currently offered as a 
public beta test service, 
allows users to search 
for podcasts by keyword 
or category. The service 
also lists suggested 
podcasts based on staff 
recommendations, as 
well as the most popular 
podcasts selected by 
other users. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Susan 
Butler, Leo Cendrowicz, 
Ed Christman, Christie 
Eliezer, Tom Ferguson, 
Juliana Koranteng, 
Ken Tucker and the 
Associated Press. 




PETTY NAMED 2005 
CENTURY AWARD HONOREE 




LOS ANGELES-Tom Petty pre- 
sented the inaugural Billt>oard 
Century Award to George Har- 
rison in 1992. Now it is Petty's 
turn to receive the honor. 

The Century Award, Bill- 
board's highest honor for cre- 
ative achievement, will be pre- 
sented to Petty Dec. 6 during 
the Billboard Music Awards at 
the MGM Grand Garden Arena 
in Las Vegas. The awards will be 
telecast live on Fox. 

"This award comes at a par- 
ticularly nice time, as the 
Heartbreakers and I go into the 
30th year of our career," Petty 
says. "I'm very honored that 
Billboard has acknowledged 
me with this award." 



'Tom Petty is one of the true 
great singer/songwriters," B///- 
toanrf co-executive editor TSm- 
ara Connlff says. "Petty's songs 
and lyrics go to the root of the 
American dream. For over 30 
years, Petty has been a rock 
icon who continues to inspire 
new generations of artists. We 
are honored to present him with 
the 2005 Century Award." 

At 54, Petty shows no signs 
of slowing down. He and the 
Heartbreakers just com pleteda 
successful North Arr>erican tour, 
drawing more than 550,000 
fans to the 36 shows reported 
to Billt)oard Boxscore. 

Petty is wrapping up his third 
solo album, "Highway Com- 



panion," due in the spring. 
While sources say he has t>een 
in discussions with Sanctuary 
Records, there is no official 
word on a new label home. He 
has previously recorded for 
Shelter, Backstreet/MCA and 
Warner Bros. 

Petty also has four songs in 
Cameron Crowe's new movie, 
"Elizabethtown," and on the ac- 
companying soundtrack, which 
came out Sept. 13. 

Influenced by '50s rock and 
the British bands of the '60s, 
Petty and the Heartbreakers 
crafted their own t>rarxi of rock- 
'n'roll, generating such hits as 
"American Girl," "Breakdown," 
"Don't Do Me Like That," 



"Refugee," 'The Waiting," "You 
Got Lucky" and "Don't Come 
Around Here No More." 

The Heartbreakers have sold 
more than SO million albums 
worldwide, including their top- 
selling "Greatest Hits," which 
the Recording Industry Assn. 
of America has certified for 
U.S. shipments of more than 10 
million units. The group was in- 
ducted into the Rock and Roll 
Hall of Fame In 2002. 

Petty, a four-time Grammy 
Award winner, has interspersed 
Heartbreakers projects with 
two well-received solo releases 



ar>d a pair of albums with super- 
group the Traveling Wilburys, 
which included his musical he- 
roes Harrison, Bob Dylan, Roy 
Orbison and Jeff Lynne. 

The Century Award was cre- 
ated by the late Billboard edi- 
tor in chief Timothy White and 
former publisher Howard Lan- 
der. In addition to Harrison, it 
has been presented to Buddy 
Guy, Billy Joel, Joni Mitchell. 
Carlos Santana, Chet Atkins, 
James Taylor, Emmylou Harris, 
Randy Newman, John Mellen- 
camp, Annie Lennox, Sting and 
Stevie Wonder. 



R&B/HIP-HOP 



BV GAIL MITCHELL 



Music Studio Is First 
Fruit Of Pepsi Pledge 



LOS ANGELES— Three years 
ago. when Pepsi canned Luda- 
cris as its spokesman, citing 
the rapper's explicit lyrics, few 
would have anticipated the 
fallout: a new hip-hop studio 
in this city's tough Watts 
neighborhood. 

The Imperial Courts Music 
and Arts Development Project, 
dedicated Sept. 16, is touted as 
the first recording studio es- 
tablished in an inner-city pub- 
lic housing complex. Imperial 
Courts is funded by a six-month, 
$25,000 endowment from the 
Fepsi-Cola/Hip-Hop Summit 
Partnership; it is part of the 
broad community commitment 
Pepsi made after terminating 
its contract with Ludacris. At the 
time. Fox commentator Bill 
O'Reilly vilified Pepsi for Lu- 
dacris' raw lyrics. 

"Having a recording studio 
where you live raises the aspi- 
rational level of young people,' 
says Dr. Benjamin Chavis, pres- 
ident/CEO of the Hip-Hop 
Summit Action Network. "This 
is good news, not about a fu- 
neral or a drive-by." 

For those recording at the 



After three years of work, 
the Watts community 
celebrates the opening 
of the Imperial Courts 
Music and Arts 
Development project. 
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600-square-foot studio, vul- 
garity and aggression are not 
allowed. The focus is on help- 
ing talented but disenfran- 
chised youths and adults learn 
and achieve. 

"Those are the guideHnes," 
Imperial Courts director 
David Dunson says. "We 
must set the tone for how we 
are perceived." 

The studio had much to over- 

come before it could open, 
lonathan Hart — a 20-year-old 
South Central L.A. native, as- 
piring rapper and Imperial 
Courts' mentor coordinator — 
pushed for resources for three 
years. And approval had to be 
secured from the Los Angeles 
Police Department and the city's 
Housing Authority. 

"We had to fight the conno- 
tations that come with hip-hop, 
like gangs, shootings and 
drugs," Housing Authorit>' fund 
developer james Buckley says. 
" People don't see what a vibrant 



life force there is in hip-hop.' 

The studio offers training in 
recording, engineering, song- 
writing, film storyboarding/ed- 
iting and broadcasting, with a 
long-term goal of helping as- 
pirants find entertainment 
industry jobs. 

The more immediate goal is 
to strengthen the program and 
replicate it at other sites. Chavis 
has already discussed renew- 
ing grant funds for next year. 
In the meantime, Dunson and 
Hart are seeking additional 
sponsors as well as mentors 
working professionally in var- 
ious facets of the industry. A 
Pepsi representative could not 
be reached at press time. 

The uphill battle continues. 
Although the studio was not in- 
volved, a drive-by shooting oc- 
curred at the complex Oct. 9. 

"We're protecting this like a 
bar of gold," Buckley says. 
"This studio is a shining light 
in Watts." 



BY ANTONY BRUNO 



Apple Plays 
The Video Game 




LOS ANGELES— In a broad 
expansion of its digital en- 
tertainment empire, Apple 
Computer on Oct. 12 added 
videos to the growing list of 
content available at the iTunes 
Music Store. 

Version 6 of the popular serv- 
ice adds a video store, selling 
clips for S1.99 each. All videos 
purchased via the service will 
be formatted with Apple's pro- 
prietary FairPlay digital-rights- 
management technology, 
meaning they will play only on 
iHines or an iPod. 

Apple also unveiled an iPod 
that supports video storage and 
playback. The new series fea- 
tures a 20GB model for $300 
and a 60G B model for $400. in 
line with the pricing for non- 
video iPods with the same ca- 
pacity. The new players are 
about 30% thinner and feature 
five more hours of battery life 
than previous models. 

The new video store features 
more than 2,000 music videos 
from all the major labels. Also 
available are such TV shows as 
ABC's "Desperate Housewives" 
and "Lost," and original Pixar 
animated shorts. 

Apple's entering of the 
video space is a watermark 
moment for the music video, 
as it evolves from a loss- 
leading promotional activity 
to a revenue-generating prod- 



uct line for labels. 

Internet portals AOL and 
Yahoo already feature videos in 
their music services, and lead- 
ing subscription service Rhap- 
sody offers 2,500 music videos. 
But these services are either ad- 
supported or subscription- 
based. Few outlets sell music 
videos a la carte. 

"It's a different product of- 
fering, with a different value 
proposition to the end user," 
says Ken Parks, senior VP of 
strategy and business develop- 
ment for EMI Music Group. "To 
us. it's two different sales chan- 
nels. This is a natural extension 
of the iTunes service and com- 
pletely in line with our own 
strategy of developing new dig- 
ital revenue streams." 

The iTunes video store also in- 
cludes exclusive interviews and 
studio performances by major 
acts — such as a video album 
from Brazilian Girls and three 
bonus videos as part of Stevie 
Wonder's digital boxed set. 

Analysts say that such exclu- 
sive content is crucial for any 
service that hopes to convince 
music fans that videos are worth 
paying for. 

"I'm not sure if the S2-a-pop 
model will be very successful," 
Yankee Group analyst Nitin 
Gupta says. "There are other av- 
enues to get a free music video 
on your computer." 
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Universal Files Antitrust Complaint 
Against Euro Collecting Agencies 



The world's largest record com- 
pany wants a faster, Pan- 
European licensing process to 
keep pace with the digital con- 
sumer. Now Universal Music 
Group International has turned 
to the European Commission 
for help in forcing publishers' 
collecting societies to change 
the way they negotiate rights for 
online and mobile distribution. 

In an antitrust complaint 
filed Sept. 20 and obtained by 

• •• 



to the societies within days — 
to set a framework for national 
courts or tribunals to settle 
terms. An MCPS-PRS Alliance 
representative says the EC has 
not notified them, .so they 
could not comment. A SACEM 
representative was unavailable 
for comment. 

Under European laws, col- 
lecting societies are the only li- 
censing source that can secure 
the right to reproduce or per- 



The label says the 
societies' 'cartel' 
refuses to negotiate 
in a meaningiul way. 



BiittHMrd. Universal char^ that 
the 14 largest societies that li- 
cense and collect royalties for 
composers and publishers — in- 
cluding Britain's MCPS-PRS 
and France s SACEM/SDRM— 
act like a cartel. They collectively 
refuse to meaningfully negoti- 
ate rates, to grant licenses for 
rights beyond their national ter- 
ritories or to grant licenses to 
record companies unless they 
sell directly to consumers. 

Universal wants the EC — ex- 
pected to send the complaint 



form compositions. In some Eu- 
ropean Union countries, there 
is one performance rights soci- 
ety and one mechanical rights 
society. Inothers. one society li- 
censes both rights. 

In the United States, pub- 
lishers either license directly to 
users — record companies, on- 
line services, etc. — or authorize 
one of three competing organ- 
izations to license performance 
rights (ASCAP. BMI and 
SESAC) and the Harry Fox 
Agency or other companies to 



license mechanical rights. 

Universal complains thai ob- 
taining EU-wide publishing 
rights currently requires com- 
panies to secure more than 25 
licenses. While societies are 
generally able to grant EU-wide 
licenses for repertoire from EU 
countries. Universal claims the 
societies agree among them- 
selves not to do so. 

When Universal entered a 
Pan-European license for online 
and mobile rights with Belgian 
society SABAM, the complaint 
claims the other societies pun- 
ished SABAM for "breaking 
rank." Some major publishers 
reportedly threatened to with- 
draw all rights from SABAM; 
SACEM sued Universal earlier 
this year for failing to secure 
those rights in France. 

Universal also claims that the 
societies collectively refuse to 
grant licenses to labels unless 
they sell directly to consumers, 
such as operating their own 
Web sites. This prevents labels 
from supplying a fully cleared 
product to online services, tel- 
cos or content aggregators. 

Online services and telcos 
have entered deals at the soci- 
eties' proposed rates. In prac- 
tice, the complaint argues, they 
have no other means to secure 
these licenses, forcing them to 
pay high rates. 

In the United States, the dig- 
ital phonorecord delivery — or 



Real Deal 

[Company Partners with Ex-Foe Microsoft 



DPD — license allows labels to 
authorize third-party services, 
such as iTunes. to offer down- 
loads of recorded compositions. 
The services pay the labels, 
which then pay publishers. 

Universal also attacks pro- 
posed royalty rales as anti- 
competitive. It filed a similar 
EC complaint in 2003, which is 
still pending, over mechanical 
royalty rates for physical goods. 

The societies have sug- 
gested, for the short term, to 
offer online download rights 
for 8% of the retail price with a 
minimum royalty of 0.07 euros 
(8 cents) per download, the 
complaint says. More com- 
monly, they propose 12%-15% 
of the retail price. By compari- 
son, mechanical rates for phys- 
ical goods have been 9.009% f1 
(lower in the United Kingdom) ji 
of the published price to dealer 
(PPD). roughly equal to an 
American wholesale price. 

The proposed rates fail to re- 
flect the investments and tech- 
nical costs of labels, music 
services and telcos associated 
with developing and delivering 
secure online and mobile serv- 
ices. Universal argues. For mo- 
bile providers, carriage and 
such other costs as network fees 
can amount to 50% or more of 
the final consumer price. • ■ - ■ 



LOS ANGELES— RealNetworks 
settled its antitrust lawsuit 
against Microsoft for S761 mil- 
lion, in a deal designed to help 
both parties better compete 
I against rivals Apple Computer 
and Yahoo in the battle for dig- 
ital music customers. 

The settlement includes in- 
tegration of the Rhapsody mu- 




Additionai reporting by 
Emmanuel Legrand in London. 



Microsoft's 
and Real s 
shake on tl 



sic subscription service into 
Microsoft's MSN search, 
instant-messaging and music- 
store services. The two com- 
panies also agreed to make their 
digital-righls-management 
technologies interoperable and 
partnered on several online 
gaming initiatives. 

lust a week before. Microsoft 
had broken off licensing nego- 
tiations with major record la- 
bels for a music subscription 
service of its own. Now Rhap- 
sody will become the de facto 
MSN subscription service. 

The two companies are de- 
veloping a Web-based version 
of Rhapsody's player to more 
easily allow users to sample 
the service, which will be fea- 
tured on all music-based MSN 



Search results, added to MSN 
Messenger clients and in- 
cluded on the MSN Music 
Store home page. 

The terms of the deal call for 
Microsoft to pay RealNetworks 
S460 million upfront, and an- 
other $301 million in install- 
ments during the next 18 
months. RealNetworks will 
credit a predetermined amount 
to Microsoft for each Rhapsody 
subscriber generated through 
the MSN promotions, reducing 
the amount due. 

Microsoft executives note that 
the partnership does not pre- 
clude developing a music sub- 
scription service independently 
of Rhapsody. But both compa- 
nies stress their intent to work 
together beyond the 18-month 
span of the agreement, under- 
scoring the gaps each addresses 
in the other. 

Microsoft lacks a subscrip- 
tion element in its music serv- 
ice, which lags behind Apple's 
iTunes Music Store in sales 
and traffic. In the search and 
instant-messaging areas. Mi- 
crosoft is playing catch-up 
with Yahoo, which has 
integrated its own music 
subscription into these com- 
munity tools. 

For its part. Rhapsody needed 
access to search and instant- 
messaging tools for viral pro- 
motion of its content online. 

"There's very strong eco- 
nomic incentives for both 
parties to" work together. Real- 
Networks senior VP of market- 
ing Michael Schutzler says. 
"We'll both be in a much better 
position tocompete." 



NEW ADDITIONS TO BILLBOARD ROSTER 



NEW YORK-Blllboard Infor- 
mation Group is beefing up with 
three new senior executives and 
two new members of the online 
editorial team. 

Signing on as VP of Inte- 
grated sales/associate pub- 
lisher Is Brian Kennedy. In addi- 
tion to heading the sales team, 
Kennedy will collaborate with 
Billboard's online, sponsorship 
and licensir>g teams to drive in- 
tegrated sales programs. 

Kennedy comes to Billboard 
from Inc. magazine, where he 
was national advertising direc- 
tor. Previously, he served as 
Western advertising director 
and regional New York adver- 
tising manager with Inc. and 
was Eastern advertising director 
for Entrepreneur magazine. He 
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has also held key posts with 
Harper's and Town & Country. 

A graduate of Columbia Uni- 
versity, Kennedy can be often 
found gigging on guitar at local 
joints in Manhattan. 

Jennifer Wolfe }oins8///C>oart/ 
as director of integrated mar- 
keting and business develop- 
ment Most recently, Wolfe was 
director of consumer market- 
ing at the Fuse network. 

Prior to Fuse, Wolfe was VP 
of marketing with Internet start- 
up Nibblebox. She also has 
served In marketing and pro- 
nation posts at MTV Networks, 
WHTZ New York, Sony Music 
and the former WTJM New 
York. She is a graduate of 
Boston University. 

Kennedy and Wolfe are based 



in New York and report to 
Billboard president/publisher 
John Kilcullen. 

Also based In New York is 
Kelley Rand McMillan. Bill- 



Top row, from left WoH 
Kennedy and McMillan 
Bottom row. from left- 
Hope and 



board's new Northeast adver- 
tising sales director. McMillan, 
who reports to Kennedy, was 
sales executive with City mag- 
azine, where she was responsi- 




ble for natiorial advertising cat- 
egories such as luxury goods, 
fashion and beauty. 

A graduate of the University 
of Colorado, McMillan also has 
held positions with Conde Nast 
Traveler and Sci Fidelity Rec- 
ords in Boulder, Colo. 

Anticipating the relaunch of 
billboard.com, Billboard has 
added two associate editors- 
Katie Hasty and Clover Hope- 
to the online team. 

Hasty shifts to Billboard 
from Billboard Radio Monitor, 
where she was online editor. 
A graduate of Northwestern 
University, she has written for 
Stop Smiling, Venus, CMJ New 
Music, Punk Planet and other 
publications. 

Hope, a New York University 



graduate, has served as Inter- 
net news manager for Newsday 
and was a senior writer for alf- 
hiphop.com before joining bj|h 
board.com. She has freelanced 
for Vibe, XXL. ESPN the Maga- 
zine and other outlets. 

Hasty and Hope are based In 
New York and report to billboard 
.com editor Barry A. Jeckell. 

Set to go live in the coming 
weeks, ttie redesigr»ed biHtx)ard 
.com will offer readers inter- 
active charts, artist biogra- 
phies and chart histories, new 
columns, tour diaries, book ex- 
cerpts and more. 

"More than a simple redesign, 
the new site ups the ante with 
new features and columns, as 
well as exciting production ele- 
ments," Jeckell says. 



Copyrighted material 



Why did Ban Jovi. Paul McCartney and Eric Clapton se^d 

Cleat Ctiannel Online's Sneak Peek as a launching platform for ttieir new CDs? 



r 



500+ stations from multiple formats 
streaming full album online and promoting heavily an air! 





> Reactiirig On alt auriience of 3SMM+ 



Online impressions of three millian+ 




•Participating Formats: Rock/Ciassic Port. AC/Hot AC. CHR. News/Talk/Soorts. AAA and OWies. 
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A Monster Music Store 

Cable Manufacturer Moves into CD/DVD Sales 



NEW YORK-Monster Cable 
Products, a company known 
for its high-end audiovisual 
connectors, is moving into the 
recorded-music business. ArKi 
it is dragging such hefty retail 
players as Radio Shaci< and 
CompUSA with it. 

"If someone selling coffee 
can sell music," says Monster 
CEO Noel Lee. alluding to Star- 
bucks' success as a music re- 




taller, "someone selling elec- 
tronics can sell music." 

To that end, the Brisbane, 
Calif.-based company has 
launched a Monster Music 
division to sell "SuperDiscs," 
which package a high- 
definition DVD or standard 
CD with a second, higher- 
quality surround-sound DVD. 
Monster plans to distribute 
SuperDiscs through the same 
retailers that stock Monster 
gear, targeting the high-end 
audio customer. 

Monster Music launches 
behind three titles, due Nov. 
8: reissues of Ray Charles' 
"Genius Loves Company" and 
"A Charlie Brown Christmas," 
and an exclusive, live record- 
ing of a 3 Doors Down concert 

Monster execs say they 
will initially distribute about 
100,000 copies of each Super- 
Disc to stores. Representatives 
at Radio Shack and CompUSA 
confirmed that their 5.000 
and 280 stores, respectively. 



would sell— and promiriently 
display— the titles. 

In addition to introducing 
music to nonmusic retailers. 
Monster plans to carve out 
new space in music-friendly 
stores, positioning its titles in 
audio/electronics depart- 
ments, not music depart- 
ments, of chains including 
Best Buy and Circuit City- 
something that typically is 
not done. 

'This opens 12,000-16,000 
extra retail kxrations," Lee says. 

Monster's amt>ition does r>ot 
stop tbere— the company also 
wants to function as its own 
record label. Guitarist George 
Benson is negotiating with 
Monster for his next release. 

"I don't know if he's ever 
failed at anything," Benson 
says of Lee, a lorKftime friend. 
"I think we're going sell a lot 
of albums." 




no .il?out Butler's 



Additional reporting by Joy 
Mitchell in Los Angeles. 
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A Happy Reminder: 
It's All About A Song 



EURO DIGITAL TRACKS 
CHART BOWS 



The first Billboard chart track- 
ing the hottest music downloads 
from around the world debuts 
in this issue (sec page 90). 

The new Euro Digital Tracks 
chart. Billboard's first benefit 
from Nielsen Music's new 
Nielsen SoundScan Inter- 
national platform, reflects a 
fast-growing market. From 
May 2 through Oct. 2. 17.1 mil- 
lion digital tracks were sold 
across Europe, with the United 
Kingdom accounting for more 
than 50% of those sales. In 
September alone. 3.8 million 
Pan-European digital tracks 
were sold. 

Euro Digital Tracks will run 
weekly with data from 17 
countries (Austria. Belgium, 
Denmark. Finland, France. 
Germany. Greece, Ireland. Italy, 
Luxembourg, the Netherlands, 
Norway. Portugal. Spain. Swe- 
den, Switzerland and the United 
Kingdom) and 1 10 music down- 
load sites, including iTunes. 
CDON. Sony Connect and 
0D2, which includes affiliate 
data from MSN. Virgin. MTV. 



mycokemusic.com. Panasonic 
and Tiscali. 

Nielsen's new World Digital 
Service tracks more than 130 
music download sites from 19 
countries. More than 1 10 of the 
sites are located outside of 
North America. 

"Digital download services 
quickly became a meaningful 
vehicle for music sales in the 
U.S.. offsetting declines posted 
by CD sales in three of the last 
four years and the almost-total 
evaporation of the retail- 
available single," Bil/feoard di- 
rector of charts/senior analyst 
Geoff Mayfield says. "Antici- 
pating that the digital channel 
will provide meaningful 
growth throughout the world, 
the new Euro Digital Tracks 
chart and subsequent lists that 
Billboard gleans from Nielsen 
SoundScan International will 
provide meaningful data for 
our readers." 

Nielsen SoundScan Inter- 
national marketing director 
Amy Howard says the chart's 
launch "marks a real break- 



through in tracking this fastest- 
growing music sates format. 
Never before has it been pos- 
sible to quantify music sales 
from multiple countries so 
quickly and via one source. It's 
a real first" 

Nielsen SoundScan Inter- 
national has also launched a 
Web site for clients that 
provides digital track sales 
by country. 

Universal Music Group 
International senior VP 
of eLabs Barney Wragg says 
the chart is "one more posi- 
tive sign that the legitimate 
online business is develop- 
ing strongly." 

Nielsen SoundScan In- 
ternational expects to de- 
velop new charts that feature 
data from |apan and other 
Asian countries by the end 
of the year. 



TO OUR READERS 



Making the Brand is on 

hiatus. It will return in 
the next issue. 



Playing his guitar before a 
backdrop of stars. Australia's 
}ohn Butler and hundreds of 
voices from his audience were 
a reminder that the business 
of music publishing is all about 
a song. 

The John Butler Trio per- 
formed at Webster Hall in New 
York recendy to an audience of 
more than 600. The setting was 
simple: Butler sat on a chair 
playing guitar and singing, 
Michael Barker was on drums 
and Shannon Birchall plucked 
a standup bass. No one ven- 
tured beyond his place onstage, 
except when Barker and Bir- 
chall lefi Butler alone for a cou- 
ple of solos. 

It was then that Butler (no 
relation to this writer) told the 
audience about his song 
"Peaches & Cream." He once 
felt cynical about the state of the 
world, he said, urUil his daugh- 
ter was bom. He wrote the song 
about her and her mom. 

Within moments after he 
began singing, a low murmur 
rose from the audience stand- 
ing before him. Butler peered 
out at them, slowly backing 
away from the mic so that his 
voice was reduced to a whisper. 

It was then that I heard what 
he heard: hundreds of voices 
were softly singing. "For so 
long, I've sang this sad ole 
song/ And it feels like my lime 
is up/ For she came and landed 
in my arms and she filled my 
half-empty cup." 

Barely above a whisper, But- 
ler responded with a "Yes!" as 
a smile spread across his face. 

"That's cool. They're getting 
to know his music." I thought. 
But then I looked down from 
the balcony and. to my surprise, 
saw that few of the voices were 
those of women singing along 



with Butler's ballad. The voices 
came from men of all ages — in 
Manhattan, a place not really 
knoMm for its sentimentality — 
singing about a baby girl. 

By their appearances, 1 would 
expect to see some of the guys 
at country music shows, others 
at a Bob Dylan concert and still 
others headbanging in a mosh 
pit. Yet they knew all the words 
to a song by a trio from the other 
side of the world that rarely per- 
forms in New York. 

" 'Peaches & Cream' seems 
to be a song that people are 
really singing along to every- 
where we have been on this 
tour." Butler tells Billboard. "For 
the first part of the set. we did 
find the New York crowd to be 
a bit tough, but throughout, the 
love just grew until we were all 
on the same ride." 

|BT's last album, "Sunrise 
Over Sea," was released by Lava, 
which was recently folded into 
Atlantic Records. The trio just 
completed its U.S, tour and is 
performing in Europe before re- 
turning to Australia. 

Butler says their publishing 
is a "work in progress." and they 
are looking for collection deals 
rather than publishing or co- 
publishing deals. 

LANDMARK DEAL: The 
Harry Fox Agency and EMI 
Music North America sealed a 
U.S. licensing deal for master 
ringtones and ringbacks. 

Reportedly the first deal of 
its kind with a major label, the 
license authorizes EMI to re- 
cord and distribute recorded 
compositions and to authorize 
third-party retailers to distrib- 
ute them. 

HFA president/CEO Gary 
Churgin and EMI Music North 
America COO Ivan Gavin say 



ihcy have created an innovative, 
model agreement that gives 
EMI the flexibility to deliver a 
complete rights package to a 
ringtonc provider. HFA pub- 
lishers may "opt in" to be part 
of the deal. 

HONOR FOR HATCH:The 
National Music Publishers' 
Assn. awarded Sen. Orrin 
Hatch, R-Utah, the 2005 NMPA 
President's Award for champi- 
oning the rights of songwriters 
and publishers. 

Hatch is chairman of the 
Senate Judiciary Subcommit- 
tee on Intellectual Property 
and the immediate past chair- 
man of the Senate Judiciary 
Committee. 

"At this moment in the music 
industry, so much of what is 
going on that affects songwrit- 
ers and publishers involves Con- 
gress." NMPA CEO/prcsidcnt 
David Israelite tells Billboard. 
" From anti-piracy legislation to 
license reform, he's played an 
integral role." 

Hatch has been instrumen- 
tal in almost every piece of copy- 
right legislation since 1996, 
including the Digital Millen- 
nium Copyright Act. the Sonny 
Bono Copyright Term Exten- 
sion Act and the repeal of a law 
that had made sound record- 
ings works-made- for-hire under 
the Copyright Act. In addition, 
he has had his stamp on all of 
the anti-piracy legislation 
passed in the last six years, 
Israelite says. 

Hatch is also an accomplished 
songwriter. His spiritual and 
patriotic compositions have 
been performed by such acts as 
Brooks & Dunn ("Everyday 
Heroes"). Gladys Knigjit ("lesus' 
Love Is Like a River") and John 
Tesh ("I Am Not Alone"). •••• 
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Music has never been more in demand and only one 
event lets you tap into its vast opportunities: MIDEM, 
the world's music market. 

For 40 years MIDEM has been bringing together the 
music industry's key players from around the world, 
enabling you to access the latest knowledge, catch new 
music and do business. 

9300 professionals from 92 countries and all sectors 
were present in 2005; you'll meet people from the indies 
and majors, the publishing, technology, mobile and 
audio/video sectors as well as the live music industry. 

So to make your music business move, make sure you're 
at MIDEM 2006. 



MIDEM: 22-26 January 2006 • MidemNet 
Palais des Festivals, Cannes, 



Yon ran still save no to S?% on the regular 
participation fee for MIDEM and MidemNet Forum. 
But hurry, this tariff is only valid until November 1. 

To find out more and register now, go to 
www.midem.com 

Alternatively call JP BOMMEL on 001 212 284 51 30 
or email: jp.bommel@reedmidem.com 



Reed "M 

^^^P A rnember ot Reed Exhibitions 



: MidemNet Mobile: 21-22 January 200® 
ranee • www.midem.com , 



DIGITAL MUSIC 



BY ANTONY BRUNO 



Key To The Digital Jukebox is Plastic 



Put another Visa card in the 
jukebox? 

The iconic jukebox — once a 
staple in neighborhood bars, 
soda fountains and pool halls 
— has undergone dramatic 
changes since the days of the 
45 rpm single. 

In a world rapidly shedding 
its nostalgic traditions, the 
jukebox has survived by keep- 
ing up with changes in tech- 
nology and society. 

The latest adaptation is a 
credit card reader to accept 
payment. 

Rowe International, the 
manufacturer of 65% of the 
jukeboxes in the United Stales, 
recently began supporting 
credit card payments. Another 
manufacturer. ECast, has done 
so for about a year. Their hope 
is that patrons will spend more 
on music if they can do so with 
a credit card, rather than cash. 

"We want to make it as easy 

• •• 

'We want to make it easy for 
patrons who are plastered 
to spend their money.' 

—JOHN MARGOLD, AMI ENTERTAINMENT 



37.5 million U.S. customers 
would choose to use their 
credit or debit cards for trans- 
actions below S5. Nick Mon- 
tano, executive editor and VP 
of Vending Times, says credit 
card payments are expected to 
have a significant impact. 

"In a jukebox, sometimes a 
customer will put in Sl0-$20 
to hear a list of songs, so I think 
we're going to see it take ofT," 
he says. 

So far, the effect has been 
minimal. Of the jukeboxes in 
the field today that accept plas- 
tic, only 4% of sales are paid 
with credit cards. And there is 
little data available to determine 
whether those credit card sales 
result in new revenue or are 
simply replacing cash sales. The 
prevailing industry estimate is 
that credit card transactions in- 
crease revenue by about 2%. 

These credit card readers 
are limited to a new breed of 



as possible for the patron who's 
having a good time — a euphe- 
mism for plastered — to be able 
to spend their money," says 
John Margold. senior VP of 
sales and marketing for AMI 
Entertainment, a subsidiary of 
Rowe that oversees the digital 
software and content used on ^ 
its jukeboxes. 

According to a 2004 , , 

Ipsos-Insight study. ^^I^Sl0 



digital jukeboxes that can store 
about 300 albums on a hard 
drive, rather than CDs. Digi- 
tal jukeboxes also are con- 
nected to the Internet and 
allow users to download addi- 
tional song;; from a library of 
about 300,000 main- 
^ tained by the juke- 
, box provider. 



SUBSCRIBE 
WITH A FLASH 

SanDlsk has introduced a line of MP3 play- 
ers that are the first flash-based devices to 
work with portable subscription services. 

The Sansa m200 series supports MPS and 
Windows Media Audio formats, as well as Janus 
digital-rights-management technology, which is 
used by such subscription music services as 
Rhapsody, Napster and Yahoo Music Unlimited. 

The line includes a 4GB model for $200, as well 
as 2GB, 1G8 and 512MB versions for $160, $120 and 
$80, respectively. Atl models include a digital FM 
radio, a voice recorder with built-in microphone 
and a USB 2.0 computer-synchronization interface. 

RealNetworks is offering an $80 rebate on any 
Sansa m200 model when customers sign up for a 
six-month subscription to its Rhapsody to Go serv- 
ice, which costs $15 per month. —Antony Bruno 





These digital jukeboxes are 
responsible for lifting the juke- 
box industry out of its slump of 
the early 2000s. According to a 
study conducted by Vending 
Times for the Amusement 
and Music Operators Assn., the 
number of traditional neigh- 
borhood bars fell from 52,825 
In 1997 to 48,855 in 2002. 

With this erosion of its tradi- 
tional base, the jukebox industry 
turned to digital technology to 
recoup the lost traffic. 

While Rowe has only about 
15,000 digital jukeboxes acti- 
vated in the field, compared to 
about 150,000 CD juke- 
boxes, they bring in 
more than twice 
the revenue per 
unit. Margold says 
digital jukeboxes 
average $280 per 
week while CD juke- 
boxes average only $105. 

"The digital jukeboxes have 
added a real shot in the arm to 
the jukebox sales and income 
per location that has them,' 
he says. 

As much as the digital music 
revolution has proved a boon to 
the jukebox industry, it has cre- 
ated some threats as well . I n big 
cities like New York, Los Ange- 
les and San Francisco, coffee- 



BITS & BRIEFS 



INDIE RADIO CALLING 
Motorola Is unveiling a pro- 
gram that allows independent 
labels and artists to create 
their own broadcast radio sta- 
tions. The IRadio Get Heard 
Networlc will be part of Mo- 
torola's IRadio Internet radio 
service, which offers person- 
alized music channels that 
combine streaming tracks with 
users' existing digital music li- 
braries. Bluetooth-enabled 
Motorola phones will be the 
hub of the new service, ac- 
cessing IRadio channels and 
streaming them in car stereos 
or home entertainment sys- 
tems. The service is scheduled 
to go live in January. 

CHOOSE OR LOSE 
2K Sports Is asking gamers to 
vote for their favorite acts from 
the soundtrack to its new 
"Amped 3" snowboardlng 
videogame, and it wilt send the 
winner to perfomi at the South 
by Southwest Music and Media 



Conference. The game's Web 
site (ampedsnowboardlng 
.com) allows visitors to sample 
the tracks before voting. The 
top 20 selections will be fea- 
tured on the "Amped 3" sound- 
track CD, available for presale 
at major retailers. After a sec- 
ond round of voting, the sound- 
track act with the highest aver- 
age rating will win $10,OO0 and 
an opening performarKe slot at 
the Austin festival next spring. 

PUBLIC PERFORMANCE 
NPR Is expanding Its Internet 
broadcasts of concerts from 
Washington. D.C.'s 9:30 Club 
to include My Morning Jacket, 
Son Volt and Death Cab for 
Cutie. The live concert series to 
part of the All Songs Consid- 
ered portion of NPR's Web site 
(npr.org). It has already fea- 
tured the White Stripes, the 
Shins and Kings of Leon, 
among others. NPR says more 
than a quarter-million listeners 
have tuned in to date. 



houses and clubs have begim 
hosting iPod listening parties, 
allowing patrons to showcase 
their personal playlists. 

"I have locations that have 
basically taken their iPods and 
used that as their background 
system, and people don't use 
the jukebox," says )ohn Bre- 
mer, owner of jukebox opera- 
tor Bremer Vending. "It's 
hurting our business when 
they give away free music be- 
cause I'm not getting money 
in my jukebox." 

Vending Times' Montane 
says to expect even more juke- 
box innovations in response. 
Downloadable jukeboxes and 
credit card readers are just the 
start, he says. Providers such 
as ECast have begun adding 
WiFi access to jukeboxes so pa- 
trons can access the Internet 
through its connection. 

Rowe's Margold hopes 
eventually to use credit card 
readers as a form of I D, where 
users could save playlists in 
the jukebox that are recog- 
nized when the patron swipes 
his or her credit card. 

"When you're in a hipster 
market, the jukebox has got 
to be really good," Montano 
says. "You're going to be com- 
peting with a lot of technolo- 
gies now." 
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PROGRAMMING f 

KEYNOTE ADDRESS: The creative and business aspects of crafting success- 
ful scores and soundtraclcs for film & TV 

SUPERSESSION: selecting the right artists and negotiating deals- the state of 
the business from top music supervisors' perspective 

MUSIC SUPERVISOR MEET-n-GREET: networit with the top music supervi- 
sors In the industry 

HOT ON THE TRAILERS: the insider's perspective on the fine art of creating 

music for movie trailers 

VANGUARD ADDRESS: inspirational thinlcing and creative strategies for a 
career in song and score 

GRASSROOTS PLUGGING & PLACEMENT: an explanation and hovi/-to on 
getting your music on TV 

MUSIC & GAMES: the secrets and strategies for composing music for games 

DIRECTOR/COMPOSER LINE: a spirited exploration of the magical synergy 
between filmmaker and composer 

MUSIC IN COMMERCIALS: the genesis and creative process behind music in 
commercials from the creative and ad agency professionals 

ANATOMY OF A FILM: the process of deconstructing a blockbuster film and 
the creative process used In uniting all audio elements with the visual 

MASTER CLASS: the ins and outs of soundtracks, music, lk:ensing, scoring, and 
discovering the perfect song 

ASCAP PRESENTS: making money from film and television music today and 
in the years to come 

ROUNDTABLE DISCUSSIONS 

Licensing songs for videogames Music libraries 

Succeeding at soundtracks Music for advertising 

Opportunities for emerging artists Landing an agent 

Monitoring royalty collection Protecting your rights 

Music for indie production Pitching music for film 

Getting started in supervision Gaming 



Join In the collaboration of over 500 
of the Industry's most influential 
executives for two days of networking 
and discussions. Get face-to-face with 
Industry executives, top-nanne music 
supervisors, directors, composers, 
actors, producers, recording studios, TV 
networks, record labels, publishing com- 
panies and more! 
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Audi 

Q&A with composer 
RAEME REv tLL 

A discussion on his transition from 
member of industrial/experimental rock 
group SPK to Hollywood heavyweight 



KEYNOTE Q&A with tfT 
HANS ZIMMER 

and 

JAMES NEWTON 
HOWARD 

These two award-winning composers ta\k about their 
unprecedented collaboration penning the music for 
Warner Bros. Pictures' "Batman Begins." 






Special 

Performance by 
TEDDY GEIGER 



RESERVE HOTEL BY 10/15 FOR DISCOUNT! 
BEVERLY HILTON HOTEL 310.274.7777 
$235* discounted rate 

■Mention Billboard Conference for discount 
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TO REGISTER & FOR MORE INFO: 
WWW.BILLBOARDEVENTS.COM 



REGISTER TODAY & SAVE $50! 
Pre-Registration Rate: $399 by Oct. 21 

REGISTRATION INFO: Kelly Peppers 646.654.4643 
SPONSORSHIPS: MIchele Jacangelo 646.654.4625 
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CTV Wants, And Gets, Its MTV 

After Exile From Canada in June, MTV Will Return In Early 2006 



TORONTO— When MTV Networks and CTV announced a 
joint venture Sept. 28 to reintroduce MTV in Canada, jokes 
flew around the music industry that a "Pimp My Snow- 
mobile" program would be launched to reflect the Cana- 
dian perspective. 

"Don't laugh, it might happen," Jokes Susanne Boyce. CTV 
president of programming and chair of parent CTV Media 
Group. She notes that CTV already carries MTV's "Pimp My 
Ride" show in Canada. 

A start date has not yet been set for the MTV Canada cable 
channel. "We're starting at ground zero," MTV Canada 
GM/senior VP Brad Schwartz says. "We will be staffing up 
very quickly." Schwartz, a Toronto native, returns home from 
New York, where he was director of international marketing 
partnerships for MTV Networks International. 

The MTV brand disappeared from Canadian airways in 
June, when a licensing agreement with Calgary-based TV 
broadcaster Craig Media expired, following Craig's acquisi- 
tion by Toronto-based Chum. 

Chum then launched Razer and PunchMuch In channel po- 
sitions that MTV and MTV2 previously occupied in Canada. 

The new MTV Canada channel will launch in early 2006, 
replacing CTV's Talktv channel, which is currently available 
on cable to 4.4 million Canadian households. Under the 
terms of the existing Talktv license from the Canadian 



Radio-Television and Telecommunications Commission, 
it will be a lifestyle-based channel, with less than 50% 
music programming. 

Those license conditions mean that a minimum of 68% of 
all the channel's programming will have to be of Canadian 
origin. That rises to 71% for prime-time programming. CTV has 
also filed a new application with CRTC to launch an MTV- 
branded, music video-based digital TV service. 

The local music business welcomes the news. "Having the 
MTV brand, and being able to cross-promote, is fantastic for 
any Canadian pop/rock act," Universal Music Canada manager 
of electronic media Tony Szambor says. "There's opportu- 
nities here for us with Fefe Dobson, Jully Black, Divine Brown 
and Hedley." 

"Bring it on," adds Sandy Pandya of Pandyamonlum Man- 
agement, which handles R&B artist Black. "I want Jully to 
have her own 'Blacked Out' show on MTV." 

"The more opportunities for Canadian artists to be on tel- 
evision the better," says Adrian Strong, president of promo- 
tions company DMD Entertainment. "I hope MTV [Canada] In- 
cludes a lot of Canadian independent artists in their 
programming, hosting shows or in another capacity." 

Chum operates Canada's current leading music channel 
MuchMusic, which is available in more than 7 million Canadian 
homes. Chum also has music channels MuchMoreMusic, 




'Having the 
MTV brand, 
and being able 
to cross- 
promote, is 
fantastic for any 
Canadian act.' 



-TONY SZAMBOR, 
UNIVERSAL MUSIC CANADA 



MuchLoud, MuchVIbe, MuchMoreRetro and PunchMuch, plus 
youth lifestyle channel Razer. 

Company president/CEO Jay Switzer says Chum will "be 
Intrigued to see how Talktv can be morphed into an MTV 
brand and still remain a talk channel as licensed tby the 
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B^M;M^ BY CHRISTIE EUE7ER and TOM FERCUSON | 

Brazin Builds 
Oz Market Share 
With HMV Buy 



Brazin founder and 
executive director 
BRETT BLUNDY says 
the company can learn 
from HMV*s expertise in 
running large music stores. 



SYDNEY— Anyone for a 
game of Monopoly? Aus- 
tralian labels are contem- 
plating their moves on a 
playing board now domi- 
nated by one music merchant 
with a market share of more 
than 35%. 

OnOct.4.U.K.-basedHMV 
Group sold its 32 Australian 
stores to Sydney-based enter- 
tainment and clothing group 
Brazin for $4 million Aus- 
tralian ($3.04 million). 



35% 



Estimate of Brazin's mirMmum 
music market share following 
HMV Australia acquisition 



Brazin owns market leader 
Sanity Entertainment and op- 
erates the Virgin retail brand 
in Australia under license from 
Virgin Entertainment Group. 
It has 12 Virgin stores and 80 
franchised music sections in 
Myer department stores under 
the Virgin banner. 

It also owns 50% of Ade- 
laide, Australia-based DVD 
rental/sale network EzyDVD. 

The HMV purchase gives 
Brazin a total of 392 enter- 
tainment outlets (including 
EzyDVD). Suppliers estimate 
its music market share at 
35%-37%. 

I f a single record company 
in Australia held that share, 
it would trigger antitrust 
proceedings. But the retail 
sector is not subject to the 
same limits. As a result, la- 
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CRTC]. We will be actively encour- 
aging the CRTC to enforce both the 
spirit and letter of all Talktv's condi- 
tions of license." 
Schwartz insists MTV Canada will 
adhere to license conditions. "We are 
going to take a lot of MTV's lifestyle 
shows from the U.S. and produce Cana- 
dian shows with an MTV vibe," he says. 
CTV is owned by Bell Globemedia and 
operates 21 TV stations across Canada. It 
also has interest in 14 specialty digital chan- 
nels. Through those, it already airs such MTV 
shows as "The Osbournes" and "Punk'd." MTV- 
branded blocks of programming will continue 
to air on CTV following the MTV Canada launch. 
The new joint venture will see MTV Canada cre- 
ating original Canadian programming for airplay 
across numerous CTV platforms and on MTV chan- 
nels internationally. 
"We will be looking for opportunities throughout all 
of the schedules," Boyce says. 

Canadian artist FEFE DOBSON is one of 
many who could benefit from MTV's 
return to the territory in 2006. 



UpFront 



bels now must deal with 
what one executive calls "the 
600-pound canary." 

Brazin is renowned for 
tough negotiations, one ex- 
ecutive notes. 

"Their commercial de- 
mands have often been un- 
reasonable," he claims, "and 
[the demands] won't be slow- 
ing down now." 

SEEKING UNITY 

Brazin founder and execu- 
tive director Brett Blundy re- 
sponds. "Big volumes allow 
efficiencies. I would expect 
that with a 35% share, sup- 
pliers would embrace us and 
work [with] that kind of vol- 
ume. We'd like to work with 
the suppliers to find better 
and cheaper ways to do 
business." 

The HMV deal was "a pur- 
chase we just couldn't resist," 
Blundy adds. "We didn't buy 
HMV to expand our market 
share or clout. Our strategies 
have not changed — although 
we expect we'll now achieve 
them faster." 



Blundy says Sanity "can 
learn from the way HMV ran 
bigger stores better than 
Sanity: their catalog depth 
and what they offered their 
customers." 

Sony BMG Music Enter- 
tainment Australia chair- 
man/CEO Denis Handlin sees 
a bright side. He says HM V's 
continuation under the aus- 
pices of a specialist music re- 
tail expert is a "positive 
outcome for the music public 
and the music industry." 

Other executives back 
Handlin's sentiments. One 
major-label GM also praises 
HMV's ability to help break 
new talent. "They had a rep- 
utation as tastemakers," he 
says. "Their staff always 
thought as a record store, not 
a chain store." 

The Sanity, Virgin and 
HMV brands will be managed 
by Brazin veteran Tony Frzop, 
currently operations GM for 
Sanity and Virgin. He is work- 
ing with HMV Australia com- 
mercial director Peter Smith 
to integrate the businesses. 



Blundy says the new deal 
gives Brazin free, five-year li- 
censing rights to the HMV 
name, while the Virgin licens- 
ing deal runs until 2015. 

Some HMV stores are al- 
ready being rebranded as San- 
ity or Virgin outlets, but Blundy 
says. "We're in no rush." 

A London-based HMV 
Group spokesman describes 
the Australian sale as "a com- 
petitive process." A source at 
CD and electronics chain [B 
Hi-Fi confirms it also checked 
out HMV's books. 

HMV says its Australian 
staff has transferred to 
Brazin employment, and 
HMV Australia acting man- 
aging director/HMV Asia Pa- 
cific regional finance director 
Alan Pengelley has left the 
company. 

The deal reflects HMV's 
preference for investing in 
territories where it is market 
leader — as in the United 
Kingdom, Canada, Hong 
Kong and Singapore — or 
feels it can increase its share, 
as in Japan. 




"In Australia, wc were No. 
3 in a highly competitive 
market." the HMV Group 
spokesman says. The invest- 
ment needed for market dom- 
inance "would not have been 
the best use of shareholder 
funds." he adds. 

In |une. HMV Group re- 
ported sales on a 52-week basis 
for 2004/2005 of /1.86 billion 
(S3. 26 billion) and operating 
profit of jfl37.5 million ($241.5 
million) {Billboard. July 16). 
HMV Australia sales were 
approximately $109 million 
Australian (S82.8 million). Ac- 
cording to suppliers, the com- 
pany's Australian market share 
was 6% in 2004. 



»>U.K. SALES RISE IN Q3 

British talent took a leading role in pushing up album sales in 
the United Kingdom during the third quarter. 

According to figures the British Phonographic Industry 
unveiled Oct. 10, physical sales of individual artist albums 
rose 8.9% to 24.2 million units, compared with third-quarter 
2004. However, falling compilation sales meant the overall 
albums market grew only 1.4% to 33.4 million units. The BPI 
does not disclose quarterly value figures. 

The BPI says British acts, led by James Blunt's "Back to 
Bedlam" (Atlantic Records), accounted for seven of the 
quarter's 10 best-selling albums. "Back to Bedlam" has been 
certified six-times platinum (1.8 million units) by the BPI. 

Rapid growth in single-track downloads also boosted the 
singles sector in the third quarter. Although physical sates 
slumped 22% to 3.7 million units, downloads soared 288% to 
6.8 million units, the BPI says. That boosted total singles 
sales 49% to 11.4 million units. —Juliana Koranteng 

>»NEW BODY FOR ITALIAN LABELS 

Italian labels' bodies FIMI and API— rivals until a few months 
ago— signed a pre-merger agreement Oct. 7 to form a new 
organization, Federazione SIstema Musica Italia. 

FIMI president Enzo Mazza says the bodies will now work 
toward a complete merger during 2006. FIMI formed in 1992 
when the country's major labels quit AFI. FIMI became the 
country's main representative body in 1998, when a large 
number of independents switched allegiance from AFI. 

The landscape changed again in July when the majority of 
FIMI's Indie members left to form a new association, PMI, 
headed by indie label Nar International president and former 
FIMI VP Mario Limongelli. -Mark Warden 

>>>KDDI CLAIMS 20M DOWNLOADS 

Japan's second-largest mobile operator KDDI claims to have 
sold its 20 millionth track through its Chaku-Uta Full mobile- 
music download service. 

Chaku-Uta Full launched In November 2004 and is 
currently the only service of its kind offering full-track 
downloads to mobile phones in Japan. KDDI says It passed 
the 20 million mark Sept. 28. According to the company, the 
number of downloads has doubled since June 15 and 
multiplied tenfold since February. 

The service currently features 60,000 titles and Is 
available through 46 Web sites. 

KDDI says it will increase the number of songs available 
via Chaku-Uta Full as well as the number of Web sites 
offering the service. — Sfei'e McClure 

»>FAT FREDDY SWALLOWS TUIS 

Fat Freddy's Drop was the top winner of the 2005 Vodafone 
New Zealand Music Awards held Oct. 5 in Auckland. 

The annual awards are organized by trade body the 
Recording Industry Assn. of New Zealand to honor domestic 
acts. The awards are known locally as the "Tuis." 

Fat Freddy's Drop collected four Tuis, including album of 
the year for the band's debut, "Based on a True Story," which 
blends electronica, soul and reggae and is released on the 
act's own Indie label, the Drop. 

Of the four multiple-award winners, only Sony BMG's 
19-year-old pop/classical artist Yulia, with two, was a 
major-label signing. Other double winners included Dirty 
Records/Festival Mushroom Records hip-hop act P- 
Money and Samoan MC Dei Hamo, who Is signed to Hiruys 
Records, distributed by Universal. 

Twenty-one Tuis were presented, voted for by a music 
industry and media panel. TV station C4 broadcast the 
ceremony nationally Oct. 6. —David McN/chel 

»>ORANGE SWITCHES ON MUSIC TV 

U.K. mobile carrier Orange has added two music-video 
services from U.K. media group EMAP to its package of TV 
channels for third-generation mobile phone subscribers. 

EM AP's cable- and satellite-delivered TV channels 
Kerrang and Kiss target hard rock and urban music 
consumers, respectively. The two channels' programming 
will now be available as a live stream on Orange 
subscribers' 3G handsets as part of a 16-channel package. 

Subscribers can download an Orange TV player to their 
phones and subscribe to the 16 channels for £10 ($17.70) 
per month. —Juliana Koranteng 
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Combat hopes to hit 
o running start with 
Los Angeles group 
HORSE THE BAND 

The act has already 
built a solid following 
with Its experimental 
hard rock. 
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VENERABLE METAL LABEL 
AGAIN READY FOR COMBAT 



Combat Records is back in 
action. 

In the 1980s, the metal label 
released fledgling albums by 
such genre stalwarts as 
Megadeth and Exodus, along 
with records by punk movers 
like Circle Jerks. After years of 
dormancy, the name returned 
in late September to once again 
signify hard-edged acts. 

Last month Combat re- 
leased titles by I lorse the Band 
("The Mechanical Hand") and 
At All Cost ("It's Time lo De- 
cide"), followed Oct. 4 by Look 
What I Did's "Minuteman for 
ihe Moment." 

The new Combat is a ioint 
venture between Voorhecs, 
N.|. -based artist management 
company Entertainment Ser- 
vices Unlimited and Koch 
Records. ESU primarily rep- 
resents a roster of metal/hard- 
core acts that includes Lamb of 
God and 36 Crazy Fists. 



Partners Larry Mazer. Tim 
Smith and John Daley, who are 
the company's principals, sign 
talent and oversee manufac- 
turing and marketing: Koch dis- 
tributes and provides financial 
and back-office support, 

The label is also introducing 
a clothing line available exclu- 
sively at combatrecords.net. A 
T-shirt, a hoodie sweatshirt and 
a military hat featuring the 
Combat logo are available, and 
inventory will expand depend- 
ing on trafTic. 

Mazer says. "We think it's 
such a cool name and [logo] 
that. h. la Phal Farm [and] Ro- 
cawear, at least the kids in our 
world are going to wear some- 
thing like this." 

Koch Records senior VP of 
A&R Cliff Cultreri— who 
headed A&R during Combat's 
initial '80s incarnation — ap- 
proached Mazer about finding 
bands. He believes the metal 



scene, despite diminished 
radio play and album sales, is 
still viable. While acknowl- 
edging the heritage of Com- 
bat's name. Mazer says it was 
chosen more because it is a 
cool moniker, especially in 
these times. 

Although not asstrongas it 
once was. the brand still holds 
significant value in the indus- 
try. Cultreri gets dozens of 
demo packages where people 
write that "they are sending it 
to me because they were die- 
hard Combat fans, and they 
want to be on that label." 

Securing the name turned 
out lo be a matter of timing. 
Sony purchased Import Rec- 
ords/Relativity. Combat's par- 
ent, in the 1990s and placed its 
catalog under the Loud Rec- 
ords umbrella. But the Com- 
bat name became inactive, and 
it fell into the public domain 
abaul 18 months ago. 



Mazer foresees a maxi- 
mum roster of 10 acts. "I 
don't want to be a major label 
and sign 60 artists to break 
two." he says. "I want to be a 
label that signs 10 to break 
10." Combat's fourth signing 
is U.K. act Murder in the 
First; a San Francisco band is 
also being pursued. 

The business plan is de- 
signed with the understand- 
ing that artists will likely sell 
modest amounts of records. 
"If you even sell 50,000, 75,000 
records, you can make money, 
because the deals are eco- 
nomically structured so they 
can be profitable at a smaller 
number than signing a radio 
band," Mazer says. 

Koch Entertainment Dis- 
tribution supplies all music 
genres, but its strength is in 
hip-hop and catalog. Cultreri 
and Koch Records VP of mar- 
keting and Combat product 



manager John Franck ac- 
knowledge that increasing 
its metal activity is a work in 
progress. 

"We're not ignorant to it, 
but I will say it hasn't been our 
area of main focus or expert- 
ise." Cultreri says. The com- 
pany previously distributed 
metal acts like Opeth. "We've 
done it successfully, and [will] 
just get better and better at it." 

Combat should be off to a 
good start with Horse the 
Band since a solid buzz sur- 
rounds the experimental Los 
Angeles outfit. According to 
Koch, the group sold 10.000 
copies of an independent al- 
bum without distribution be- 
fore signing with Combat. It 
is preparing for a 25-city tour 
with the Dillinger Escape Plan. 

"We're looking to Horse the 
Band as our banner band to re- 
launch the Combat Records 
brand name," Franck says,- ■ 
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Virgin Seeks Growth With Store 
Makeovers, Added Product Lines 



With the soft opening of its 
new Hollywood location and 
the almost completed retro- 
fitting of Its Times Square 
store, Virgin Entertainment 
Group North America is stak- 
ing Its claim on the record 
store of the future, company 
executives say. 

"We hope the customer will 
see a natural evolution of the 
record store when they shop" 
in the two stores, says Virgin 
Entertainment Group CEO 
Simon Wright, who oversees 
Its North American unit. "The 
evolution of the store is es- 
sential If we are to grow." 

Virgin's new Hollywood 
store and retrofitted Times 
Square location are using a 
host of innovations, such as 
moving away from long 
bins to dedicated tables- 



Given the worldwide down- 
turn In music, Virgin could not 
stand still hoping for a recov- 
ery, VEGNA executive VP Dave 
Alder says, "so we spent 18 
months experimenting to see 
how far we can leverage music 
culture to drive sales." 

Those experiments began 
with the makeover of the San 



Francisco store in December 
2003. That refurbishment 
helped management define a 
new Megastore prototype, 
which includes apparel, a larger 
haf>dhe(d-electronics selection, 
a broader accessories line and 
revamped merchandising. 

"Music is still the anchor of 
the Megastore offering," Alder 



says, "but we Introduced new 
products that fit in with the 
music lifestyle, but In a dis- 
tinctive way that sets us apart 
from the competition." 

With the retrofitted, 63,0O0- 
square-foot Times Square 
store and the new, 22,000- 
square-foot Hollywood loca- 
tion—which had a soft open- 
ing the weekend of Oct. 7— 
Virgin is seeing a significant 
shift in revenue, the two exec- 
utives report. 

It is too early to Judge the 
stores' success; the Hollywood 
one does not even have a sign 
over the door yet. But Wright 
says apparel and electronics 
accounted for 25% of revenue 
in that store's first few days. 

For Its Oct. 17 grand open- 
ing, Virgin Group chairman 
Richard Branson will un- 
doubtedly continue his tradi- 



tion of show-stopping stunts 
while customers enjoy a roof- 
top concert by INXS and in- 
store performances by Dredg 
and Gang of Four. 

Meanwhile, the summer- 
long refurbishment of the 
Times Square store is com- 
plete but for new signage and 
a few other tweaks. Even so, 
the repositioning of fashion, 
portable electronics and 
other accessories within the 
store has helped revenue 
there grow by 20% since it 
was remerchandised com- 
pared with the same period 
last year, according to Wright. 

This growth is crucial as the 
chain continues its turnaround 
from the fiscal year ended Jan- 
uary 2004, when it lost $37 
million on an operating basis. 
Since then it has closed six 
stores and opened one, leav- 
ing the chain with 19 stores. In 
the fiscal year ended January 
2005, the chain reduced losses, 
and in the current year, Wright 
says, "We expect to get posi- 
tive on an operating basis." 



What happens with the chain 
going forward "really de- 
pends" on the New York and 
Hollywood stores, he adds. 

The chain's entry to the ap- 
parel business appears to be 
going even better than ex- 
pected. Moving beyond the T- 
shirt lines that are available for 
$20-$30 at n>ost record stores, 
the chain brought In British 
fashion brands like English 
Laundry and Lonsdale. 

That move was inspired by 
earlier success with U.K. com- 
pany Ben Sherman, whose 
dress shirts sell for about $80 
each, Alder says. Beyond fash- 
ion, VEGNA has brought in 
additional apparel related to 
music and music culture. 
Again, It Is not just band mer- 
chandise. Alder says, "but 15 
different brands of music- 
related apparel." 

VEGNA has also broader>ed 
its portable-electronics selec- 
tion and is rolling out nine full 
portable-electronics depart- 
ments in its larger stores. While 
it is a big departure for the 
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Megastores, Alder adds, "The 
strategy is not to compete with 
the big electronics boxes, but 
instead present an assortment 
of high-quality, portable, hand- 
held electronics." 

The list of electronics sup- 
pliers has grown to Include 
Apple Computer. JVC, Pana- 
sonic, Sony and Samsung. But 
each addition is based on "the 
'good, better, best' strategy, 
so we are editing the selec- 
tion for the customer to three 
SKUs of each item and not 
confusing them," Alder says. 
In addition to cell phones, 
iPods and MP3 players. Virgin 
offers digital cameras and 
portable video cameras. 

Like every other chain that 
has diversified in the last two 
years, VEGNA insists its se- 
lection of music and video is 
broader than before. Wright 
says the makeover is de- 
signed to be a platform for 
growth for the whole store, 
including music and video 
revenue. In the Times Square 
location, moving rock re- 



leases from the main floor to 
the middle level and DVDs 
from the middle to the base- 
ment has improved customer 
circulation. Alder says. 

VEGNA is partnering with 
Cherry, a four-store boutique 
chain that specializes in music- 
related vintage clothing (Bob 
Seger tour jackets, Starz T- 
shirts). Virgin is merchandis- 
ing the Cherry product line 
next to its rock CD section. The 
smaller chain brought in a graf- 
fiti team to help design its sec- 
tion of the Times Square store 
and will do the same for the 
Hollywood store, which will 
also sport a wall of old gig tick- 
ets, courtesy of Alder. Wright 
cites the wall as an example of 
the "little points of interest" 
built into the chain's redesign. 

Even the renowned Mega- 
store listening stations— which 
were devoted to single acts- 
have received a makeover. 
The Times Square store now 
has 150 digital music kiosks 
where customers can scan 
any title and hear a 30-second 



sample from it. Alder says 
there are plans to make down- 
loads available as well. 

Even with all the changes, 
"live events remain a crucial 
element of our marketing 
mix." Alder says. Last year, the 
chain hosted nearly 800 in- 
store performances, driven by 
its New York outlets. To facil 
Itate such events, the re- 
designed stores will include 
permanent gantries for bet- 
ter storage of equipment. 

The new approach to mer- 
chandising is changing the 
appearance of the Virgin 
Megastore. "We are moving 
away from the long-line-of- 
bins look" and experimenting 
with tables. Alder says. 

There are 50 tables in the 
Times Square store, and each t\ 
might have a different theme: 
There might be a Ramones 
table featuring the band's al- 
bums, boxed sets, T-shirts and 
books. The overall design of 
the store is meant, Alder says, 
to "encourage the customer 
to forage." 
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Dull! Goes Direct 

Singer Sends Self-Released Set Straight To Indie Stores 



Former Afghan Whigs frontman Greg Dulli has 

experienced life on an indie and life on a major. 
Now he is finding that an artist may not need 
a label at all. 

Dulli is not the first major-label alumnus to 
go it alone; it is not uncommon for an artist to 
take hi.s wares straight to a distributor. But Dulli. 
with the help of manager Brian McPherson, 
skipped that step, too. and went straight to in- 
dependent retailers. 

Dullfs album "Amber Headlights" was largely 
recorded in 2001 and harks back to the denser 
guitar rock of the Afghan Whigs. He shelved it 
after the death of filmmaker and friend Ted 
Demme. and turned his attention to the moody 
soul of the Twilight Singers. 

Dulli says he is releasing "Amber Head- 
lights" on his own to keep it separate from the 
Twilight Singers in the public's mind. "And 
it was a good chance for us to learn exactly 
how putting out a record works." he notes. 
"We wanted it out from behind me so I could 
move on. and we wanted an education in the 
music business.' 

The three Twilight Singers albums — one on 
Columbia and two on indie One Little Indian — 
have sold 58.000 copies combined, according 
to Nielsen SoundScan. The new disc has an ini- 
tial run of 5.000 CDs. 

"If we sell 5,000 of this ourselves," McPher- 
son says, "it's equivalent to selling 40,000 on 
a label." 

The record is available on DuUi's Web store, 
which was created by Musicloday, and at indie 
outlets via Junketboy. the distribution arm of 
the Coalition of Independent Music Stores. To 
hit stores junketboy does not service, McPher- 
son enlisted Jo Lenardi, who runs the indie- 
focused Flea Marketing. 

Most larger chains will not be serviced with 
the record. "If there's a weakness, that's it." 



McPherson says, "but I haven't had time to can- 
vass the bigger accounts. The people who want 
Greg Dulli records are not run-of the-mills. We're 
happy to deal with independents primarily." 

The album is also available from amazon.com, 
and until McPherson finds European distribu- 
tion or strikes a licensing agreement, he is ful- 
filling most overseas orders through eBay. "It's 
a multifaceted. Rube Goldberg device of do-it- 
yourself record distribution." he says. 

It is working. McPherson adds, but slowly. 
Lenardi, whose marketing firm does not usu- 
ally solicit sales, says many were in the dark 
about the release. 

"So many stores had no idea how to get the 
record, and they had people in asking for it,' 
she says. "1 knew the Junketboy account list, 
and thought there were another 250 stores we 
talked to that would love the opportunity to sell 
this record." 

Dulli says he is sticking with One Little In- 
dian when it comes to the Twilight Singers, who 
will release a new album next year. "The thing 
I like about labels is their day-to-day diligence 
and the fact that they're putting up front money 
and betting on you." Dulli says. "I have a pretty 
good deal with the Indian, and they're good peo- 
ple. But this has been an eye-opening experi- 
ence financially." 

Even if this is not the model Dulli follows for 
the rest of his career, it is one he believes more 
artists will use. 

"As far as the major-label infrastructure," 
Dulli says, "where everything is billed back to 
you, from videos to phone calls to Fed Exes? 
Shame on them. The chickens are coming 
home to roost, as far as the majors go. With the 
Internet and iTunes and the various doppel- 
gangers that have spawned, 1 don't think you 
can stop anybody now. Anybody can be Ani 
DiFranco today." •••• 
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Sommer's Modern Rock Renaissance 

William Morris Agent Hits The Burgeoning Club Scene With A Host Of Hot Bands 



With a roster that includes the Killers, Louis XIV 
and the Bravery, Kirk Sommer at the William Mor- 
ris Agency works with some of the hottest young 
rock bands in the business. 

The Killers in particular — bona fide arena-level 
headliners at the end of their first album cycle — 
are arguably the biggest artist development story 
for touring in 2005. 

With a burgeoning club scene, talented bands 
and deals structured with an eye toward career 
longevity, a modem rock live renaissance is under 
way. and Sommer is on the leading edge. 

Much of this revitalization is driven by rock 
clubs, which had been in the doldrums. "In my 
six years at William Morris, 1 have not seen such 
a successful club business." Sommer says. 
"Ninety-five percent of the shows . . . are selling 
out or coming dose to it It's a very profitable time 
for everybody." 

The success starts with the bands. Sommer 
says. "This is rock. It's not fabricated or altered 
for radio." he says. "There's a delicate balance 
between passion, credibility and accessibility, and 
a lot of these band are delivenng in all categories." 

Modem rock business really began to make 
some noise at the small-venue level in the 
summer of 2004. At the same time, accord- 
ing to Sommer, WMA became more 
focused in its approach with these bands. 

"We've made a leaner, stronger roster, 
so we could focus more on the bands that 
we felt had the potential and that were de- 
livering," he says. "We've been smarter 
bookers, belter deal architects, going into 
smaller rooms on cheaper tickets and giv- 
ing the fans that first experience to inten- 
sify their relationship with the artists." 

The approach, conservative with venue 
size and ticket price, creates more de- 
mand in each market. "So each time 



around, you're selling out, leaving people at the 
door with their mouths watering, waiting for the 
next time you come around, and you're pro- 
gramming them to come out and purchase tick- 
ets sooner." he says. 

Promoters and club buyers seem to have 
bought into the concept, even if some have sep- 
arate agendas. "Some jpromolers| obviously 
have deals where they need to fill quotas in cer- 
tain venues." Sommer observes. "But if it's not 
necessarily in the best interest of the artist, we 
hold back." 

With confidence in the drawing power of these 
bands, Sommer is increasingly structuring deals 
with less risk on the front end for promoters and 
more reward on the back end for artists. " 1 think 
in the past a lot of agents gouged promoters and 



tried to get all the money they could upfront and 
sacrifice a little on the back end," Sommer says. 
"We're very confident about the business we're 
going to do, and I 'm more concerned with a larger 
percentage of grcss." 

Many shows by Sommer's acts have been stmc- 
turcd with no guarantee; instead, the act pays for 
a percentage of the gross. He adds that agents 
must often then stay on top of the buyer to pro- 
vide adequate marketing because the promoter 
has no upfront financial risk. 

With national promoters often snaring the 
lion's share of business. Sommer says he is 
pro- indie promoters. "It doesn't do anyone 
any good to beat on the independent guy that 
brings a competitive component to the mar- 
ket." he says. "A lot of my bands have been 

THE BRAVERY is among the acts 
making strides under the care of 
William Morns agent Kirk Sommer 




very partial to the independent guys and the 
early believers." 

As bands step up from the clubs, the larger 
venue may be controlled by a national promoter. 
"What my bands have been adamant about and 
I feel strongly about is tying in the people that 
have been there all along," Sommer says. "For- 
tunately, I've Ijeen successful in marrying the 
people that control some of these larger venues 
and the independents in the market, and I haven't 
necessarily run into a situation whereat the end 
of the day the big guy didn't fold and cut the lit- 
tle guy in." 

Washington. D.C., independent promoter 
Seth Hurwitz first played the Killers at his 9:30 
Club in 2004, then sold out the band at the 
15,000-capacity Merriweathcr Post Pavilion in 
Columbia. Md., in June. Hurwitz describes 
Sommer as an agent who "certainly didn't roll 
over like I wished he would have" when it came 
to negotiations. 

"We need guys like Kirk to come along and 
question everything." Hurwitz says. "Us old folks 
find this offensive, of course, but it's good for 
the business. I'm Joe Independent, so I can't 
champion my own nonconformity and not 
applaud his." 

While the Killers are the obvious suc- 
cess story coming out of the summer, 
Sommer says the Bravery, Louis XIV, 
Pepper and Hard-Fi are also making 
great strides. 

"We're here to build careers, and 
that's not a line," he says. "It doesn't 
do me any good to sign something 
I believe in and exploit it to the 
fullest to the point where the act is 
not able to return on the same or a 
higher ticket price and step up into 
larger venues." •••• 
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In Secondary Markets, A Major Issue Is Cost 



LOS ANGELES- When it conr^ 
to touring, money is a bigger 
consideration in secondary 
nurkets than it is in nufor cities. 

Booking agents, promoters 
and venue managers say big 
acts are not Inclined to tour 
outside the 15 or 20 major 
cities— including New York, 
Boston, Ctiicago and Los Ange- 
les—because they are likely to 
make a lot less in secondary 
and tertiary nurkets. 

"The sheer reality is that the 
economics arent as good In a 
secondary market." says Curtis 
McCrary, program director/ 
manager of the 1,444-seat 
Rialto Theater in Tucson. Ariz. 
*V/e're ainnost always the low- 
est ticket price on the tour for 
any artist that comes through, 



because secondary markets are 
a little tMt more price-sensitive." 

Similarty, Amie Malina, artis- 
tic/program director for the 
1.4S3-seat Flynn Center for the 
Performing Arts in Burlington. 
Vt., notes that affording the 
artist's fee is the largest hurdle 
to bringing in top acts. 

"Some of the bigger names 
are becoming more and more 
expensive," Malina says. "We 
presented Alison Krauss about 
six times since she was a young 
lady, and now she Is too big for 
us to £K:commodate unless we 
do a special kind of gala." 

On the flip skle, some agents 
and promoters say that de- 
spite price pressures, deals in 
secondary markets can be 
more pliant. 



Clint Higham, booking agent 
for Kenny Chesney at Date Mor- 
ris & Associates, says the cost of 
working In Champaign, III, ver- 
sus Chicago is "night and day. 
In Chicago, I had a $100,000 
stagehand bill. In secondary 
markets, those bills could be 
more like $25,000-550.000." 

He also says that radio and 
other marketing outlets are 
much cheaper in smaller cities. 

When Chesney was first 
starting out, Higham says, he 
could not afford to do tiusiness 
in primary markets because of 
the expense. Now, Higham 
mixes pHntary and secondary 
markets depending on where 
Chesney needs to build his fan 
base ar>d where previous tours 
have stopped. The first leg of 



Chesney's 2005 tour, for ex- 
ample, irKluded dates in Green 
Bay, Wis., and Houston. 

"A fan is a fan is a fan," 
Higham says. "You've got to hit 
Omaha, Neb., just like Los 
Angeles. Some places might 
not be every-year markets, but 
you have to go there." 

But to play secondary mar- 
kets, most acts need to scale 
down increasingly expensive 
productions, according to Bob 
Romeo, consultant for pro- 
moter TBA Entertainment in 
Crescent, Iowa. TBA promotes 
events in such small cities as 
Minot, N.D.; Cheyenne, Wyo.; 
and Greeley, Colo. 

"An act might have 15 trucks," 
Ron>eo says. "If they can't scate 
down, we can't put them up." 



Romeo says it makes sense 
for artists to make such accom- 
modations if they want to go 
after a different audience. "A 
lot of fans who come to see 
them in secondary markets are 
not the same fan who goes to 
see them in an amphitheater 
in a primary market," he says. 
"It's more of a family crowd, in 
many cases." 

However, some big acts see 
the promotion of their shows 
In secondary markets as an 
obstacle, because the mar- 
keting opportunities cannot 
compare with those in pri- 
mary markets. 

"A lot of them have a limited 
amount of days they are going 
to work, and if you are work- 
ing 50 days, would you rather 



S 

play New York or Cheyenne?" 5 

Romeo asks. "Radio station in- 3 

volvement, TV exposure and 1 

more goes into planning a tour. I 

and secondary markets don't ^ 

have as much going for us." 2 

To make themselves more % 

appealing, many secondary- o 

market venues offer as many n 

personalized services as | 

they can. * 

"We've done extensive ren- 

ovations to make the Rialto a | 

more desirable stop.'* notes o 

McCrary, wtio recently booked % 

Lucinda Williams and Los g 

Lonely Boys into the venue. ^ 

"We have a brand-new mar- 2 

quee and increased the seat- > 

Ing capacity. We also make > 

sure that the artists we book ^ 

are taken care of." • • • • f 
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AS COUNTRY ACTS CLIMB, 
NAT'L PROMOTERS GAIN 



M 



I ore and more 
country hcadiin- 
crs are turning lo 
national concert 
promoters in- 
stead of relying on independ- 
ent producers. That changin^^ 
fate of country concert pro- 
tiiotion was the liot topic ex- 
plored on a panel during the 
lEBALive convention pre- 
sented Oct. 2-5 in Nashville by 
[he Inlernational Enlerlain- 
mcnl Buyers Assn. The panel 
was moderated by promoter 
Seth Hurwitz of I.M.P. in 
Washington, D.C. 

Promoter Jon Stoll of Fan- 
tasma Productions noted that 
pretty much all of the half- 
dozen lop tier country head- 
liners go with a national 
promoter. "Which is a big 
problem for a guy like me." 
Stoll pointed out. "You play 
these guys at clubs to the 
small-arena level, then all of 
a sudden they get to the arena 
level and they go with tour 
promoters. If they cut us in, 
it helps.' 

Monterey Peninsula Artists 
Paradigm'.s Nashville office 
head James Yelich says his 
booking agency saw a major 
change in Nashville dtiring the 
time he was away from the 
business from 1999 until 2001 . 

"What happened was [Clear 
Channel Entertainment VP] 
Brian O'Connell moved to 



town," he said. "What Brian 
did was nurse relationships 
with specific artists. Al that 
time Brooks & Dunn was re- 
ally hot, Toby Keith was about 
a S4U.0OOact and Rascal Flatis 
wasn't even on the radar." 

Yelich went on to say that 
"what Brian became was a 
bank. He paid some hefty 
guarantees that other pro- 
moters may or may not have 
been able to match. If Brian 
is taken out of the equation 
here in town. I don't think 
you'd see one promoter tak- 
ing all these dates." 

The headliners not snared 
by O'Connell usually work 
with Louis Messina through 
his company the Messina 
Group/AEG Live. 

While O'Connell promotes 
Keith. Rascal Flatis and Brooks 
& Dimn, Messina works with 
Kenny Chesney, Gretchen Wil- 
son, George Strait and, at least 
in the past, the Dixie Chicks. 

Pace Concerts president 
Bob Roux, also on the panel, 
said, "I don't think all these 
people would be working w ith 
Clear Channel Entertaiimient 
if they didn't think they were 
doing a good job. You've got a 
personal service situation 
when you work with a tour pro- 
moter, and acts work with us 
because they believe it is a good 
way to elevate their careers." 
Pace is part of CCE. 



BATTLING BACK: As re- 
ported here last week, the 
Mississippi Gulf Coast is bat- 
tling back from Hurricane 
Katrina. And rock act 3 Doors 
Down, which hails from the 
Biloxi area, is helping lead 
the charge. 

Mark Smith, executive di- 
rector of the band's Belter Life 
Foundation, details for On 
The Road the steps that the 
band and its foundation have 
taken to help restore the area. 

So far, they have purchased 
three police cars and a fire 
truck for Waveland. Miss.; left 
a band tour bus in Waveland 
for the city's mayor. Tommy 
Longo. to sleep on; purchased 
more than SI 00.000 worth of 
necessities lor Waveland as 
well as two other Mississippi 
cities. Pascagoula and Gulf- 
port; bought 25 laptop com- 
puters and six copy/scanner/ 
fax machines for the munici- 
palities of Pascagoula and 
Waveland. 

They also sponsored a free 
medical clinic forany person 
in Waveland. 

And they flew Longo to the 
New Orleans Saints/New 
York Giants football game (3 
Doors Down played the half- 
time show) in East Ruther- 
ford, N.f., where he was 
reunited with his wife and 
kids, whom he had not seen 
in four weeks. - • 
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staples Center. Los Angeles. 63,656 


Goldenvoke/AEG Live. Nederlar>der. Sal 
Bortafede, Apregan Group 


H $4,123,815 


ELTON JOHN 


mm 


Madkson Square Garden. 46,708 
New York. S«pL 21, 23-24 u,t^ '^'kxjf. 


Ron Delsener Presents 


H $2,277,952 

Kfl $2SI ;^/$5' ''5 


PAUL MCCARTNEY 


St Pele Tinges Forum. 15,268 
Tampa, Fia^ Sept 17 


TTie Cellar Door Cos.. in-houto 


H $2,137,915 


PAUL MCCARTNEY 


mm %2'>2,'iii 


Arrwflcan Airlines Arena, Miami, 15,011 
Sept- 16 


The Cellar Door Cos. 


H $2,055,815 
KM ivxisio 


MARC ANTHONY, ALEJANDRO FERNANDEZ, CHAYANNE 


Amerkan Airlines Arena. Miami. 26.940 


The Cellar Door Cos. 


^9 $1,875,675 

Ijl $44 S3 


GREEN DAY, JIMMY EAT WORLD, FLOGGING MOLLY 


SBC Park, San Frartdscp, Sept 24 ^1^,;°^** 


Bill Graham Presents 


H $1,760,086 


LUCIANO PAVAROTTI 


Hollywood Bowl, Hollywood. 17,032 

Sept. 24 '.eilniil 


Andrew Hewttt/BiU SUva Presents. 
Harvey GoldsmRh/ATC 


H $1,329,760 


FARM AID: WILLIE NELSON & OTHERS 


Tweeter Center. TInley Park, III.. 28,421 

Sept- 18 28.S-1/ 


Etwated Concerts 


■■ $1,302,667 


EAGLES 




Save Mart Center, Fresno. C«lir„ 11,438 

Sept. 9 ■.oiioui 


Avalon Attractions 


M $1,021,782 

mid S/'iV.,, l/obn 


KROQ INLAND INVASION: CAKE, OASIS, WEEZER S OTHERS 


Hyundai Pavilion, Devore. CaNl. 30,191 

Sept. 17 ; • 


Avalon Attractions 


M $1,007,010 


EAGLES 


Rabobanlt Arena. Bakerslteld, 9,300 — ■-_ 
Calif- Sept. 10 selioui Mederiander 


H| $998,430 

UJ SIM 50/319 


JAMES TAYLOR 


Hollywood Bowl. Hollywood. 15.569 
Aug. 22 i>, " ", 


Andrew Hewltt/Blll SMva Presents 


M $988,697 


TIM MCGRAW, LOS LONELY BOYS, HOLLY WILLIAMS 


Hollywood Bowl. Hollywood. 16,933 

octe -..'iL^iii 


Andrew Hewltt/Blll Silva Presents 


Q fM7,8S0 


THE WHITE STRIPES, THE SHINS, BRENDAN BENSON, M. WARD 


KeySpan Park, Brooklyn, N.Y.. 20,721 ■^>: t .^ ' 
Sept. 24-25 ihu*-. si-Hl.^! 


Ron Delsener Present* 


Rl $860,558 


NEIL DIAMOND 


HP Pavilion. San Jose. Calif.. 13,771 
Sept. 24 -.,-rki.il 


Concerts West/AEG Live. Sol BonaFede. 
Apregan Group 


M $857,543 


NEIL DIAMOND 


ARCO Arena, Sacramento, Calif.. 12.477 
Sept. 27 ■,.■11, ..ji 


Concerts West/AEG Live. Sal Bonafede, 
Apregan Group 


H] $843,085 

mM $7v$4^'» 


NEIL DIAMOND 


Rose Garden. Portlartd, Ore.. 14,736 
Sept. 17 ■,,-iiijui 


Concerts West/AEG Live. Sal Bonafede, 
Apregan Group 


$832,979 
lljl S9VS^S 


NINE INCH NAILS, QUEENS OF THE STONE AGE, AUTOLUX 


Hollywood Bowri. Hollywood, 16,688 

Oct 1 -.t-llLMl 


Andrew Hewltt/QiH SHva PresenU 


MTI OAT 


NEIL DIAMOND 


KeyArena, Seattle, Sept. 30 Iff^P 


Concerts West/AEG Live. Sal Bonefede. 
Apregan Group 


ffl $766,754 
nil SWSW 


OASIS, JET, KASABIAN 


Hollywood Bowl. Hollywood. 16.574 
Sept. 12 \r,B'':' 


AfMtrew Hewitl/atll Sitva Presents 


M $741,163 


NEIL DIAMOND 


^1 siaese/s.i2S2 


General Motors Place. 7,94S 
Vancouver, Sept. 22 9>iis 


Clear Channel Entertainment 


WH $734,542 


SCREAM IV TOUR: BOW WOW, OMARION, MARQUES HOUSTON & OTHERS 


S39 7^ 


Madison Souarc Garden, 15.009 

New Vork. Aug. 24 ^\\c^,t 


Atlanta WorkhvMe Touring. AEG Uve 


ffl $624,082 
|S| tee/til 


COLDPLAY. RILO KILEY 


UMB Bank Pavilion. Maryland 16,918 
Heights, Mo., SepL 17 ?t 2^^ 


Clear Channel Entertainment 


Iff $597,753 


NEIL DIAMOND 




s 



$590,333 

$5? 50/129 50 



$583,800 



COLDPLAY. RILO KILEY 



JOHN MELLENCAMP, JOHN FOGERTY 





Hollywood Bowl. Hollywood. 6,941 
Aug, 29 16 795 


Andrew Hewitt/BIII SlWa Presents 


HI $559,431 


COLDPLAY, RILO KILEY 1 


Ua im/im 


Starwood Amphitheatre, 16,601 

Antioch, Tertn^ Sept 18 ^7^\:■o 


MCE Concerts 


m $539,010 

Um (4'bO/S42 50 


NINE INCH NAILS, QUEENS OF THE STONE AGE, AUTOLUX 1 


Allstate Arena. Rosentont, IR^ 11,850 

Oct 7 \2'jiX) 


Jam Productions 


ffl $532,617 

tmd S43»Si77S 


GREEN DAY, JIMMY EAT WORLD 1 


Save Mart Center. Fresno. Calif., 12,245 

Oct. 1 > c.i 


Another Planet Entertainment 


^ $527,190 


GREEN DAY, JIMMY EAT WORLD 1 


m 541/53660 


Pevsl Center. 0«nv.r. Sept. 19 l?;,^," 


House of Blues Concerts 


^ $525,000 


JACK JOHNSON. MATT COSTA, ALO 1 


Joseph P. Riley Jr. BaOpark. 15.000 
Charleston. S.C., Sept. 4 ^nc-A 


House of Blues CorKerts. A.C. Entert^nment, 
Triad Entertainment 


m $522,977 


SCREAM IV TOUR: BOW WOW, OMARION, MARQUES HOUSTON S OTHERSl 


tlj M5/8J750/ 
^1 57950 


PhlHps Arena. Atlanta, Aug- 21 1^'°^ 


Atlanta Worldwide Tourtng. AEG Uve 


H $511,235 


DADDY YANKEE, ZION Y LENNOX 1 


Ml 5'J8/558 


Palrtot Center FaMucV^ Sept 30 ^-f^^ 


Solo Emertalnrrtent 


$500,455 


SYSTEM OF A DOWN, THE MARS VOLTA 1 


545/55750/ 
^1 5i2 50 


Allstate Arena, Rosemoni, IIL. 12,O40 
Sept. 50 s.- 


Jam Productions 


ffl $497,156 


COLDPLAY, RILO KILEY 1 


Verizon Wireless Amphitheatre. 14,703 
Bortner SnlnBK. Kan- SapL 21 laooo 


Clear Channel Entertainment 
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ittle did Rod Stewart know what he was starting when he 
fulfilled a longtime dream by releasing the standards album 
1 "It Had to Be You . . . The Great American Songbook." 

The 2002 release— which has sold 2.9 million copies in the United States, according to Nielsen 
SoundScan— spawned a legion of copycat projects by other veteran artists, and brought Stew- 
art back to sales levels he had not experienced in nearly a decade. 

Each subsequent year has brought a new standards set from Stewart: "As Time Goes By . . . 
The Great American Songbook Vol. 11" has sold 2.5 million units, white last year's entry, "Star- 
dust . . . The Great American Songbook Vol. Ill," has moved 1.5 million. 

On Oct. 18, J Records will release "Thanks for the Memory . . . The Great American Song- 
book Vol. IV." Produced by Steve Tyrell and BMG U.S. chalrman/CEO Cllve Davis, the new set 
finds Stewart dueting with Elton John on a campy version of "Makin' Whoopee," Chaka Khan 
on "You Send Me" and Diana Ross on "I've Got a Crush on You." 

"Thanks for the Memory" will be closely followed by a Nov. 15 boxed set that will Include all 
four standards albums. 

Stewart talked to Billboard from his home in Los Angeles as his children wandered in and 
out of the room. "It's like a fucking railway station here: 'What time's the movie?' 'What time 
is dinner?' " he joked with barely concealed delight. Stewart is eagerly anticipating increas- 
ing his brood in December, when longtime girlfriend Penny Lancaster is due to give birth to 
their first child together. 




BY MELINDA NEWMAN 



Q: A boxed set featuring all four 
discs comes out Nov. 15. Does its 
release put an end to this chapter 
for you? 

A: I've been thinking about 
this for a couple of days. We 
made the commercial yes- 
terday for l"Vot. IV) and I 
was sort of a bit melancholy 
about it — you know. I was 
thinking, "I'd really love to 
keep this going." 

[Butj one side of me said. 
"Now 1 can gel back to doing 
maybe rock'n'roll stuff or move 
onto the soul [project]" — 
which is what we were in- 
tending to do. To answer your 
question, it's definitely going 
to rear its beautiful head again. 
I've already got 'Songbook' No. 
5 ready. I love these songs so 
much, and I enjoy singing 
them so much. 

Q: for "Vol. 11 1 ," your rule was to 
do the songs in the traditional fash- 
ion but without quite so much in- 
strumentation. What was the 
approach for "Vol. IV"? 
A: Well, we had a few argu- 
ments, Steve and myself and 
Clive, but they're nice battles. 
They're those creative battles 
that you know if we have them, 
we're going to finish off with 



something magical. We wanted 
to broaden our horizons a lit- 
tle bit and bring in backing vo- 
cals and more guitar instead 
of the intro being on the piano. 
So we tried to expand a little 
bit. We brought in some horn 
sections. A few things are dif- 
ferent, but basically it's just a 
notch up from the first "Amer- 
ican Songbook." I think I'm 
singing them with so much 
confidence now. 

Q: The album features a number 
ofduets. Were you in the studio with 
the other artists? 
A: No, darling, we weren't. I 
think those days are gone. But 
you know that's actually a good 
thing because, although I've 
known Elton for years, it 
would've probably taken us 
hours to get settled down — be- 
cause we would've been so 
excited and giggling and 
touching each other up the bot- 
tom. It would've taken us ages 
to get settled. 

Q: But you do miss that give- 
and-take? 

A: That give-and-take is there, 
darling, swear to God. When 
I go into the studio, I always 
pretend that Diana Ross is 



there. I can close my eyes, 
drink a glass of wine, and I 
pretend she's standing next 
to me. 

What happens is. I do my 
vocals first. And it's been the 
same with all of the albums. 
The girls and boys will come 
in and do their vocals, and 
then I'll come back and do 
mine again so I can hear 
what they've done and then 
I'm answering. And it's as 
good as them being in the 
studio anyway. 

Chaka was in there for 3'/j 
hours just doing "You Send 
Me." because she loves 
singing it so much. So it's 
good in a way to not have to be 
in the studio together. And 
also, nowadays, everyone's so 
bloody busy. You know it re- 
ally is ridiculous how busy 
everybody is. 

Q: You won your first Grammy 
Award last year for 'Stardust . . . 
The Great American Songbook 
Vol. III." Were you beginning to 
wonder if you would everg^ one of 
those statuettes? 

A: Yeah. I was, actually. I try 
and be cocky about it, like. 
"Oh, I don't want a bloody 
Grammy." But deep down, of 



course I wanted one. My kids 
kept saying, "Dad, why 
haven't you won?" Every Tom, 
Dick and Harry in the music 
business seems to have 10 sit- 
ting on their mantelpiece . . . 
I've always accused Sling of 
having so many. He's so 
good-natured, he said, "If 
Rod doesn't win one this year, 
I'm going to give one of mine 
to him." Which is wonderful, 
you know. 

Q: You received a star on the 
Hollywood Walk of Fame Oct. IL 
What do you feel is your greatest 
musical achievement ? 
A: Oh. without a doubt, the 
"American Songbooks." This 
is something that you want to 
do all your life, [having been] 
brought up with these songs. 
To go in the studio and sing 
(them] and get the satisfaction 
that I got out of doing these al- 
bums — and then to get the sat- 
isfaction of knowing that the 
public loved them as well — it's 
got to be the greatest achieve- 
ment. It really is. I mean, 
"Maggie May" was great. The 
first No. 1 is exciting, but this 
is. to me, just brilliant. 

Q: Is it upsetting that radio does 
not pay attention to your stan- 
dards material or to veteran artists 
in general? 

A: No, no, not at all. Wc don't 
release singles. And I say this 
and I mean it with all sincer- 
ity. I've had such a great run 
all the way through the '70s 
and into the '90s of being on 
pop radio that, you know, it's 
time for .someone else to take 
up the challenge. You know, 
I've moved on, and pop radio 
and MTV and VH 1 have been 
great to me; I hold no grudges. 
But if I should make a bloody 
rock'n'roll record, they better 
play it 

Q: But n«xf upforyou is the soul 
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record, right? 

A; That's where "You Send 
Me" comes in. That's supposed 
to be sort of a leader into it. I 
don't think we're going to do 
Motown stuff It'll be stuff that 
was written through the '60s 
into the early '70s and not be- 
yond. You know, like "At Last," 
and things like that. 

Q: Touring continues to be ex- 
tremely successful for you. What 
do you enjoy the most about per- 
forming live? 

A; Many aspects, really. The 



actual singing is wonderful. 
Singing is very good for your 
heart. Did you know that? I 
should live until I'm 120, if 
that be the case. 

lust to be able to get in front 
of people that pay money to 
come and see you and send 
them all home happy. And 
just being able to express 
yourself No drugs, no alcohol 
in the world will give you the 
high that you get when you 
walk on the stage and people 
just want to hear you sing. It's 
wonderful. •••• 
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EMI Televisa Music celebrates the inroads ybiL^ave made throughout,your accomplished\areer. 

We are particularly proud of your lateist endeavor, titled "El Sexto Sentido," m 
which has produced two hit singles, f*Apiar^sin ser amada" and "Un alma sentenciada" f 

Released in over 20 countries, ^ 



^EM 



'El Sexto Sentido" has already achieved Gold and Platinum status in a numbersoltmarkets. 
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Thalia Sodi Collection, carried by Kmart), a candy 
line (La Dulceria Thalia, with Hershey's) and an 
eyewear collection (with Kenmart), and she says 
there are other ventures on the horizon. 

Tliah'a's success even spills into her personal 
life; she is happily married to renowned music 
executive Tommy Mottola. 

During a listening session in Miami for "El 
Sexto Sentido." Thalia spoke candidly about her 
success and what is to come. 

Your family is very artigtic. In fact you have a 
sister, Laura Zapata, who is an established ac< 
tress in Mexico. Where does the inclination 
come from? 

My grandmother always regaled us with her 
voice. She has a gorgeous voice and would al- 
ways sing in the house. My mother also sings 

very well. 

And Laura was the first to go into singing pro- 
fessionally. She started in dramatic theater and 
then changed to musical theater. She was in the 
first production of "Cabaret" in Mexico. 

And it affected me greatly to see someone 1 
knew — my sister — creating a character and con- 
trolling the audience. I fell in love with being back- 
stage seeing her sing and dance. In fact, I had to 
get good grades in school during the week so my 
mother would give me permission to see my sis- 
ter. 1 was a little girl, and 1 knew all the dialogue. 
All the choreography. To this day, 1 know it. 

So, when did you get your professional start? 

I actually came out in a TV commercial when I 
was only a year old. And later, Laura was work- 
ing on a movie called "La Guerra De Los Paste- 
les." She brought me in as an extra. I was 5 years 
old, and it was my first paycheck. I got $5. And 
with those five dollars, I went directly to a very 
famous chocolate store in Mexico, and 1 spent 
it all on chocolates. And I liked it. It was a game, 
but what a sweet reward. 

Looking back at your career, do you ever feel 
your childhood was taken away from you? 
No, because I was always playing. It was play 
and fun. It's like little girls who pretend 
they're acting, but I had an audience. Reality 
touched me when I joined Timbiriche and 
started acting in soaps. The group was already 
famous, but when I joined, it went on to be- 
come the biggest group in South America. It 
was a phenomenon. 

And then, there was your first starring role in 
the soap opera "Quinceaflera." 

I I was the first soap (in Mexico] made for young 
people and starring young people. It was a huge 
hit. In that moment. I realized this wasn't a 
game anymore, where I had fun singing and 
acting, but that it was about taking care of a ca- 
reer that was just beginning. 

Many eyes were on me now. There were ex- 
pectations. People paying attention. People say- 
ing. "This is the new girl. This is the new girl." 

When 1 began to read that, and I saw how big 
the soap and the group had become, 1 said, "This 
is serious." 

For a long time, you were handled by your 
mother, who had a reputation as being very 
tough. What was that like? 

My mom , from the beginning, followed me be- 



cause a mother has to take care of her chick, and 
this chick was very hyperactive. And [perform- 
ing] somehow calmed me. It calmed me to be 
on a stage or [in] a competition. And my mom 
was always with her little daughter. To make 
sure the big bad wolf wouldn't eat her. 

She was always with me. It didn't matter the 
looks she got, the comments — that she was a 
stage mom. She didn't care. 

Do you think the death of your father shaped 
your artistic future? 

It made me a strong woman at a very young age. 
I've always said I have a man's heart. I'm not 
intimidated by anyone. I think it's a role I as- 
sumed. My father died, but no one will make 
fun of me. Because kids make fun of everything, 

I remember when my dad died, I went to 
school, and the girls surrounded me and said. 
"Thalia has no father, Thalia has no father." And 
1 said, "This will never happen to me again." In 
fact, his death had tremendous impact. 

I may have the image of a sweet artist, but at 
the same time, I have an image of authority, of 
"get out of my way, or I'll run you over." 

In fact, you kept right on moving with your ca- 
reer. How did you go from Timbiriche to being 
a solo artist? 

1 resigned from the group. I thanked them for 
everything they'd done for me, and I went to 
Los Angeles to study voice and dance. And I 
signed with Melody Records and released my 
first album. It was called "Thalia." 

People had this image of me as sweet and in- 
nocent, and suddenly, I come out with this solo 
album and a super femme fatale image. I was 
very daring for the lime, singing songs like " Un 
Pacto Entre Los Dos." 

It was the first song I wrote, and many radio 
stations boycotted it because they said it was 
sadomasochist. And it bothered them that my 
image had changed. That was the first blow to 
my ego, my plans. 

How so? 

My plan was to release this new album with this 
new look. "These are my plans , why are you crit- 
icizing it?" And well, obviously, it was my first 
personal low point. I told my mom. "You know 
what? 1 want to resign. This is painful. I did this 
with all my love and the best intentions." 

And she sat down, took my hands and said: 
"Listen, daughter. If you want lo resign, we'll 
close the door and we'll take you to study. You 
like biology; we'll find the best biology school. 
Now, if you want to stay with this, you stay, you 
hang in there, and you not only hang in there, 
you become the best." 

And I said. "Well. I'll be the best, then." 

You took a break from acting and singing to live 
and work in Spain for a while. Would you say 
that a key point in enticing you to go back to 
soap operas was the opportunity to marry them 
to your music? 

1 was thrilled about singing the theme of the 
soap opera, that it would be heard every evening 
and that it would be included in my album. I 
loved the idea that Thalia the singer was going 
to be Thalia the actress. 

And that became a winning formula, didn't it? 




The backbone of all the (soap opera] stories was 
love, impossible love. And all kinds of things 
happened. One (character] lost a child and found 
him. The other wanted revenge. The other 
wanted lo help her poor family. The important 
thing was, my music was attached to everything. 
In the Philippines, for example, it allowed me 
to record an album in Tagalog. 

Did you ever think about acting in something 
more "serious"? 

Yes. And I signed with the William Morris 
Agency, and at the time, they sent me many 
scripts and things that weren't what 1 wanted. 
At the time, it wasn't important for me to gel 
naked in front of the camera. So I let many im- 
portant roles go by. 

On the other hand, I was very busy doing 
the soaps and my music. Going to the Philip- 
pines, Brazil — where they played my music in 
Spanish, which is very difficult. So, I began to 
break many barriers with the formula of soaps 
and music. 

People love to stereotype. When I b^an to sing 
in the soaps, the reaction was, "Now she sings." 
When the fact was, I began my career singing. 
So, it was hard to reinforce my career as a singer 
after having opened my way as a soap star. 

Do you find that some people look down on the 

fact that you were a soap star? 

I don't listen to those comments. Having been 



Thalfa performed this summer at the 
Revenlon Super Estrella 2005 concert at 
Arrowhead Pond in Anaheim. Calif, 
a soap star worked in two directions. One was 
positive; the other. I had to shed as a singer. 

But, it opened an incredible market for me. 
Everything starts somewhere. People who knew 
me for my music will follow me as a singer for 
many years. Mothers play the music for their 
babies. My audience is a family audience. So, 
it's been a big plus. And I think I handled it well. 

It has been 10 years since your last soap role. 
Why haven't you gone back? 

It was a perfect cycle, and I want to keep it that 
way. I 've taken my crown as the queen of soaps. 
I have it in my imagination. 

Many other artists have attempted to combine 
acting in soaps with singing careers, but none 
have had your level of success or longevity. What 
is the secret? 

It's been a fan of different lucky charms. One 
is (my mother] Yolanda Miranda, who told me, 
"Even if there's a hurricane, you bend, but you 
get up again." The other is having partnered 
strategically at the right time with producers 
like Emilio Estefan (Jr.], Kike Santander. Este- 
fano, Corey Rooney for my English-language 
album, which is a watershed album for me. 

And, always. 1 reinvent myself. That's what's 
important. Reinvent continued on »p30 
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yourself. Allow yourself to be a new person. A 
new artist. 

You live here in the United States full lime. But 
you are still regarded as 100% Latin. How do 
you maintain your links with Mexico? 
I think the mere fact of singing in your own lan- 
guage, interpreting stronger songs, changing 
with your music and continuously going to your 
country to promote, to allow yourself to be seen, 
to allow your people to touch you is important. 
It's important that people see you evolve. 

You are an entrepreneur as well as a singer and 
an actress. How do those roles all come together? 

All the facets help each other, and it's a very in- 
teresting cross-promotion. In the end. it's about 
growing the name and the brand. And it's im- 
portant to safeguard [it with] every step I lake. 

foining with these big companies has been 
very important to me. They have been some of 
the sweetest associations I've had. The clothing 
line, I love. I love creativity and design. I like to 
be on top of quality control. And because I'm a 
family artist — like the girl next door — the as- 
sociation with Kmart is popular for me. It means 
reaching everyone. 

Your clothing line, in particular, is very visible 
and very successful. It is now carried in more 
than 1 ,500 Kmarts. How did that come about? 




They said. "We're interested in you. we likf 
the way you are and we want to reflect that in 
fashion." 

And i said. "OK. it can be a reflection of me. 
but that goes from the 5-year-oId girl to the sexy 
woman in her early 30s. My line has to be all 
that. Sexy, empowering, comfortable. And it has 
to fit everyone. So. are we on the same page?" 
And everyone started to work on that. 



I hf proposal came at a very happy, tender time 
in my life, and that's how we started to grow. 

Your husband, Tommy Mottola, guides you and 
gives you advice, but your projects are very in- 
dependent from him as well, aren't Ihey? 
When we met. he was an established icon, but 
I was too. We met at a special time. He had had 
his stumbling blocks with love, and so had 1. 



Thalta greets a young fan during an 
in-store signing for "EI Sexto Sentido" 
at Rilmo Latino in Hollywood. 

We met, and we clicked immediately. 

And from then until now. it's a relationship 
of a lot of respect. If I don't reach out to him for 
advice, he doesn't impose himself. He's very re- 
spectful. And sometimes, he comes to me and 
says. "Hey, what do you continued on »p32 



Congratulations 

Thalia 





/ Sony Music Studios 




On behalf of Sony Music Studios, 
We thank you for letting us take part in 
your success. 




Contact For Bookings: 460 West 54th Street 

Brian McKenna 212-833-7480 
Tony Drootin 2 1 2-833-8398 

Peter Cho 212-833-4441 
Michael Catandella 212-833-4897 



New York, NY 10019 
212-833-7373 
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tliink about this singer?" It's an exchange ofideas 
from his experience, whii h is amazing, and from 
mine, which comes from the Latin side. 

But there is always a Hne and a place where 
we talk about work. Where we say. "Tomorrow 
we'll talk about work in the ofTice." I think that 
mixing bed and business is not a good thing. 



How about another English-language album. 
Is that in your plans? 

Yes. for next year. Right now. my new album is 
[sellingi in japan. We're setting up so everything 
Is ready for the English-language album. 

You are successful in all these different realms. 



ing film roles. Do you have a spe- 
cific one in mind? 

Not a specific one. But I'm always 
looking. Because I'm an actress. 
To be a singer, you have to be an 
actress. Otherwise, people will 
say. "Whal a pretty ballad." but 



*AS LONG AS I CAN GROW WITH MY 
MUSIC AND lEVOLVIE AS A SINGER, 
WRITER AND PRODUCER-AS LONG 
AS I HAVE OPPORTUNITIES, MY LIFE 
WILL HAVE BEEN WORTH 117 



Have you ever turned down his advice? 
Of course. A thousand times. 

Does he get upset? 

1 le just laughs. 

So, who is right? 

Many times my intuition wins. I trust my intu- 
ition a lot. A lot. And in this life, you have to 
take risks. 



What is left for you to do? 

As long as I can grow with my music and evolve 
as a singer, writer and producer — if in the fu- 
ture I have the possibility of producing a new- 
artist — as long as I have all those opportuni- 
ties, my life will have been worth it. 

1 will have planted a seed. I like to produce, to 
organize. If in the future 1 have the opportunity 
to produce a soap opera or film, I will take it. 

You said before thai you are always contemplat- 



they won't feel it. 

How would you describe yourself— 
as a singer, an artist, an actress? 

As an artist, because I like to create. 

1 like to write my music, create the 
sounds I will use in every song. Cre- 
ate the concept of the album. 

1 think I'm an artist. I'm the artist of 
my life, my career. I'm always giving the best of 
me in ever)' project. 




Thalia's upcoming single '24.000 Besos' 
('24.000 Kisses') will gel a boost from a 
Hershey's Valentine's Day ad campaign. 
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BE YO N D C3 LITZ. 
THALIA BLAZES 




HER OWN TRAIL 



BY JOHN 
LANNERT 



I^^^l ach month, millions of Thalia's 
^^^^ fans from around the world visit 
^^^B her Web site as members of the 
^^^^ Mexican superstar's fan club 
^^^1 Mundo De Cristal Thalia, or 
Thalia's Crystal World. 

Always close to her ardent admirers, Thalia 
often hops online for chats, while keeping her 
fanatic following informed of her every successful 
career and personal move. (We cannot leave out 
wedding or birthday celebrations, can we?) 

There is lots to talk about online because, for 
Thalia, everything is coming up crystal these 
days. Her latest success is the album "EI Sexto 
Sentido," released this summer. 

She is an artist whose clear-cut success has 
come from carefully crafted strategic planning. 
Thalia has developed into an effervescent global 
idol whose spectacular career is matched by few 
of her Latin counterparts. 

Sure. Thalia has been described as a sexy 
celebrity who often pops in as a presenter, per- 
former or product endorser at prestigious fash- 
ion or musical events. 

She also has been portrayed as an innovative 
recording superstar, an astute businesswoman 
and a beloved role model whose female fan base 
runs from 8 to 80 years old. 

And Thalia never fails to sign autographs for 
her devoted faithful. 

But while those depictions are undeniably 
valid, Thalia might be best-described simply as 
a courageous pioneer who made it big on her 
own — and on her own terms. 

Indeed, no other Latin American recording 
artist has enjoyed the multifaceted career that this 
beguiling performer has carved out for herself. 

From the time she started performing pro- 
fessionally at 9 years old. Thalia has plotted a 
highly prosperous music and acting career an- 
chored by the novel notion — in Latin America, 
at least — that a Latina celebrity could be intel- 
ligent, as well as beautiful. 

Thalia's music and acting achievements have 
won over many of the skeptics who doubted the 
always emotive singer could make it on her own. 

Her third career in the new millennium as a 
top product designer for the likes of Hershey's, 
Kmart and Kenmark Optical only underscored 
the notion that this gorgeous Type A personal- 
ity will always achieve her goals. 

"Thalia is a success story of an artist and of a 
woman who had been fighting for her credibil- 
ity, and now she has it." declares Marco Bissi, 
CEO of EMI Music Latin America. "Thalia has 
an image that is inspirational. She's clean-cut 



and wholesome — a family artist. And she not 
only looks good: She's cool." 

According to EM I , Thalia has rung up global 
sates in excess of 1 5 million units. 

Five of the albums she has recorded for EM I 
Latin have reached the top five on the Top Latin 
Albums chart. 

The 34-year-old native of Mexico City also has 
notched nine top 10 hits on the Hot Latin Songs 
chart, including four No. 1 classics: "Entre El 
Mar Y Una Estrella." "Tu Y Yo," "No Me En- 
senaste" and "Cerca DeTt." 

An increasingly active songwriter signed to 
Peermusic, Thalia co-authored "Cerca De Ti" 
and the top 10 hit "Me Pones Sexy," the Span- 
ish-language counterpart to her English- 
language hit "I Want You." 

"El Sexto Sentido" has hit the top five and al- 
ready has yielded the hit singles "Amar Sin Ser 
Amada" and "Un Alma Sentcnciada." 

"El Sexto Sentido" was produced by Est^fano, 
the renowned singer/songwriter/producer who 
helmed Thalia's hit 2002 self-titled album. That 
release included her signature anthem about 
personal independence, "^A Quien Le Importa?" 

Aside from her role as a best-selling artist 
and a radio favorite, Thalia remains a ratings 
winner for TV, according to Mario Ruiz, VP of 
talent for Univision Networks. Ruiz signed 
Thalia to EMI in 1994 when he was president/ 
CEO of EMI Mexico. 

Saying that Thalia and Univision have 
"worked well together." Ruiz points out that 
"Thalia renovates her image all of the time, and 
all of the projects she has going keep her in con- 
stant eye-shot of the viewers." 

Guiding Thalia's forays into non-music proj- 
ects is her husband, Casablanca Music chair- 
man Tommy Mottola, who formerly was the 
longtime chief of Sony Music Entertainment. 

Mottola recalls Thalia's desire to get involved 
in fashion, which led to a successful clothing 
deal with Kmart. 

Though Mottola notes that he helps Thalia 
with her product endorsements, he adds that 
"she completely calls her own shots and does 
her own thing. She has her own mind about her 
career, which is terrific. She was a made su- 
perstar before I met her." 

Indeed, by the time Gloria and Emilio Este- 
fan Jr. introduced Thalia to Mottola in 1998, 
Thalia was a household name around most of 
the world, thanks to such Spanish-language 
uUnovelas, or soap operas, as "Marimar," "Maria 
La Del Barrio" and "Rosalinda." 

Simultaneously. Thalia was gaining serious 




sales traction in Latin America and Europe 
thanks to the albums "En Extasis" and "Amor 
A La Mexicana," which Estefan co-produced 
with Kike Santander. 

Both multimillion sellers contained several 
hit singles, including "Piel Morena" and the title 
track to "Amor A La Mexicana." 

Mottola recalls: "Before I met her, I did not 
have any idea of her popularity. And, of course, 



everywhere we would go, she would get mobbed 
by Latin fans. I've been around mega-stars all 
of my life, but I have never witnessed the kind 
of fans that are really attached to these artists. 
Their loyalty — it was like a cult." 

Certainly Thalia's ardent admirers have 
helped drive the success of her Kmart clothing, 
called the Thalia Sodi Collection. (Her full name 
is Thalia Sodi Miranda.) continued on »p36 
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Then there is her candy line La Dulcetia Thalia for Hcrshey's. 
And her two Unes of prescription eyewear for Kenmark Group 
have been big winners, as well. 

Sales ofThah'a's eyewear are expected to reach $25 million in 
2005, says )ohn Justice, VP of international sales of Kenmark 
Group. Now in the fourth year ofher pn)motion deal. Justice af- 
firms that he just re-signed Thalia for another three years. 

"She is the Madonna of the Hispanic market." Justice says. 
"I was just with her in Mexico City where we just launched a 
brand . . . and it was a mob. The press could not get enough." 

Her immense popularity in Latin America notwithstanding. 
Justice quickly adds that Thalia's eyewear, which retails between 
$129 and $179, sells well in world markets in which her soap op- 
eras have appeared and in English-speaking segments of the 
United States where she is an unknown commodity. 

The line "has sold well in Arkansas," Justice says. "People 
have bought Thalia's eyewear because of her fashion sense. 
And Thalia's involved. We don't produce a frame that she does 
not approve of She's very into color.' 

Thalia's manager Rob Kos, who is a partner in Doyle Kos 
Entertainment, says that she often cross-promotes her prod- 
uct endorsement activities with her music initiatives. 

For example, a promotion plan is imder way with Hershey's 
that is coordinated with next year's Valentine's Day holiday when 
Thalia puts cut her next single, "24.000 Bcsos." or "24.000 Kisses.'" 

Though he notes that "music is driving Thalia Incorporated," 
Kos also acknowledges that the publicity from her non-music 
undertakings "has transformed her into being a bit of a celebrity, 
and that celebrity does drive a bunch of things." 

But Kos points out that some form of artistry — be it in music, 
films or TV — will always anchor Thalia's outside projects. 

She caught the acting bug at age 5 when she accompanied 
her older sister, noted actress Laura Zapata, to a film shoot- 
ing. After joining Mexico's biggest teen music group. Tim- 
biriche, when she was 15, Thalia landed her first acting role 
in the soap opera "Pobre Seflorita Limentur." Her next part in 
the hit soap "Quinceaflera" established her reputation as an 
actress in Mexico. 

Thalia's following three soaps were part of the "Las Tres 
Marias" trilogy that were shown not only in Mexico, but also 
in ISO countries around the world. 

More than 1 billion viewers have seen the trilogy — "Maria 
Mercedes," "Marimar" and "Maria La Del Barrio" — each of which 
still break ratings records as reruns throughout the globe. 

Despite her overwhelming success as an actress, Thalia 
wanted to be a recording star when she signed with EMI Mex- 
ico in 1994. 

EM I's then-presidcnt/CEO Ruiz recalls that he signed Thalia 
because "she could sing, and she had the personality." 

"She really was hungry to go out there and [do] whatever had 
to be done as far as promotion." he adds. Even though Thalia';- 
mother, Yolanda, handled the business side of her daughter'^ 
career at that time. Ruiz recalls that Thalia controlled her own 
creative destiny. 

She still does. And EMI is still her label. 

"EMIand Thalia [have] beenagood marriage," EMI Music 
Latin America's Bissi says. "She still has a long career in 
front of her. She is versatile. She does catchy, upbeat tunes 
for the younger audience, and her ballads appeal to an older 
demographic." 

Bissi and Kos expect Thalia to keep evolving into a pop singer 
with an ever-maturing sound. A new English-language album 
is expected next year, according to Thalia, but both executives 
first want to solidify her international profile with Spanish- 
language releases. 

Meanwhile, as he carefully scouts new branding opportunities 
for her, Mottola notes that Thalia may nin her own label one day. 

Whatever Thalia undertakes, Mottola says, she will always 
be able to neatly juggle her career witli their personal lives. 

"All ofthis show business crap. . . even though it isver>'real. 
it is just an illusion, and if you treat it like that, you can have j 
sensible life along with it," Mottola says. "Thalia manages to b; 
ance everything, which is why we have a great life together." 

Of course, members of Mundo De Cristal Thalia already 
knew that. 
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IB halfa is fond of saying that she believes In 
intuition. She believes in those things that 
you cannot see but you can feel. She be- 
lieves in "el sexto sentldo"— a sixth sense. 
The phrase seemed an appropriate title 
for her 11th studio album. 

"Eleven is a cabalistic number that holds much mys- 
tery, much depth," the Mexican superstar says. "The 
number 11 is a reflection. If you 
look at the clock and It's 11:11, it 
Is a moment in which you can 
choose from many spiritual 
doors that open around you." 

For all the faith and spiritu- 
ality conveyed In Its title, "El 
Sexto Sentldo" is a focused 
project with a very clear strat- 
egy behind it. 

The EMI Latin album Is the 
follow-up to "Thalia," the 
singer's 2003 English-lan- 
guage debut. V^hile that set 
targeted the English-speaking 
market (despite a few tracks 
in Spanish), the plan behind 
"El Sexto Sentido" Is even more ambitious. 

Although largely recorded in Spanish, the album 
features English versions of three songs, included 
to boost Thalia's career in non-Latin markets around 
the world. 

With that in mind, "El Sexto Sentido" was released 
simultaneously in the United States, Latin America 
and Japan in July, and, a month later, In continen- 
tal Europe, Canada, Australia and Southeast Asia. 
The release was heralded with a life-size poster in 
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New York's Times Square. 

"It's a whole success story," EMI Latin America pres- 
ident/CEO Marco Bissi says. "In Mexico, she debuted 
at No. 1 1n sales and radio in its first weel<, and to this 
day the album is among the top 10 in the country. Her 
videos have enormous rotation, and this month [Mex- 
ican network] Televisa will air a special on Thalia." 
The creation of the new EMI-Televisa is expected 
to boost the performance and 
longevity of "El Sexto Sentido," 
as Televisa has a programming- 
and media-buy deal in place 
with Univision, the leading 
Spanish-language TV network 
In the United States. 

The release of the album's 
second single, "Un Alma Sen- 
tenciada," in September, was 
accompanied by a broad TV 
strategy that includes a mas- 
sive advertising campaign on 
Univision. 

Discussions are also under 
way to use the track for an up- 
coming Televisa soap opera that 
will air on Univision in Mexico and the United States. 

TV provides an additional promotional platform, 
says Rodolfo Lopez-Negrete, president of EMI 
Televisa (in the United States) and Televisa EMI 
(in Mexico). "We will begin to see the results be- 
ginning in October, when we air the special, the 
soap opera and the TV campaign, in addition to 
traditional promotion." 

Such promotion includes working Thalia's singles 
heavily at radio. As was the case continued on >>p40 




with a shout to eel 
another hit, Thalia made retail 
visits to mark this summer's 
release of 'El Sexto Sentido.' 
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with "Amar Sin Ser Amada," "Un Alma 
Sentenciada" will be sent to radio in var- 
ious versions, Including dance, reggaetdn, 
salsa and regional Mexican to fit into all 
Spanish-language radio formats. 

Beyond that, L6pez-Negrete says, 
"The focus on Thalia is international. 
This album has many singles and is very 
diverse." 

Thalia has made promotional trips 
throughout Latin America, and will 
travel to Spain, Japan and other coun- 
tries in Asia later this year. 

In Europe and Asia, where Thalia has 
a broad fan base— courtesy of her mas- 
sively popular soap operas— the album 
was released under the English title "The 
Sixth Sense," with the track listing re- 
worked to accommodate English tracks 
first. Markets where "The Sixth Sense" 
is available include Spain, Italy, Portu- 
gal, Switzerland, Greece, Turkey, Saudi 
Arabia and Australia. 

"It really is our most extensive interna- 
tional release," says Diana Rodriguez, mar- 
keting director for EMI Latin America. 

Beyond that, different markets were 
targeted in specific ways. 

In Japan, for example, "The Sixth 
Sense" includes the video as a bonus 
track. The single "You Know He Never 
Loved You" (the English version of 
"Amar Sin Ser Amada") is included in a 
"soft version," according to Rodriguez, 



recorded for the Japanese market. 

In the United States, marketing of "El 
Sexto Sentido" included a reggaeton 
remix produced by Hector "El Bambino." 
The album was also the first Spanish- 
language release in the United States 
to have a preorder campaign through 
iTunes. Buyers who preordered the 
album were able to download free 
norteno and reggaet6n versions of 
Thalia's single and footage of the mak- 
ing of the video. 

In Mexico, fanzine "TV Y Novelas" did 
a special Thalia-only issue that allowed 
readers to compete for a variety of 
prizes, courtesy of Thalia's partners, 
including Kmart, Hershey's, EMI and 
Kenmart. The grand prize was clothing 
from the artist's Thalia Sodi Collection, 
courtesy of Kmart. 

"It was a great example of everyone 
in Thalia's camp coming together," man- 
ager Rob Kos says. 

Plans are under way for the launch of 
the third single, "24, 000 Besos," or 
"24,000 Kisses." This Spanish adapta- 
tion of the Italian song "24,000 Bacci" 
will be released to coincide with Valen- 
tine's Day. Kos says Hershey's is plan- 
ning a campaign around the release of 
the single. 

"This is a long-term album, and that's 
how we're working it," L6pez-Negrete 
says. "Thalia is a sterling act." 
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AT A GLANCE 
THALIA'S 



ThaKa's success as a telenovela actress began at age IS In her native Mexico, 
but her exposure In those TV serials has propelled her worldwide popularity. 
Here Is a quick guide to Thalia's soaps. 



"POBRE SENORITA LIMENTUR" (1987) 
This marked Thalia's initiation to the 
world of soap operas and TV acting. She 
played the role of Dina, the youngest 
sister of La Sehorita Limentur. 

"QUINCEANERA" (1988) 
Thalia's first leading role. The show be- 
came the first soap opera produced in 
Mexico for young audiences. 

"LU2 Y SOMBRA" (1989) 

"Luz Y Sombra" was the first of Thalia's 

leading roles In soap operas that targeted 

adults. 

"MARfA MERCEDES" (1992) 
Thalia played the leading role in "Maria 
Mercedes," the first of a successful and 
unique "Las Tres Marias" trilogy of soap 
operas where she would play poor, 
young girls named Maria. In the series, 
Thalia worked with producer Valentin 
Pimstein, the architect of the successful 
careers of actresses Verdnica Castro and 



Lucia Mendez, among others. 

"MARIMAR" (1994) 
Thalia had the title role in "Marlmar," part 
of the "Marias" trilogy, where she was yet 
another peasant girl. This soap saw the 
beginning of Thalia's international ex- 
posure, as the show was distributed In 
180 countries and translated into multi- 
ple languages. If also opened new mar- 
kets for Thalia in Europe, Asia and the 
rest of South America, where she subse- 
quently staged concert tours. 

"MARIA LA DEL BARRIO" (1995) 
Thalia was the leading character in 
"Maria La Del Barrio," the last Install- 
ment of the "Marias" trilogy. 

"ROSALINDA" (1998) 
Thalia's final leading role In a soap opera. 
"Rosalinda" was sold in approximately 
60 countries even before it was written, 
on the strength of Thalia's role as the 
leading lady. —Leila Cobo 
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THALIA'S CHART 
ACTION 



During the past 10 years, Thalia has placed eight 
albums in the top 15 on the Top Latin Albums chart. 
Five of those reached the top five, including her 
latest, "El Sexto Sentido." The set yielded the hit 
"Amar Sin Ser Amada," which peaked at No. 2 on Hot 
Latin Songs. In all, Thalia has reached the top 20 on 
Hot Latin Songs 10 times, including four No. Is. 

Data compiled by chart manager Keith Caulfield. 
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TOP ALBUMS 



RANK TITLE 



Thalia 

Greatest Hits 



PEAK 
POSITION 

1 (S weeks) 

2 



Thalia Con Banda^jrandes ExItos 2 
El Sexto Sentido 3 
Arrasando 4 
Amor A La Mexicana 6 
Thalia's Hits Remixed 7 
En Extasis 13 



DEBUT 
DATE 

June 8, 2002 
Feb. 28, 2004 

Sept. 15, 2001 
Aug. 6, 2005 
May 13, 2000 
July 19, 1997 
March IS, 2003 
Sept. 30, 1995 
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Titles on tiiese charts are ordered by peak position on Hot Latin Songs and Top Latin Albums. If more 
tiian one title peaked at the same position, ties were broken by the number of weeks spent at the peak. 
If ties still remained, they were broken by the number of weeks on the chart, and then in the top 10 and/or 
the top 40, depending on where the title peaked. 
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GRAMMYS 

REBORN 

UNIVISION DEAL BREATHES NEW LIFE INTO AWARDS • BY LEILA COBO 



T 



he Latin Grammy Awards are in the midst of a makeover. After a five-year stint on the 
CBS network airing as a bilingual, bicultural prime-time show, the awards are ven- 
turing into new territory. * On Nov. 3, the awards will, for the first time, air on a Span- 
ish-language network. *Univision, the most widely watched Spanish-language 

network in the country, will produce the Latin Gram- 
mys in conjunction with the Latin Recording 

• Academy and longtime Latin Grammy execu- 
tive producer John Cossette. 
VVVVVVVa 9 "Before, we would ask our performers to 

##••••9^ 9 speak in English. Now, we'll ask them to 

• •••••• 0^ speak in Spanish," Latin Recording Acad- 

" ^ emy president Gabriel Abaroa says. 

Before now, the Latin Grammys, by virtue of air- 
ing on a mainstream network, were hosted in Eng- 
lish, even though the music they celebrated was 
mostly in Spanish. 

"I continue to feel that [CBS] was a great call and 
a great opportunity," Abaroa notes. "But the only 
way to achieve [greater success] is if you have the 
right elements in place. We are talking about music, 
of course, and promotion and good positioning. Not 
that we were wrong, but [now], more than ever, we're 
going to cater to those music lovers that are our nat- 
ural audience." 

The change of network and focus has been greeted 
largely with approval from executives and managers. 

"Univision is the perfect network to broadcast 
Latin music within the United States," says Jesus 
Lopez, chairman of Universal Music Latin Amer- 
ica/Iberian Peninsula. "They have successful expe- 
rience with similar events, and their effect on the 
Latin Grammys should be positive." 

The positive effect industry insiders point to is 
twofold. On the one hand, they expect better pro- 
motion and better ratings from Univision than from 
CBS. On the other, it is a logical progression to reach 
a more specific audience— trying to appeal to a dual 
audience was a constant challenge that was not al- 
ways well-received. 
"The Latin Grammys weren't aiming for a Latin au- 
dience or a non-Latin audience," says independent pub- 
licist Mayna Nevarez, who has worked artists in all editions 
of the show and whose clients include Daddy Yankee. 
"With Univision, the ratings are bound to be higher." 
After an initial ratings bang of 7.5 million viewers tun- 
ing in to watch the inaugural Latin Grammys continued »p47 
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LATIN GRAMMYS (cont.) 



in 2000, that number declined 
steadily to 3.3 nnillion viewers 
in 2004, according to Nielsen 
Media Research. 

In contrast, 6.3 million view- 
ers watched the February edi- 
tion of Univision's Premio Lo 
Nuestro, according to Nielsen. 



was featured, even though 
Latin music is the only genre 
that has seen sales growth in 
the past year in the United 
States, according to Nielsen 
SoundScan numbers. 

"Latin music always has a 
strong potential place in [the 



very, very successful In keep- 
ing with our mission, which is 
to broadcast in Spanish," Fal- 
con said at the time. 

English, she added, would be 
"considered. But we feel His- 
panics love their language, and 
the music is part of their cul- 



WE WERE TRYING TO BE MANY 
THINGS TO MANY PEOPLE, BUT 
AT SOME POINT YOU HAVE 
TO BE REALISTIC 

-NEIL PORTNOW, THE RECORDING ACADEMY 



In the past nine months, Univi- 
sion has regularly beat one or 
more of the four major net- 
works In ratings, and on more 
than 20 occasions, it had the 
highest-rated show among all 
viewers in the country. 

Even managers who have had 
success stories with the Latin 
Grammys on CBS concede that 
the show's new home will be a 
better fit. 

"It is much more coherent to 
have them air on a Latin net- 
work like Univision. We were 
conditioned to having a hybrid 
show that aimed for an Anglo 
audience, yet featured artists 
that were huge in the Latin mar- 
ket but unknown in the main- 
stream market," says Rosa 
Lagarrigue, who manages mul- 
tiple Latin Grammy winner Ale- 
jandro Sanz, among others. 

The Latin Grammys often 
tried to offset that incongruity 
by pairing Latin artists with 
mainstream acts. Sometimes, 
those pairings were on target- 
Son by Four with 'N Sync or 
Alexandre Pires with Kelly 
Clarkson come to mind— and 
sometimes not. 

It makes much more sense, 
many say, to aim for a Latin au- 
dience with a Latin show on a 
Latin network and expand into 
the mainstream through the 
Grammy Awards. 

"It would be very desirable 
to have one or two Latin artists 
participate in the mainstream 
Grammys," Lagarrigue notes. 

Sanz, as it turns out, per- 
formed at the Grammys in 
2002. But Latin performances 
during those awards have be- 
come increasingly rare. In 
2004, not a single Latin act 



Grammy Awards], as does every 
other genre," Recording Acad- 
emy president Neil Portnow 
says. "1 would never feel we've 
had any kind of limitation on 
our thinking of what goes on 
the show. Every year we ap- 
proach this as a clean slate, and 
we have a fresh canvas to paint 
on. We take a look at the mu- 
sicallandscape. What are the t 
highlights? What can we 
create that people can't 
see anywhere else? 
And it takes on a life 
of its own." 

But creating 
something that 
cannot be seen 
anywhere else was 
difficult for the 
Latin Grammys. 

According to 
Portnow, "We were 
trying to be many 
things to many 
people, which is an 
admirable goal, but 
at some point you 
have to be realistic, 
and you have to 
focus on the core 
sensibilities of the 
music and the 
community." 

Univision de- 
clined to comment 
for this article, but 
in May, when the 
Univision partner- 
ship was an- 
nounced, Univision 
executive VP/oper- 
ating manager Alina 
Falcon hinted that the 
show would be solely 
in Spanish. ( 

"We're a Spanish-language 
network. And we have been 



ture, so I think people will ap- 
preciate hearing music in their 

language." 

Abaroa says he does not ex- 
pect "substantial" changes in 
the show, but he definitely ex- 
pects some. For one, it will 



now be three hours long in- 
stead of two, which will allow 
more musical numbers. Plus, 
the Latin Recording Acad- 
emy's contract with Univision 
is for several years, allowing 
for long-term planning. At 
CBS, the contract included an 
annual option for renewal. 

Univision will actively cross- 
promote the show in all its plat- 
forms. Including the Univision 
Radio network, univision.com 
and its Telefutura and Galavi- 
sion networks. In addition, the 
show will air on a Thursday, as 
opposed to the traditional 
Wednesday-night slot. The Nov. 
3 air date is the beginning of 
sweeps week. 

Beyond the show, the 
schedule and the logistics, 
the aim of the Latin Grammys 
remains the same: "To rec- 
ognize the excellence of 
music," Abaroa says. 



At press time, this year's 
scheduled performers include 
regional Mexican group Into- 
cable, Chilean rock band La 
Ley and Italian pop singer 
Laura Pausini. Also perform- 
ing will be Bebe, who leads 
the nominees list with five 
nominations. 

Presenters include Guy Ecker, 
Andy Garcia, Eva Longoria, 
Sofia Milos and Sofia Vergara. 

The Latin Grammys will be 
preceded by a series of street 
parties, which take place in L.A. 
in the weeks prior to the show, 
and the Nov. 1 person of the 
year event honoring Jos6 Jos6. 

The Latin Grammys are pre- 
sented in 43 categories for 
recordings released between 
April 1, 2004, and March 31, 
2005. The approximately 
3,000 members of the Latin 
Recording Academy vote for 
the winners. 




i •••••• 

• • • • • 



• ••••••••• 

• ••••••••• 



t 

t 



m mWm 




/' Ip 2003. Alexandre^Pires 
/ ond Kelly Clarkson ■ 
i performed together V, 



\ I 



m • n 
• • • 




OCTOBER 22, 2005 I www.blllboard biz I 47 

; : I , ! jhted material 



ROCK 

PRODUCERS 
REIGN 



NOMINEES REFLECT LATIN MUSIC'S HOTTEST SOUNDS • BY RAMIRO BURR 



The Latin Grammy Award nominees for producer of the year rep- 
resent the first shift away from traditional pop producers to- 
ward an emphasis on rock-oriented singer/songwriters. 
In the past, nominees Included established names like Bebu 
Silvetti, KC Porter and Emilio Estefan Jr., who are mostly known 
for working on pop albums. 



But this year, three of the five nomi- 
nees—Sebastian Krys, Gustavo Santao- 
lalla and Afo Verde— worl<ed on rock 
albums by such international acts as 
Juanes (Santaolalla), Diego Torres (Verde) 
and Carlos Vives (Krys). Rounding out the 
nominees are pop producers Pace de 
Lucia and Sergio George. 

"Sometimes the Grammys reflect the 
times, sometimes they do not," Krys 
says. "But this year I see there has been 
a definite shift toward artists who write 
their own material, as opposed to pro- 
ducer-driven artists." 

Veteran producer and former pop 
singer Michael Morales notes that vot- 



ers seem to appreciate that today's pro- 
ducers may have more creative input 
than their predecessors. 

"In the past the focus stayed on music 
that was pretty basic, where production 
wasn't a big deal, so there were more tra- 
ditional producers [nominated]," Morales 
says. "But today, since there is more cred- 
ibility and more light being shone on Latin 
music, producers who have a little more 
influence are rising to the top. It is a so- 
phistication of the market and the process." 

Miami-based George sees today's pro- 
ducers of rock and reggaetdn as the 
new mavericks in a business constantly 
driven by new currents— or recurrents. 



George knows firsthand that music is 
cyclical— almost 10 years ago, George 
was considered the upstart producer. 
He and Jellybean Benitez were pio- 
neering what was then called the new 
"urban Latino" sound that fused salsa 
with R&B and hip-hop. 

At the time, George was polishing the 
new "urban salsa" sound of Marc An- 
thony and India, while Benitez was buff- 
ing the dance-focused rhythms of 
Proyecto Uno and Voices of Theory. 

"I was incredibly surprised when I was 
told I had been nominated for producer," 
George says. "The records for which I am 
nominated are not my most creative, which 
means the recognition from my peers is 
really based more on my past work." 

What Quincy Jones did in the '80s for 
R&B, Argentine producer Santaolalla is 
currently doing for Latin alternative 
music. He says the shift toward rock-ori- 



ented singer/songwriters reflects in- 
terest in the dynamics of political and 
cultural change. 

"We all grew up in countries where 
corruption, abuse of power, terrible 
economic situations and problems with 
education create a brewing situation 
for young people to express their dis- 
satisfaction," he says. "It helps create 
very strong alternative music." 

Santaolalla believes that there is no 
going back. "When asked if rock en Es- 
pai^ol is going to take over, I feel it's a 
thriving force and something that's here 
to stay," he says. "I don't know if it's going 
to take over, but I'm sure it's not going to 
stop. Most likely it's going to keep on grow- 
ing because there are more young peo- 
ple who embrace the music and use it to 
express what's going on around them." 

Pop singer Jorge Drexler is a 
longtime follower of continued >>p50 
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New shows, new stars, new style and more music genres that reflect more of what young Latinos really love. 
From monster hits like WWE RAW! and Huevocartoon to shows about digital technology and videogame culture, 
mun2 gives viewers... themselves. We're here for them, so they'll be here for you. 

THE NEW MUN2. WHERE LATIN YOUTH COME TO PLAY. 



PRODUCERS 
(cont.) 

from ^"-n ■ 

Santaolalla. 

The Uruguayan-born Drexler was the 
first songwriter to win the Academy Award 
for best original song for a track that ap- 
peared in a foreign-language film— the 
tune, "Al Otro Lado Del Rio." was from the 
movie "The Motorcycle Diaries." The sound- 
track was co-produced by Santaolalla. 

"I love the work of Gustavo Santao- 
lalla," Drexler says. "My producers, Juan 
Campodonicio and Wilfredo Gonzalez, 
come from his school of producing. They 
learned a lot from Gustavo." 

Another nominee, Verde, also rose to 
the forefront by working on the sound- 
track to the 2003 film "Vivir Intentando." 
He has worked with Vicentico and Diego 
Torres, Alexandre Pires, Alejandro 
Lerner, Los Fabulosos Cadillacs, Dividi- 
dos and Jose Luis Rodriguez. 

Verde is also A&R director at BMG Ar- 
gentina and musical director of Argen- 
tine "Popstars" TV show. 

At the other end of the spectrum is 
nominee Oe Lucia (born Francisco 

THIS YEAR 
THERE HAS 
BEEN A 
DEFINITE 

SHIFT 
TOWARD 
ARTISTS WHO 
WRITE THEIR 
OWN 
MATERIAL.' 

-SEBASTIAN KRYS 

Sanchez Gomez), who is a renowned 
Spanish-born traditional flamenco gui- 
tarist. He became an influential player 
after collaborating with dozens of acts, 
including El Camaron De La Isia, Amer- 
ican pianist Chick Corea and the Guitar 
Trio, featuring guitarists John McLaugh- 
lin, Larry Coryell and Al DiMeoia. 

Yet, according to Krys, the ever-shift- 
ing Grammy spotlight does not always 
reflect an accurate picture of the cur- 
rent music scene. 

"I would have liked to have seen some- 
one like [reggaeton producers] Luny 
Tunes get nominated," he says, "be- 
cause reggaeton has become such a 
huge force in the industry." 

George agrees, but notes that the tim- 
ing of the eligibility period and reggaetdn's 
phenomenal success did not coincide. 

"Reggaet<in will get its recognition," 
George says. "Last year was the first 
year it started exploding, and now peo- 
ple are getting caught up In it." 



THE STORIES 
BEHIND 
THE SONGS 

SONGWRITERS DISCUSS THEIR HITS* BY LEILA COBO 

Songwriters are often unrecognized in Latin nnusic. They 
write the songs, but someone else is the messenger 
that takes their music to the world. 
But this year's nominees for the Latin Grammy Award 
for song of the year go against the grain. Almost all 
the songwriters performed their nominated songs. The excep- 
tion is Elsten Torres, who wrote "Todo El Afio" with Obie 
Bermudez; it is the title song of Bermudez's latest album. 

V^^ith such highly personalized material, one has to assume 
that these songs have a particular story or meaning behind 
them, so we asked the songwriters to tell us those stories. 
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JORGE DREXLER, writer, "Al Otro Lado 
Del Rio," from the album "Eco" 

"Walter Salles, director of the film 
'The Motorcycle Diaries,' got in touch 
with me through music producer Gus- 
tavo Santaolalla and mailed me the 
script," he says. "I read it the same night 
I got it. Next morning, I woke up with 
the song in my head. A couple of hours 
later, I recorded it on a portable recorder 
and sent Walter an MP3. 

"He was so excited with the results 
that he said he wanted to use that very 
take," he continues, "but I convinced 
him it would be better to record it with 
better technical conditions. However, 
some time later I went to record it with 
my producer, Leo Sidran, in a famous 
Los Angeles studio. There, I was inca- 
pable of getting a single take that was 
better than that very first one. In the 
end, the first take was the one we used." 

ALEKS SYNTEK. writer, "Duele El 
Amor," from the album "Mundo Lite" 

"When I was a teenager, I had several 
romantic disillusions: failures in rela- 
tionships I thought were transcenden- 
tal in my life, with people I thought I 
would be with forever," he says. "Coin- 
cidentally, it was a cold, cloudy, rainy 
day when I sat down to write 'Duele El 
Amor' The setting and the atmosphere 
invaded me with melancholia, so I wrote 
the first sensation that came into my 
mind: 'Siento la humedad en mi' CI feel 
the moisture in me], and everything else 
stemmed from that. 

"Remembering those sad feelings 
from my past were part of an un- 
burdening that maybe I didn't ex- 
press in its moment," he adds. 
"Thanks to that song, I had the op- 
portunity to have that catharsis. I 
also think the song's success had to 
do with the fact that people clearly 
identified with it. Because, when all 
is said and done, who hasn't suffered 
the sadness of disillusion?" 



BEBE writer "Malo," from "Pafuera 
Telaranas" 

"I didn't write 'Malo' for anyone in 
particular," Bebe says. "My songs are 
my thoughts and my feelings, as much 
about a moment of anger and impo- 
tence as about what I see around me. 

"It wasn't anything specific that hap- 
pened, and it is for everyone," she adds. 
"We all have to be conscious of those 
words. I never thought about the fact that 
she left or not In the song. I didn't write 
it as a story, but as a thought. And when 
I sing it, it obviously makes me angry." 

OBIE BERMUDEZ S ELSTEN TORRES, 
writers, "Todo El Afio," from the album 
"Todo El Alio" 

"When I first started to write the song, 
it was titled 'Calendar of Love,' " 
Bermudez says. "I always thought it would 
t>e a good idea to have a song about every 
month of the year. You cry In one year. 
You laugh in one year You have moments 
of loneliness in one year You have mo- 
ments of anger in one year In 12 months, 
so very many things can happen." 

Torres adds, " 'Todo El Ano' is about 
a broken romance. The song goes 
through each month of the year re- 
flecting on the different emotional 
shades that the individual feels while 
trying to move on with his life, but while 
yearning the lost relationship." 

ALEJANDRO SANZ, writer, "Tu No 
Tienes Alma," from the album "Great- 
est Hits, '91-'04" 

" Tu No Tienes Alma' is a rebuke to a 
friend who gave up on [achieving] his 
destiny," he says. "It's a kind of a scold- 
ing to people who stop fighting. When 
someone decides he or she can't battle 
an illness, in a way, they are condemning 
friends and family to the suffering that 
accompanies that person's loss." - • 

Nominated songwriters Include, from 
top. Jorge Drexler. Aleks Syntek. Obie 
Bermudez and Alejandro Sanz 
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We can provide you with 

• Orijiinni h Auilu iitic Ulin Music from one of the world's leading Latin Record 
Companies with over 1,000 releases and over 6,000 compositions. 

• One-slop licensing of both our masters and synch rights 

• Diflerent Laiin Music Styles such as: Mercngue. Bachata, Rcggaelon. 
Salsa, and Latin ^aTZ. 

• Performances by our world renowed artists, such as. 

Pruyecto Uno, Kinito Mendez, Monchy & Alexandra, Papi Sanchez, 
Frank Reyes, I^i Makina, Kikarcna, Rddy Hcrrcr.i, loc Vcrns 

• We produce soundlracks. 
Our Works have been featured on: 

• "Spic-o-rama" (HIiO's John Ijeguizamo) 

• "Dirt " (SHOWTIME) 

• "King of Queens" (Sony Entertainment) 

• "Mad Hot Ballroom" (Paramount Pictures) 

• "Eye for an Eye" (Paramount Pictures) 

• "Any Given Sunday" (Warner Uros.) 

• "Boricua's Bond" 



Contact: Carlos Nieto 
Phone: 305-629-8880 
Fax: 305-629-8879 

Email: cnieio<<Sjnrecords.com 





ITOS DE JOSE LUIS RODR 





TRACK LISTING 

-f Voy A Perder La Cabeu 

+ Dueno lie Nada 
-f Agarrense de las Manos 
+ De Punla a Punta 

+ Te Propongo 
+ Un Toque de locuia 
+ Pavo Real 
Kay Muchas Cosas 
One Me Gustan de Tl 

Silencio 
-t- Por Si Volvleras 
+ Alrevele 
-t-Tengo DeiechoASer Felii 
-f Se Busca 
Culpable Soy Yo 
-«- Himno A La Alegiia 



SflCCtiMS 



Jose Luis Rodriguez "El Puma" 
is without a doubt one of the biggest 
legends in the world of international/latin music. 
For over three decades, this superstar has 
delivered some of the biggest radio hits 
and achieved multiple sold out concerts. 

REYES RECORDS INC. 




MUSIC 



B U T O R S 



140 N.W. 22 Avenue Miami, Florida 33125 
Tel: (305) 541-6686 Fax: (305) 642-2785 

www. reyesrecords.com E-mail: reyesrecords@reyesrecords.com 
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HOT 

NEWCOMERS 

ARTISTS GAIN EXPOSURE • BY LEILA COBO 

Every year, the Latin Grammy Awards give lesser-known acts enhanced 
exposure and a shot at stardom via the best new artist category. 
Of course, recognizing new acts is a given in this category, but 
the Latin music community sees it as more than being nominated 
for just an award. 

It is widely regarded as a means to achieve widespread notoriety and success. 

Because so few new acts get exposure, nominees in the best new artist 
category are invariably unknown to many. In what has become a Billboard 
tradition, the following are snapshots of this year's five candidates. How- 
ever, in a departure from previous years, four out of the five candidates are 
female singer/songwriters. 



BEBE 

Little-known in the United States, Bebe 
is a star in her native Spain, where her 
debut album, "Pafuera Telaraftas" (Vir- 
gin Spain/EMI), has sold nearly 400,000 
copies, according to the label. 

Bebe, who won several Premios De 
La Musica Awards earlier this year In 
Spain, leads the Latin Grammy Awards 
nominations overall with five nods. In- 
cluding record and song of the year 
for "Malo." 

Her music Is pop, laced with flamenco 
and electronica, with intensely personal 
and intriguing lyrics. Songs like "Malo" 
are decidedly commercial. 

ILONA 

llona has yet to release her debut album, 
"Desde Mi Ventana" (EMI), in the United 
States, but she is already making a 
splash in her native Colombia and other 
countries south of the border. 

Born to a poor family in Bogota, the 
23-year-old sang on buses as a child in 
order to earn money. What she saw dur- 
ing those years is much of what Is heard 
in these deeply personal songs pro- 
duced by Argentina's Cachorro Lopez. 

JD NATASHA (above right) 

Still in her teens, JD Natasha is the best- 
known candidate in the bunch, thanks 
to "Imperfecta" (EMI), an album that 





was released a year ago and has been 
heavily worked in the United States. 

Touted as a new breed of bilingual, bi- 
cultural singer/songwriter, JD Natasha's 
material is youth-appealing and so- 
phisticated. She has toured extensively 
in the States and Puerto Rico. 

DIANA NAVARRO 

Diana Navarro has been touring non-stop 
in her native Spain, and has gained a fol- 
lowing that has propelled sales of her debut 
album, "NoTe Divides De Mf (Dro/Atlantic). 

Navarro is ethereal — like Enya— and 
flamenco-driven. Although her cinematic 
music is often referred to as pop, it 
crosses over many genres. 

ff REIKciett) 

.\ This trio from Mexican, Mex- 
ico, could be dubbed a boy 
group but its look and sound 
defy that appellation. While 
Reik mostly performs other 
people's songs. Its members 
play their own instruments. 

By mixing tradition and 
youth, Reik's music appeals 
to a broad audience. Pro- 
duced by Kiko Cibrian and 
released by Sony BMG, its 
self-titled debut has already 
' sold more than 300,000 
copies In the United States 
and Mexico since its re- 
lease earlier this year, ac- 
cording to the label. 
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ON THE CHARTS 

The chart recaps in this Latin Music special are year-to-date from 
the Dec. 4, 2004, issue— the beginning of the chart year— through 
the Sept. 24, 2005, issue. 
Recaps for Top Latin Albums are based on sales information com- 
piled by Nielsen SoundScan. Recaps for Hot Latin Songs are based on gross 
audience Impressions from airplay monitored by Nielsen Broadcast Data Sys- 
tems. Titles receive credit for sales or audience impressions accumulated 
during each week they appear on the pertinent chart. 

The recaps were compiled by rock charts manager Anthony Colomt>o with assistance from 
Latin charts manager Ulcardo Companionl. 



HOT LATIN SONGS 

Pes. TITLE-Artist— 
Imprint/Label 

1 LA CAMISA NEGRA-Juanes- 
Surco/Universal Latino 

2 LA TORTURA— Shal<ira Featuring 
Alejandro Sanz— Epic/Sony 
Discos 

3 HOY COMO AYER-ConjuntO 
Primavera— Fonovisa 

4 AIRE-lntocable-EMI Latin 

5 LO QUE PASO, PASO-Daddy 
Yankee-El Cartel/VI/Machete 

6 PORQUE ES TAN CRUEL EL 
AMOR— Ricardo Arjona— Sony 
Discos 

7 OBSESION (NO ES AMOR)— 
Frankie J Featuring Baby Bash— 
Columbia/Sony Discos 

8 TE BUSCARIA-Christian 
Castro— Ariola/BMG Latin 

9 LA SORPRESA— Los Tigres Del 
Norte— Fonovisa 

10 VIVEME-Laura Pausini-Warner 
Latina 



HOT LATIN SONGS ARTISTS 

Pos. ARTIST (Charted Titles) 
Imprint/Label 

1 JUANES (3) Surco/Universai 
Latino 

2 DADDY YANKEE (3) Ei 
Cartel/VI/Machete 

(1) Mas Flow/Universal Latino 

(1) White Lion/Sony Discos 

(1) Vl/Machete 

(1) Roc-A-Fella/Def Jam/IDJMG 

3 INTOCABLE (3) EMI Latin 

4 CONJUNTO PRIMAVERA (4) 
Fonovisa 

(1) Univision 

5 GRUPO MONTEZ DE DURANGO 
(5) Disa 
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HOT LATIN SONGS LABELS 

Pos. LABEL (Charted Titles) 

1 SONY DISCOS (40) 

2 UNIVERSAL LATINO (24) 

3 DISA (20) 

4 FONOVISA (25) 

5 EMI LATIN (21) 



HOT LATIN SONGS IMPRINTS 

Pos. IMPRINT (Charted Titles) 

1 SONY DISCOS (30) 

2 FONOVISA (23) 
Z DISA (19) 

4 EMI LATIN (20) 

5 UNIVERSAL LATINO (12) 



TOP LATIN ALBUMS 

Pos. TITLE-Artist- 
Imprint/Label 

1 BARRIO FINO— Daddy Yankee- 
El Cartel/Vl/Machete 

2 FIJACION ORAL VOL. 1— 
Shakira— Epic/Sony Music 

3 Ml SANGRE-Juanes- 
Surco/Universal Latino 

4 CHOSEN FEW/: EL DOCUMEN- 
TAL— Various Artists— Chosen 
Few Emerald/UBO 

5 Y SIGUE LA MATA DANDO- 
Grupo Montez De Durango— Disa 

6 MEXICO EN LA PIEL-Luis 
Miguel— Warner Latina 

7 MAS FLOW 2-Luny Tunes & 
Baby Ranks— Mas Flow/Universal 
Latino 

8 X— Intocable-EMI Latin 

9 DIVINAS-Patrulla 81-Disa 

10 LA MEJOR... COLECCION-Los 
Temerarios— Disa 



'La Camisa Negra' by Jii jPies. aL'Ovf ^ 
the No. \ song, while 'Barrio Fino' by 
Daddv Y-!inkop h<>iow i<; thi? No 1 album 



TOP LATIN ALBUM ARTISTS 

Pos. ARTIST (Charted Titles) 
Imprint/Label 

1 DADDY YANKEE (2) Vl/Machete 
(1) El Cartel/Vl/Machete 

2 SHAKIRA (1) Epic/Sony Music 

3 LOS TEMERARIOS (2) 
Fonovisa/UG 

(1) Disa 

(1) Sony Discos 

(1) AFG Sigma/Fonovisa/UG 

4 JUANES (1) Surco/Universal 
Latino 

5 MARCO ANTONIO SOLIS (4) 
Fonovisa/UG 



TOP LATIN ALBUM LABELS 
Pos. LABEL (Charted Titles) 

1 UNIVISION MUSIC GROUP (94) 

2 SONY DISCOS (52) 

3 DISA (58) 

4 UNIVERSAL LATINO (32) 

5 MACHETE (15) 



TOP LATIN ALBUM IMPRINTS 
Pos. IMPRINT (Charted Titles) 

1 DISA (57) 

2 FONOVISA (49) 

3 SONY DISCOS (39) 

4 VI (13) 

5 UNIVISION (45) 



54 I OCTOBER 22. 2005 



ONE STAR STRUCK NIGHT. 
ONE CHANCE FOR YOU 




Our exclusive private Concert Series are destined to be one of tiie most sought-after tickets 
of the season - past acts have included Hispanic music's biggest names including Ricky Martin, 
Alejandro Fernandez and Thalia. 

In 2006, Univision Radio is expanding its recently sold out, "La Kalle Block Party" Reggaeton 
Concert to three additional markets, and introducing an exclusive Summer 2006, three-market, 
"Tecate Presenta Regional Mexican Concert Tour" with a lineup that simply can't be missed... 

Be a part of the Univision Radio Concert Series in 2006 by contacting your representative 
at 214-525-7715. 
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UNIVISION HadlO I It's all here. 



PRINCE OF SONG' 
CONTINUES TO 
CHARM 

JOSE JOSE NAMED PERSON OF THE YEAR • BY LEILA COBO 



Jose Jose is known as "El Principe De La Can- 
clon," or "the Prince of Song." 
The moniker was first given to him after 
he recorded the song "El Principe" by Manuel 
Marroquin in 1976. 
Today, the name is emblematic of a man who is 
widely regarded as royalty, as much for his velvety 
voice as for his princely demeanor. 

Because of this, Jos6 Jos6— maker of countless hits 
and a vocal innovator who has experimented with a 
variety of styles and collaborated with countless mu- 
sicians—is this year's Latin Grammy Awards person 
of the year. 

"Jose Jose has been delighting fans around the 
world for almost 40 years, and he still works and per- 
forms as if it were the first day of his career," Latin 
Recording Academy president Gabriel Abaroa says. 
"I could not think of another person who has brought 
us all so much quality throughout his career." 

It is the latest in a string of honors including a Bill- 



board hall of fame award and a Premios Lo Nuestro life- 
time achievement award. 

In addition, Jos6 Jos6 has also been paid homage by 
numerous musicians, who have rerecorded his most pop- 
ular songs. 

Born Jos6 R6mulo Soza Ortiz in Mexico City, 57-year- 
old Jos6 Jos6 has led a life of chart success and sold- 
out concerts worldwide. It has also been a life of ups 
and downs, marked by a bout with alcoholism that, ac- 
cording to Jos6 Jos6, almost killed him at the age of 45. 

His career began in 1969, when he recorded his first 
international hit, Dino Ramos' "La Nave Del Olvido." He 
has been a harbinger of romance ever since, influenc- 
ing countless artists and composers. 

Over the years, the singer has recorded dozens of al- 
bums and has proved that sobriety can reap an ex- 
traordinarily prolific career. 

When asked about his longevity, Jose Jose once told 
Billboard, "What never changes is romantic music. When 
couples want to talk, they don't play rock, they play 




After four decades of hits, including "El Principe' and 'La 
Nave Del Olvido.' Jose Jose will receive the person of 
the year award at this year's Latin Grammy Awards. 

romantic music." 

However, he said, his relevance in people's minds 
goes beyond the music itself. 

"Once you become successful, the first thing the 
career demands of you is the ability to maintain that 
success," he said. "I was able to do it, thank God, be- 
cause I was always promoting. I still go throughout 
the continent on promotion— I do radio, press, TV, 
everything to keep my career alive. And the audience 
has been so generous." 
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^SCAR DE LA ROSA 
Best Grupero Album 

"Para B Pueblo" 

Oscar De La Rosa y La Mafia 




J 



a)05 nomine 



i ^ li il d[ ; 
Record of the Year 

"Duels El Amor" - Aleks Syntek duet with Ana Torroja 
Song of the Year 

"Duele El Amor" - Aleks Syntek duet with Ana Torroja 
Aleks Syntek, composer 
Gente Normal Music / WBM Music (SESAC) 

Best Music Video 

"A Veces Fui" - Aleks Syntek 
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^ ARDIANE 
/ » DEL AMOR 

ARTURO RODRIGit 



Best Grupero AllHim 

"Olvidarte Nunca" 
Guardianes Del Amor 




ww.sesaclatina.com 
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Compositor de exitos como "Desde que llegaste", "La 
Descarada" y "Amor del bueno * lo llevan a realizar su 
primer material discografico como solista 

* Con mas de 440,000 copias vendidas de su primer disco 
en solitario "Reyli en la Luna " 

* Nominado en los Premios Grammy Latino 2005 con el 
tema "Amor del bueno" como Grabacion del Aiio. 

* Nominado en los Premios Las Lunas como "Major artista 
popenespaiiol" 

*En Mexico obtuvo el reconocimiento de Orgullosamente 
Latino recibiendo mas de 5 millones 276 mil 833 votos por 
el publico compitiendo con solistas de Mexico, E.E.U.U 
yEspafia www.reyli.com.mx J 



* Nominados en los Premios Grammy Latino 2005 como 
"Mejor artista nuevo" 

*Con su primer album homonlmo Reik esta nominado en 
4 categon'as de los Premios MTVLA 2005 como "Mejor 
Artista Pop", "Mejor Grupo", "Mejor Artista Norte", 
"Mejor Artista Nuevo Norte" 

* A poco tiempo de sacar su disco Reik ha logrado vender 
casi 200,000 discos a nivel regional. 

*Actualmente se ubica en el top ten de las principales 
estaciones de radio en Mexico, E.E.U.U, Centro y 
Sudamerica 

www.relk.tv 



www/.westwoodent.com 



u/ww.acshows.com.mx 



INFO. VENTAS (0152) 5337 2020,, 
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LATIN GRAMMY® 

AWARDS 

NOMINEES 



DIFFERENT 
CREATORS 
SHARING A 

LATIN 
SPIRIT 



ALEJANDRO SANZ 

Record of the Year, Song of the Year. Tu no tienes alma 
AMARAL 

Best Pop Album by a Duo or Group. Pajaros en la cabeza 
ANA TORROJA 

Record of the Year. Duele el amor 
ANDREA ECHEVERRI 

Best Female Pop Vocal Album. Andrea Echeverri 
ANDY & LUCAS 

Best Pop Album by a Duo or Group. Desde mi barrio 
BARAO VERMELHO 

Best Brazilian Rock Album. Barao vermelho 
BEBE 

Record of the Year, Song of the Year. Malo 

Album of the Year, Best Female Pop Vocal Album. Pafuera telaranas 

Best New Artist 
BEBO VALDES 

Best Latin Jazz Album. Bebo de Cuba 
BETO CUEVAS / LA LEY 

Best Rock Song. Bienvenido al anochecer 

Best Music Video. Mirate 
BUNBURY 

Best Rock Solo Vocal Album. El viaje a ninguna parte 
DIANA NAVARRO 

Best New Artist 
DIEGO CARRASCO 

Best Flamenco Album. Mi ADN flamenco 
ELY GUERRA 

Best Alternative Music Album. Sweet & sour, hot y spicy 
FITO PAEZ 

Best Rock Solo Vocal Album. Mi vida con ellas 

Best Rock Song. Polaroid de ordinaria locura 
FRANCO DE VITA 

Best Male Pop Vocal Album. Stop 
GERARDO NUNEZ 

Best Flamenco Album. Andando el tiempo 
GIAN MARCO 

Best Singer Songwriter Album. Resucitar 
IVAN LINS 

Album of the Year, Best MPB Album. Cantando historias 
JARABE DE PALO 

Best Rock Album by a Duo or Group. Un metro cuadrado 
JORGE DREXLER 

Song of the Year. Al otro lado del rio 
JOSE MERGE 

Best Flamenco Album. Confi de fua 
JUAN FORMELL Y LOS VAN VAN 

Best Contemporary Tropical Album. Chapeando 
JUAN LUIS GUERRA 

Best Tropical Song. Las avispas 

Best Christian Album. Para Ti 
LENINE 

Best Brazilian Contemporary Pop Album. Incite 

Best Brazilian Song. Ninguem faz ideia 
LEO BROUWER 

Best Classical Album. Homo ludens 
MOLOTOV 

Best Rock Album by a Duo or Group. Con todo respeto 

Best Music Video. Amateur 
NINA PASTORI 

Best Flamenco Album. No hay quinto malo 
PACO DE LUCiA 

Producer of the Year Tu, ven a mi (La Tana) 
PEDRO GUERRA 

Best Singer Songwriter Album. Bolsillos 
PRF S IMPLICADOS 

Best Pop Album by a Duo or Group. Postales 



;k Solo Vocal Album. Mestizo 

)chero Album. Alma ranchera 

■nenco Album. Aguadulce 
iSTAS 

temporary Tropical Album. Cuba le canta a Serrat 

ger Songwriter Album. Los rayos 
sic Video. Los caminos de la vida 




Exclusively 
Cream 



BY RAY WADDELL 



In a city known for tough tickets, a ticket to the up- 
coming trilogy of Cream dates at Madison Square Gar- 
den is as tough as they come. 
The legendary power trio of Ginger Baker, Jack 
Bruce and Eric Clapton will play the Garden Oct. 24- 
26. These will be their only North American dates and 
quite possibly the coda to a short-lived reunion that began in 
May with four equally sizzling sellouts at Royal Albert Hall in 
London that grossed $3.6 million. 

The New York shows, with ticket prices topping out at 
$350, should gross north of $7 million, according to Bill- 
board estimates. 

The Garden and promoter Ron Delsener Presents pulled out 
all the stops to land the shows. And, aware that demand would 
be huge, they went to great lengths in working with Ticket- 
master and Creative Artists Agency to create a secure envi- 
ronment for ticket sales. 

The anticipation for Cream at the Garden is as high as any- 
one involved can recall. While Clapton has toured steadily 
through the years and will go out in 2006 to support his new 
"Back IHome" album, seeing the guitar god with former band- 
mates Baker and Bruce is a true rarity. 

Prior to the London shows, the three had last appeared on- 
stage together at Cream's 1993 Induction into the Rock and 
Roll Hall of Fame, apparently planting the seeds for the Royal 
Albert reunion. Bruce has toured the States with Ringo Starr & 
His All Starr Band and other groups, but Baker's appearances 
on U.S. soil have been few and far between. 
So how did the Garden pull it off? 

"I'm sure I was not the only promoter sitting at the Cream 
shows at the Royal Albert Hall thinking, 'How do I get this to play 
my building?' " says Jay Marciano, president of Radio City En- 
tertainment, which oversees the Garden. 

Even before he went to London, Marciano had been talking 
to Clapton agent Rick Roskin and CAA managing partner Rob 
Light about booking the trio. "They told me at the time there 
were no plans to tour— this was a one-off event," he says. "But 
I kept calls in, and I know Ron [Delsener] kept calls in as well." 

There was some discussion that Cream would play the 
Garden just 10 days after Royal Albert Hall. The dates were 
available, but logistically the shows could not come to- 
gether so quickly. 

Even t>ooking the Octot>er shows was rough. "It really wasn't 
'on' 100% until the week before we announced it," Marciano says. 
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Cream members and management declined interviews at 
press time. While no one involved in the show would comment 
on Cream's payday for the Garden concerts, industry sources 
put the guaranteed minimum at $1 million per show or 95% of 
gross ticket sales, whichever is greater. Production costs are ab- 
sorbed by the producers. 

With a conservative estimate of the combined gross po- 
tential exceeding $7 million. Cream will almost assuredly get 
its 95%. The band has passed on all tour offers. 

GEARING UP FOR ON-SALE 

With so much at stake, the principals wanted as many tickets 
as possible to go to fans instead of profiteers. 

"What management really wanted was to make sure they 
had the fairest, most equitable distribution possible to try to 
keep the tickets out of the hands of the brokers and the re- 
sellers," says Ticketmaster chairman Terry Barnes, who was 
directly involved in orchestrating the Cream on-sale. 

Marciano tells Billboard that substantial effort went into 
developing a system that would limit reselling without forc- 
ing consumers to jump through too many hoops. 

"This isn't the first time some of these methods have been 
employed," he says, "but maybe in the aggregate this was the 
first time this has all been done." 

Realizing the Cream reunion would appeal to a national au- 
dience, show producers offered the majority of tickets only 
on the Internet. "We felt that would be the best way to make 
tickets available on a national basis," Marciano says. 

A promotional partnership with American Express provided 
marketing muscle, with Amex buying full-page ads announc- 
ing the onsale in the Los Angeles Times, Chicago Tribune, USA 
Today and The New York Times. 

With the national push, more than 60% of sales came from 
outside the New York metropolitan area. "I was pretty pleased 
when I saw that number, knowing that everybody had a crack 
at these tickets," Marciano says. 

Ticketmaster's Barnes says the sales pattern for Cream was 
akin to a major sporting event like the World Series. "This was 
unique for the concert business, because Cream was only play- 
ing these three dates." Barnes says. "If they were going to do 
dates clear across America, there is still high demand and we 
still watch closely, but you're not going to have this kind of ac- 
tivity. Because wherever you live, if you want to see Cream, 
you're going to be booking a trip to New York." 



For the London shows, the Royal 
Albert Hall sold only a small allo- 
cation of tickets by phone, with no 
sales at the box office or the venue's 
Web site. According to Tracy Cooper, 
head of business development for 
the venue, the majority of tickets 
were sold by U.K. ticketing agency 
Bookingsdirect, which oversaw In- 
ternet and phone sales. 

The Royal Albert is where the band 
ended its brief career with a final 
show in 1968. The draw for this year's 
dates was International. "What I no- 
ticed [at the London} show was. in ad- 
dition to an abundance of U.S. pro- 
moters, it felt to me as though half the 
audience was American," Marciano 
says. "And I knew then, if Americans 
were willing to incur the expense of fly- 
ing to London to see the show and these 
were going to be the only U.S. dates, 
they would come from around the coun- 
try to hear that band play these songs 
once again." 

A HOLD ON HOLDS 
For the U.S. shows, the Garden will be 
configured in 360 degrees. The 55.000 
available tickets went clean quickly, 
and— unlike with many prestigious 
events— holds for VIPs and the like were 
kept to a minimum. "There are club events 
that probably have more house-seat holds 
than what we held here at the Garden," 
Marciano says. 

Customers for the London concerts were 
limited to four tickets each, and attempts 
were made to prevent multiple purchases 
and online resale. "Where the seller was iden- 
tifiable on eBay, tickets that did go up for sale 
were canceled," Cooper says In an e-mail inter- 
view. He adds that the London on-sale was 
"as successful as we could hope." 



C 



Similarly, for the New York shows, in an attennpt to 
curtail mass purchases by brokers, tickets were limited 
to two per person in the first three sections of the 
Garden, and four per person for the rest of the house. 
The Ticketmaster site was programmed to kick out 
multiple purchases to the same address, even if dif- 
ferent credit card numbers were used. As a result, 
about 7,000 tickets got kicked out and went back 
into the pool. 

"Our software is sophisticated enough and we 
have procedures and fraud-prevention things in 
place," Barnes says, "so that we can go through 
and run reports and find if someone has multiple or- 
ders or is buying way over the limits, and cancel 
out those orders." 

To keep the physical tickets off the street as 
long as possible, lower-priced tickets will be over- 
nighted week-of-show; the best seats must be 
picked up at the box office. "The thought was, 
we would limit the amount of time [tickets] would 
be available or could be retraded on eBay or 
other places," Marciano says. 

Those picking up tickets at the box office must 
show identification that matches the credit card 
used for the purchase. They will then be given a 
wristband and walked into the building. 

Marciano says the Web on-sale came off 
"flawlessly," and may have set a new bench- 
mark for dealing with such high-profile events. 

"Everyone now has a sense of confidence that 
we can go to some of these extreme measures 
in cases where demand is going to outstrip sup- 
ply in huge quantities," Marciano says. How- 
ever, he admits that some tickets still found 
their way into the hands of secondary sellers. 

Face value of the tickets ranges from $60 
to $350. Secondary market sites like Stub- 
hub. TrcketsNow and eBay have numerous 
tickets available at many-times face value, 
some topping out at more than $4,500. 

"You can't completely eliminate" re- 
selling, Marciano notes. "But we certainly 
made it difficult for people to retrade these 
on a multiple basis." • - 
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HOW A BUNCH 
OF GUYS FROM 
BLOOMINGTON 
BECAME THE 
IKDIE LABEL 
OF THE 
MOMENT 

BY TODD MARTENS 



Before he had a record deal. Antony Hegarly 
had a pen pal. 

The fragile-voiced singer/pianist — and leader 
of buzz band Antony & the (ohnsons — took 
nearly three years to commit to Secretly Cana- 
dian, an independent label that lately has at- 
tracted growing industry and media attention. 

Secretly Canadian is based in Bloomington. 
Ind., a college town with a population of about 
70,000. Hegarty isa New York-based musician, 
who before signing with Secretly Canadian was 
known primarily as a pal of Lou Reed and a vet- 
eran of East Village drag shows. 

As badly as Secretly Canadian's Chris Swan- 
son wanted Hegarty on his label. Hegarty had 
reservations. He had never been to Blooming- 
ton, and no one was ever going to mistake Hegarty 
for someone with a Midwestern sensibility. 

"I'm such an urban artist that it was really 
hard for me to wrap my head around having a 
label in Indiana," Hegarty says. "It was a stretch 
for me. I couldn't fathom how there could pos- 
sibly be a relationship with a tiny label in the 
Midwest that could grasp where I was coming 
from, or even want to." 

But Swanson was persistent. Soon after pur- 
chasing a copy of Antony &. the johnsons' self 
titled 2000 debut (released as a one-off on the 
httle Durtro label), he wrote Hegarty a fan let- 
ter. He even rounded up a crew to go see Hegarty 
perform at Ohio State University — 220 miles 
from Bloomington. 

"We had a whole posse, a whole van full of 
people." Swanson says. "He was in this art mu- 
seum, so this was a classy affair. This tran- 
scended the DIY-indie-rock culture we were 
immersed in. He was the real deal. To us, this 
was like seeing Leonard Cohen." 

Hegarty debated between signing with Secretly 
Canadian or a larger, more established label. "Chris 



wrote to me for a while, and then I think he gave 
up." Hegarty says. "Then I wrote to him for a lit- 
tle while. It was a slow evolution. I 've always said 
that working with them is like working with a 
highly ethical group of not-for-profit students." 

Antony &. the johnsons' first Secretly Cana- 
dian album. "1 Am a Bird Now," was issued in 
February. It is the label's best-selling release to 
date and has been especially strong in the United 
Kingdom, where it is licensed to Rough Trade. 
Last month it was the surprise winner of the 
United Kingdom's prestigious Nationwide Mer- 
cury Prize {Billboard. Sept. 17). 

But Secretly Canadian's ambitions are gen- 
erally closer to home. Launched in 1996, the 
label has become Southern Indiana's indie-rock 
headquarters. In addition to Hegarty. the label 
has about 20 acts, including rootsy singer/song- 
wriler Jason Molina and bluesy psychedelic rock 
act Black Mountain. The latter is signed to sis- 
ter label Jagjaguwar. which is jointly owned by 
founder Darius Van Arman and Swanson. 

Secretly Canadian, with about 25 employees, 
also runs SC Distribution, a boutique operation 
that carries more than 1 5 labels. 

Secretly Canadian also hasa DVD label, Blank 
Stare, and Bellewether. a CD manufactur- 
ing/production company. Bellewether was 
started in 1999 with Jagjaguwar's Van Arman. 
■ It gave us an income stream that was not pred- 
icated on us selling our records." Swanson says. 

In a major step to increase sales potential for 
its releases. Secretly Canadian in September 
signed with Warner Music Group's Alternative 
Distribution Alliance, where it will rub shoul- 
ders with such indie powerhouses as Sub Pop 
and Epitaph. Previously, its titles were handled 
by NAIL Distribution. 

ADA president Andy Allen says Secretly Cana- 
dian reminds him of a young Touch & Go. re- 
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ferring to the successful Chicago label/distrib- 
utor. "We met with Chris and these guys, and 
they told us their story and expressed a desire 
to really grow with their artists." Allen says. 
"They have an extremely great group of labels 
that are coming up with acts in their second or 
third offerings, and these are artists that will 
need a wider range of distribution." 

CAFETERIA FOOD FOR THOUGHT 

If ever there was a time Secretly Canadian 
could put Bloomington on the mainstream 
music map, this is it. )ust don't tell that to co- 
founder lonathan Cargill. On a recent trip to 
New York, Cargill for the first time got a taste 
of indie fame. 

"It wasn't until this past weekend that I real- 
ized we were actually doing something," Cargill 
says. " People came up and started to say, *Wow, 
you're the label of the moment.' i don't think 
so. If we are. it's just a moment, because that 
kind of thing doesn't last." 

Secretly Canadian has its roots in a dormi- 
tory cafeteria. That is where Swanson. who went 
to Indiana University to major in business and 
left with a degree in religious studies, worked 
side by side with Cargill. "We sorted silverware 
and talked about records and our minds would 
reel," Swanson recalls. 

The two started the label with Swanson's 
younger brother, Ben, and fellow I U student Eric 
Weddle. {The Swansons hail from Fargo. N.D., 
and sometimes identified themselves as Cana- 
dian. Hence, the label's name.) 

Weddle later left the partnership to start Fam- 
ily Vineyard Records in Raleigh, N.C., which is 
distributed by SC Distribution. Ben. 27, is the 
youngest, and Cargill, 34, is the elder of the bunch. 

The partners knew they wanted a label before 
they had an artist. Chris and Ben suggested lune 
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Panic, a singer/songwriter from Fargo, whose 
EP became their first release. 

Secretly Canadian then pursued Molina, who 
became the label's first name artist. Now the 
driving force behind Magnolia Electric Co. — a 
collective of Midwestern musicians — Molina 
has issued numerous albums under various 
guises on Secretly Canadian. Combined they 
have scanned more than 52.000 units, accord- 
ing to Nielsen SoundScan. 

Chris Swanson contacted Molina in much 
the same way he reached out to Hagerly — by 
sending him a fan letter. "Secretly Canadian, 
who at the time didn't have any releases, drove 
from Indiana to New York to see me play." 
Molina says. "I was shocked. I was excited 
someone was that interested in seeing me 
play, so I just gave them my master record- 
ings and told them to do whatever they want 
with them." 

They pressed 1 .000 copies of a Molina single, 
and made a couple hundred bucks. Secretly 
Canadian's founders had yet to even graduate 
from college, and were running the label out 
of a house Swanson was renting. 

"We were living on about $5,000 a year." he 
says. "Frozen pizza, that's what it's all about." 

Molina's releases brought the label some local 
fans, but Swanson and his partners soon real- 
ized the Secretly Canadian name did not carry 
weight with distributors. So they started a dis- 
tributorship of their own. 

"We said we would do a label's distribution 
work for them in exchange for 50 cents per 
record," Swanson says. "It was a really small 
amount, but we weren't doing it for the income. 
We thought it would help us with the core need 
of distributing our records." 

The first labels to sign on with SC Distribu- 
tion were fagjaguwar and Temporary Residence 



Ltd. Secretly Canadian eventually attracted the 
attention of the respected Olympia. Wash. -based 
K Records and has distributed K titles by the Mi- 
crophones and Modest Mouse. 

"As the distribution grew, we eventually took 
over the basement and started building all these 
rickety old shelves out of found wood." Ben Swan- 
son says, "We were on a dead-end street, so. we'd 
have these huge, massive trucks on a residential 
street that would struggle to turn around." 

Secretly Canadian's switch to WMG-owned ADA 
has given pause to indie purists like K Records G M 
Mariella Luz. "It's weird when you work for an 
indie because it's one of the things you think about, 
like, 'Who are you associated with?' " 

Luz says she is "confident that Secretly will 
shield me from any nightmares." Still, deahng 
with the pressures of a larger corporation has 
been a topic of discussion in Bloomington. 

"It did come up in conversations," Cargill says, 
"and people outside of our circle — our punk rock 
friends — made note of it. Some people were even 
grossed out by it. But this is a smart step in the 
right direction. It's kind of grown-up." 

MERCURIAL SPURT 

Part of that growing process is the increasing 
success of Antony & the lohnsons. In the United 
Kingdom. "I Am a Bird Now" experienced a sales 
boost in the wake of its Mercury Prize victory. 
The album jumped from No. 135 to No. 16 on 
the Sept. 11 sales chart published by the Offi- 
cial U.K. Charts Co. Chris Swanson estimates 
the album has sold more than 60,000 copies in 
the United Kingdom alone. 

That kind of success has thus far eluded Se- 
cretly Canadian at home. The operation's biggest 
hit stateside has come from distributed label 
Sounds Familyre, which this year issued the lat- 
est from singer/songwriter Sufjan Stevens, "Illi- 



nois." The album has scanned 65.000 units. 

The Stevens title has added to Secretly Cana- 
dian's reputation for having small but consis- 
tent sellers. Jack Kirk, manager at Dr. Wax 
Records in Evanston, III., says, "We sell a lot of 
indie labels, and in terms of what's trendy, it al- 
ways comes and goes, but Secretly Canadian 
has a pretty good following." 

Chris Swanson sees the move to ADA as a 
jump that will turn developing acts, such as 
country-pop group the Earlies or critically adored 
rock act I Love You but I Have Chosen Dark- 
ness, into long-term sellers. "We need to turn 
our 20,000-sellers into a 60,000-seller." he says. 
"We want to expand the window of opportunity 
from three months to a year" 

As the operation expands. Swanson does not 
expect it to change its artist-friendly approach. 
It jointly owns all masters with its acts and prof- 
its are split equally. 

Acts also are appreciative of Secretly Cana- 
dian's family environment. Molina, for one. has 
been courted by larger labels, but says he is not 
interested in making a change. 

"I've been loyal to Secretly Canadian for rea- 
sons that sometimes I can't understand," Molina 
says. "I've had two very serious offers, but I've 
gone at my own rate and speed, and Secretly has 
helped me the entire way." 

Hagerty says the presence of indie label Table 
of the Elements on the SC Distribution roster 
persuaded him to sign. Table of the Elements 
has reissued material from '60s performance 
artist Jack Smith. 

And then there are the pancakes. The Swan- 
sons' mom recently joined her sons in Bloom- 
ington, and visiting bands are always greeted 
with breakfast. 

"It's nice you don't have to go to Fargo to get 
those anymore." Molina says. 
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Get Face to Face with 



Dennis Aria, Artists Group Internationil 

Charles Attal, Charles Attal Presents 

David Bernstein, Rock-It Cargo 

Jeffiry Bistholl, Cinder Block 

Tim Borror, The Agency Eroop 

Matthew Burrows. LapiOus & Haft, UP 

Bart Butler. Rock Solid Setnritir 

Susan Butler, Billhoard 

Ashley Capps, A.C. Entertainment 

Marcie Allen Cardwell, MAC Presents 

Mark Cheatham, ICM 

Bill Chipps, lEG Sponsorship Report 

Andy CIrzan, Jam Productions 

Tamara Connilt, Billhoard 

Peter Cooloo, Peter Conlon Presents 

Tony Conway, Buddy lee Attractions 

Marly Diamond, Utile Big Man Booking 

Bob Oonelly, Law Oltices ol Boh Donnelly 

Rod Essig, Creative Artists Agency 

Mike Evans, Sports and Entertainment. SMG 
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Columbia A&R team 
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BY DAN OUELLETTE 

Chris Botti's 
Sophistication Sells 

It is an anomaly when a mainstream, largely instrumental 
Jazz album breaks into The Billboard 200, but it Is particu- 
larly noteworthy when said disc scales the chart and set- 
tles in for an extended stay. 
That is what happened last year when trumpeter Chris 
Botti's ballad -drenched "When I Fall in Love" not only spent 32 
weeks on the pop albums chart (peaking at No. 37) but also 
held at No. 1 on Top Jazz Albums for 17 weeks. 

Botti's Columbia Records fotlow-up, "To Love Again," could 
be an even bigger hit. The impressive pop-jazz crossover out- 
ing includes guest singers from Sting to Steven Tyler sharing 
the spotlight. It streets Oct. 18 as a standard CD and DualDisc. 
Columbia and Borders Books & Music have ramped up mam- 
moth marketing strategies to further expose and promote the 
magnetically handsome trumpeter who plays with a smoothly 
sublime allure. 

" 'When I Fall in Love' went mainstream beyond my wildest 
imagination, especially since it's slow, melancholic music," says 
Botti, who is on a two-month U.S. tour, which culminates in a 
double-header Nov. 25-26 in Honolulu. "I wanted to make 
a jazz record that was easy to digest and be enjoyed as 
a lifestyle listen while also being appreciated by musi- 
cians for the music and Its high quality of recording." 

A collection of star>dards that featured Sting arvi Paula 
Cote, "When I Fall in Love" has sold 526.000 copies in the 
United States, according to Nielsen SoundScan, and has 
been certified gold, a tremendously rare feat for a jazz 
album. His previous sales high was for 200Vs "Night Ses- 
sions," which has scanned 182,000 copies. 

Botti says last year's triumph "set the table" for 
"To Love Again," which also features vocals from 
Michael Bubl^. Jill Scott. Gladys Knight. Renee Ol- 
stead, Rosa Passos and Blue Nile's Paul Buchanan. In- 
terspersed throughout the Bobby Colomby-produced 
collection are four moving instrumentals. 

The CD was recorded at Capitol Studios in Los Angeles 
and Air Studios in London. Although not a typical standards 
album, it includes such pop-jazz chestnuts as "My One and 
Only Love," given an aching read by Cole; a relaxed jaunt 
through "Good Morning Heartache" with Scott; a strings- 
swing into "Let There Be Love" with Buble; a hip, big band 
dance through "Pennies From Heaven" 
with Olstead; and the highlight of 
the pack, continued on >>p66 
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»>MORE BLIGE IN PIPELINE 

While Mary J. Bilge's next Geffen project, 
"Reminisce," is a Nov. 22 retrospective 
encompassing her hits as well as three new 
songs, she already has a new studio album 
on the books. "Breakthrough" will be 
released in February. As part of the 
marketing campaign for both projects, 
Bilge will perform two Verizon-sponsored 
concerts this month: Oct. 16 at Lincoln 
Center's Rose Hall in New York and Oct. 25 
at the Music Box Theater in Los Angeles. 

-GaUMItcheU 

»>CINEMATIC INSPIRATION 

Bowling for Soup, which struck gold with 
its last album, "A Hangover You Don't 
Deserve," turned to the big and little 
screens for the inspiration for its Nov. 15 
Jive release, "Bowling for Soup Goes to the 
Movies!" The set Includes songs that the 
group recorded for TV shows (including a 
cover of Britney Spears' ". . . Baby One 
More Time" for "Freaky Friday") and for 
films ("Here We Go" from "Scooby-Doo 
2"). The project also contains covers of 
some of the band's favorite TV themes, 
among them the theme to "Gllligan's 
Island" and "Five O'clock World" from 
"The Drew Carey Show." —Melinda Newman 

>>>TWISTA BLOWS IN 

Twista, whose new album "The Day After" 
streeted Oct. 4, will host the ninth annual 
Principal for a Day program Oct. 27 at 
Chicago's Choir Academy Charter School. 
Twista, along with Mayor Richard Daley, will 
highlight the importance of education and 
pursuing one's dreams. —Melinda Newman 

>>>NEW DIRECTION 

Alternative Colombian band 
Aterciopelados' longtime guitarist 
Alejandro Gomezcaceres is retiring from 
the group to pursue his own projects. 
Coming up is an album from the band 
Ciegos Sordo Mudos, for whom 
Gomezcaceres is the lead guitarist, singer 
and composer. He will also release a solo 
album, "Uno Genera." No news yet on 
Gomezcaceres' replacement. —Leila Cobo 

>>>NASHVILLE NETTWERK 

Management company/label Nettwerk 
Music Group will cele- continued on >>p66 
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LATEST BUZZ (cont ) 

from >>p65 

brate the opening of its Nashville office Oct. 27 with a party 
featuring performances from Guster, Jars of Clay, Griffin 
House and Abigail Washburn. The management roster for 
the Vancouver-based company— which also has bureaus In 
Los Angeles, New York and Boston— includes Avril Lavlgne, 
Barenaked Ladles, Dido, Sarah McLachlan, Sixpence None 
the Richer, Jars of Clay, Sum 41, Stereophonies and 
Washburn. In an interesting twist, the Nashville office will 
be open to members of the public, who are welcome to 
come by to create mix CDs of songs from Nettwerk's label 
and management artists. —Phyllis Stark 

>»MUCH TO CELEBRATE 

New York-based Metropolitan Talent has added Donovan 
to its artist roster. Metropolitan is co-managing the 
singer/songwriter with Clive Black of Blacklist 
Entertainment in the United Kingdom. The signing 
coincides with the 40th anniversary of Donovan's music 
career, which is being marked by the Sept. 13 release of 
boxed set "Try for the Sun: The Journey of Donovan" 
(Epic/Legacy), publication of an autobiography by St. 
Martin's Press and a 40th-anniversary tour in November 
booked by Little Big Man. —Mellnda Newman 

»>MUNN, SHIPLEY BIDDY MAKE MOVES 

Scott Munn has joined Universal South Artist Management 
in Nashville, where he will serve as the day-to-day manager 
for Marty Stuart and work with Marc Dottore, who heads 
the management company. Prior to moving to Nashville to 
Join Universal South, Munn spent 14 years working in 
Athens, Ga., where his past management clients included 
the Drive-By Truckers and Kevn Kinney. At Universal South, 
Munn will also help manage Kathy Mattea, Shooter 
Jennings and newcomer Don Chambers. 

In other news, Nashville music industry veteran Shelia 
Shipley Biddy has joined artist management firm Hallmark 
Direction. She will co-manage Columbia artist Trent Willmon 
with Hallmark president John Dorris. Shipley Biddy previously 
held positions at RCA, MCA Nashville and Decca Records, and 
also ran her own management company. Most recently, she 
was VP of national promotion and artist development at 
startup label Vivaton Records. —Phyllis Stark 

»>LOOKtNG FOR THE NEXT 'STAR' 

Auditions for the fourth season of USA Network's "Nashville 
Star" will begin Oct. 21 in Los Angeles, followed by tryouts in 
17 cities across the United States. Participation is open to 
men and women 18 and older. Auditions will be held Oct. 29 
in Chicago; Morgantown, W.Va.; Phoenix; and Oklahoma City. 
Nov. 5 is the tryout date for Dallas; Lincoln, Neb.; Raleigh, 
N.C.; and Tampa, Fla. Portland, Ore.; Washington, D.C.; 
Pittsburgh; and Atlanta have theirs Nov. 12. Others will be 
held in Nashville (Nov. 18), Indianapolis (Nov. 21), Houston 
(Nov. 30) and Las Vegas (Dec. 8). —Barry A. Jeckell 
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Lillywhite Crosses Pond 

Producer Leaves London For New York To Join Colunnbia's Restructured A&R Team 



3ritish producer Steve LiUywhite, whose distinguished 
discography includes work with such acts as U2. XTC. 
Peter C^briel, Jason Mraz, Siouxsie & the Banshees, Ttavis 
and the Rolling Stones, has only one regret about mov- 
ing from London to New York to become Columbia Records 
senior VP of A&R: "My little daughter will lose her English accent." 

But it is a risk he Is willing to take. Lillywhite. whose new posi- 
tion was tipped in the May 28 issue of Billboard, started at Colum- 
bia in September and reports to Columbia Records Groupchairman 
Will Botwin. 

Lillywhite wanted to move back to the United States, in part be- 
cause his wife, former MTV exec Patti Galluzzi, is American, but 
also because he felt Columbia could provide him with a strong edu- 
cation. "T know how to make a record, but it will be great to learn 
more about the intricacies of the American music business." he says. 

He had returned to the United Kingdom to raise his two sons 
from his marriage to singer/songwriter Kirsty MacColl after her 
death in 2(XX). 

Most of the acts with whom Lillywhite has been associated had 
time to grow at their label homes. While times have changed. 
Lillywhite does not believe those nurturing days are 
completely over. 

"They say major record labels don't give acts time to de- 
velop: It's true, and it's not true," he says. "A lot of artists '.^ 
develop themselves before they come to us. I think I have 
a lot to offer those intelligent artists and can help them." 

Lill>'white is eyeing some acts, but has not yet signed 
anyone. Given his past credentials, it is clear any act has to 
meet a high-water mark. "1 have quite a wide net that 1 can 
go for. You can't really compare a Joan Armatrading to a U 2 
to a Talking Heads. If you look at my discography, I 
feel proud that there's not many things that 
are disposable. My rec- 
ords seem to last." 

Lillv'white's last rec- . 
ord company gig was as V , 
joint managing director of 
Mercury Records in the 
United Kingdom, a not 




entirely enjoyable endeavor. "Being head of a label brings a lot of 
stuffthat I didn't enjoy, I've got to admit," he says. 'I'm used to work- 
ing with artists all the time. Sometimes, when I got involved in cer- 
tain meetings. 1 didn't enjoy it so much." 

His life at Columbia, while certainly not meeting-free, will allow 
him to concentrate more on developing acts. "Wll has said to me, 
'Steve, we want you to be creative. We don't want you involved in 
things that don't excite you.' I do love the vision that this company 
has for A&R now. We're extremely ready to go. [President] Steve 
Greenbergfs brought in all these bright young things." 

Lillywhite is part of a greater restructuring of Cxilumbia's A&R de- 
partment that has included the addition of six other A&R execs, of 
varying levels, in the last several months {Billboard. Aug. 27). 

His deal allows him limited ability to produce acts outside of the 
Columbia roster, but he stresses ."I'm concentrating on Colimibia.' 

WHERE ARE THEY NOW? Music video veteran Connie 
Wodlinger has launched a new 24-hour music and entertainment 
network. ME Television, which showcases local and regional music 
and enteriainment from its Austin base, airs in more than 40 
Texas cities via Time Warner cable. Wodlinger founded na- 
-^/^fe tiona! music video outlet Hit \1deo USA, which Viacom 
International bought in the early '90s. 

Susan Jacobs, who had stints as VP of publicity for 
RCA Victor Group and Sony Classical, is moving into 
a different service arena, lacobs and a partner have 
Y started New York-based Holistic Life Management, 
a company thai incorporates experts in a number of 
holistic areas, jacobs says she is focusing on a music 
industry clientele. 

Former Billboard staffer Bruce Ha ring 
has just published "How Not to Destroy 
Your Career in Music' (Lone Eagle 
Publishing). The breezy book con- 
cisely and vrittily advises musicians 
on what pitfalls to avoid as they nav- 
igate their way through choppy mu- 
sic biz waters. Lone Eagle is owmed 
by BUiboard parent VNU. 



CHRIS BOTTI (cont ) 
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"Are You Lonesome Tonight?," 
given what Botti calls the "in- 
stant heartbreak" treatment 
by Buchanan. 

"I wanted to give these vo- 
calists an opportunity to sing 
songs they normally don't get a 
chance to sing," he says. "Except 
for Rosa Passos, I knew all these 
singers personally beforehand. 
I have a working relationship 
with them, so it wasn't a ques- 
tion of having the label line up a 
bunch of all-stars." 

As for criticism from the 
traditional Jazz world that 
Bottl's style veers into smooth 
jazz territory, the trumpeter 
is not fazed. 

"I look back to Miles Davis 
working with [arranger] Gil 
Evans to get that melodic or- 



chestral sound," he says. And 
he points out that the trio of 
arrangers from the last CD- 
Jeremy Lubbock, Gil Gold- 
stein and Billy Childs— are 
onboard again. 

"This is not dumbed-down 
music, but sophisticated and 
romantic," Botti says. "And to 
think that today It could sell 
like a pop record for the adult 
audience, that's exciting to 
me. It's like finding a needle 
in a haystack." 

Botti pays homage to Davis 
on the DualDisc version of 'To 
Love Again." In addition to live- 
in-studlo footage of two instru- 
mentals from the CD, there are 
two non-album performances: 
"Milestones" and "Flamingo 
Sketches," both by Davis. 



Botti credits Columbia for 
taking the risk "to promote a 
trumpet player like me." Co- 
lumbia Records Group chair- 
man Will Botwin returns the 
compliment. 

"Chris is special, both as a 
musician and a person," Bot- 
win says. "He's dedicated, pas- 
sionate and a joy to work with. 
Our goal with the last album 
was to break Chris out. We're 
so pleased with the results 
that we're gearing up to take 
the new CD to a new level. 
We're expecting big things." 

While there is not an offi- 
cial single, Botwin says the 
label is pushing the lushly ro- 
mantic Sting collaboration, 
"What Are You Doing the Rest 
of Your Life?," as a prerelease 



ITunes exclusive; the Scott 
song to smooth jazz radio; 
and the Buchanan number to 
triple-A. A full-page ad will 
run in The New York Times 
Oct. 16, and a half-page ad will 
appear on the same day in the 
Los Angeles Times. 

Botwin also says Columbia 
Is aggressively working TV, 
including appearances on 
"Today" Oct. 18, "The Tony 
Danza Show" Oct. 20 and 
"The Late Late Show With 
Craig Ferguson" Nov. 29. 

There is also a direct- 
response TV campaign with ads 
running on such outlets as A&E, 
the Food NetworK Oxygea Fox 
News, Bravo and the National 
Geographic channel, from mid- 
October to mid-November. 



Spot ads will also run during 
'Today." "The View." "Live With 
Regis and Kelly" and "CBS Sun- 
day Morning." 

In the first week of De- 
cember, Botti will perform on 
two high-profile CBS-TV 
programs: daytime soap 
"The Young and the Restless" 
and the prime-time "Victo- 
ria's Secret Fashion Show." 

Botwin says a Botti return to 
'The Oprah Winfrey Show" has 
yet to be nailed down. His ap- 
pearance last year dramatically 
triggered sales of "When I Fall 
in Love." Borders pop/jazz 
buyer Jessica Sendra says, "I've 
never seen a spike like that. The 
album was following a tradi- 
tional sales pattern and then 
went through the roof. I was 



caught off guard. We learned 
from experience. I'm being very 
aggressive with the new CD." 

Borders will offer a chain- 
only limited edition of "To Love 
Again" with a bonus track: an 
instrumental version of "Body 
and Soul." Arxjther Borders ex- 
clusive is a boxed set of Bottl's 
last three Columbia CDs, in- 
cluding 2003's "A Thousand 
Kisses Deep" and "Night Ses- 
sions." In additkxi, the New York 
Borders store at Columbus Cir- 
cle will feature an in-store Botti 
performance Oct. 19. 

Sendra is upbeat about 'To 
Love Again." She says, "I antic- 
ipate this and Diana Krall's new 
Christmas album will be among 
our biggest sellers this coming 
season, across genres." 
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Very Blackalicious 

Cult Faves Round Up Diverse Guests For Anti- Records Set 



Bay Area duo Blacka- 
licious reieased its 
fifth studio album, 
I "The Craft," Sept. 27. 
Although chart suc- 
cess has eluded MC Gift of 
Gab and DJ/producer Chief 
Xcei, they have amassed a 
loyal foliowing with their or- 
ganic brand of hip- hop. 

"We may not have gotten 
on MTV or whatever— not to 
say that we're going to run 
from that— but year by year, 
brick by brick and piece by 



including R&B/jazz singer 
Ledlsl, British neo-soul duo 
Floetry and legendary funk- 
ster George Clinton, who 
can be heard on the track 
"Lotus Flower." 

Gab and Xcel learned first- 
hand to respect Clinton's cre- 
ative process. "It was an In- 
credible experience," Gab 
recalls. "Just the fact that he 
would work with us was like, 
the heavens opened up. The 
process was like watching a 
master at work. When he put 



Helene and Celia Faussart 

believe the album could ap- 
peal to a hip-hop audience, 
given the connection be- 
tween hip-hop and spoken 
word. "Both rappers and 
poets act as griots and oral 
historians," Celia says. "The 
two are very intertwined 
and related." 

Helene adds, "We wanted 
to take a gathering of poets 
from both sides of the Atlantic 
and put them together to ex- 
plore poetry in a new way." 




piece, we've built our fan base 
up, and that's definitely a 
blessing," Gab says. 

The new album marks the 
duo's debut on Los Angeles- 
based Epitaph imprint Anti- 
Records after a stint on MCA. 

"When MCA folded, we 
had already been working on 
our record," Xcel explains, 
"so we wanted to be some- 
place that was going to be 
well-funded, allow us to be 
free and not get in our mix. 
[Anti-] offered us a deal that 
made sense on every level." 

With creative control in 
their hands, they assembled 
an eclectic roster of guests, 



his vocals down, he sounded 
a little ill, so we were like, 'Do 
you want to do that again?,' 
and he was like, 'No, I meant 
to do that. Keep recording.' " 
The result? 

"By the time he got done, 
he'd done about 10 layers of 
vocals. It came out to be a 
masterpiece." 

ITS ALL RELATIVE: Though 
they are best-known for their 
bilingual harmonies, Afro- 
French sister duo Les Nubians 
dabble in spoken word on their 
latest project, "Echos: Nubian 
Voyager," which dropped Sept. 
20 on Triloka/Artemis. 



QUICK HITS: The deadline 
is approaching for the compe- 
tition to compose a theme 
song for PJ Tight, Nelly's new 
diet energy drink. Entries, due 
Oct. 20, will be judged against 
a theme recorded by new 
Derrty Entertainment act Thin 
Line that can be heard at 
itgirlpublicrelation5.com. 

Fratt House is out to prove 
that talent runs in the family on 
its self-titled debut album, re- 
leased Oct. 11 on Lethal Enter- 
tainment. The uncle of group 
member E Money is none other 
than Snoop Dogg, and partner 
GB is the son of West Coast 
rapper RBX. • •* 
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BY PHYLLIS STARK 



QUESTIONS 



with ALICIA KEYS 



by JONATHAN COHEN 




McBride Makes Time For 
Country Classics 



In less than five years, Alicia Keys has 
accomplished more than seasoned 
performers twice her age, from 
releasing two multiplatinum albums 
and winning nine Grammy Awards 
to consistently selling out concerts. 
Keys' performance chops are spot- 
lighted on her new CD/DVD, "MTV 
Unplugged," which J Records re- 
leased Oct. 11. The project features 
new single "Unbreakable," which is 

No. 48 this issue on The Billboard Hot 100, plus collaborations \ 
Common, Mos Def. Damian Marley and MaroonS's Adam Levine. 

Q: Why do you think doing an "Unplugged" session was a 
good fit for your music? 

A: Before I even got signed, I'd play these small clubs, or hotels even. 
When I did get signed and I was going around letting people know 
what I was about, that's exactly how I did it: me on the piano, play- 
ing a couple of songs I'd written and talking to the people in between. 
That's how I got my performance chops up. Now. when I perform in 
front of large audiences, I'm much more comfortable, because I've 
already performed in front of tiny audiences— which is much harder, 
honestly. The smaller you strip things down, the more you depend 
on the songs and yourself, as opposed to arrangenrwnts. 

To go back to this style is one of the reasons why I really 
wanted to do this "Unplugged." Obviously it was a little differ- 
ent than me and my little Kurzweil keyboard, but it was that 
feeling. I could look at every face in the audience. 

Q: What is the origin of "Unbreakable"? 
A: It has been around since the sessions for the last record 
[2003's "The Diary of Alicia Keys"], and it was one of the fa- 
vorites for the album. But when we started putting the album 
together, it just wasn't right for it. The style is so perfect for 
"Unplugged," so I decided to put it in there. 

Q: Are you planning to tour anymore this year? 
A: I was just talking to Bono the other day, and he was like, 
"Are you doing shows?" I've just been off the road for a month- 
and-a-half, and he was like, "You lucky girl." Something I've 
learned from people like U2, the Stones and Lenny Kravitz is that 
the grind of live shows is so necessary [to build your career]. 
We were on the road for two years straight doing shows. But 
for now, I'm not really doing anymore shows. I might do a cou- 
ple of spontaneous, small, "Unplugged"-style things. 

Q: Has any new material for your next studio album sprung 
forth lately? 

A: Oh, there's been a lot of things springing forth from me. 
[laughs] I have this new direction I'm feeling I will go in for the 
next album. I've been playing around, experimenting and vib- 
ing on different styles. I have about four or five songs I've been 
working with, but I'm constantly writing all the time. I'll be re- 
ally focusing on my next album at the top of this next year. 

Q: In the midst of all these other projects, have you found time 
to do any writing with other artists in mind? 
A: Well, there are a couple of things I'm working on, but they're not 
official. There are some really great collaborations that myself and 
my partner Crucial are working on. We like to write for artists we 
connect with, even though It's all different styles of music. 

Q : Was your next book begun to take shape? 
A: It is percolating. It will be based off my journals I've kept I 
since I was 9. But it won't be an autobiography. It will be more | 
like a novel, using the likeness of a young girl with big dreams I 
and all the normal, everyday things from when you first can 
write them down to when you're 21. There's no date yet. I think \ 
this one is going to take me a little bit of time. 



NASHVILLE — After establishing herself as one of country 
music's top female artists, Martina McBridedecidedtopay hom- 
di>i.- to the classic country music on which she was raised. 

Her new RCA album. "Timeless." contains covers of 18 well- 
l()\ ed classics. The CD. which hits stores Oct. 18. includes such 
chestnuts as Jeanne Pruelt's "Satin Sheets," Lorctta Lynn's "You 
Ain't Woman Enough," Connie Smith's "Once a Day" and Lynn 
Anderson's "(I Never Promised You A} Rose Garden." which is 
the project's first single. It is No. 26 on the Billboard Hot Coun- 
try Songs chart this issue. 

McBride is a proven hitmaker at country radio: Since her first 
RCA release in 1992. she has landed 18 top 10 hits on Hot Coun- 
try Songs, including five No. Is. 

Still, some radio programmers believe an all-covers album can 
be a tricky move even for such an established artist as McBride. 

Country KRST Albuquerque, N.M., PD Eddie Haskell says 
stith a project is "a little risky from an airplay standpoint. Real- 
i^liiLdlly, how many remakes in a row can be singles.^" 

"I think it could be risky," agrees Clear Channel /Austin CM 
and regional VP of programming Mac Daniels, who also 
ihinks it has the potential to "be a big hit." 

Indeed, her label is pursuing several avenues 
I't exposure to alert fans to the new project. 

" We figured with this album that we weren't 
^oing to solely rely on radio to create the 
awarenrs*;,*' RCA VP of marketing and artist 
development Jon Elliot says. 

McBride says she never considered 
the business side of the equation when 
making the album, focusing exclusively 
on the music. 

"I really don't know what's going to happen 
w ith it." she admits. "1 have no idea if its 
going to be commercially sue- 

Iccssful or not. but I wasn't re- 
ally concerned with that, 
which was a freeing feeling." 
"Timeless" is McBride's 
eighth studio album. She 
also released a greatest-hits >. 
set in 2001 that has sold 2.7 
million copies, according to 
Nielsen SoundScan. 

.McBride enlisted Dwight Yoakai 
to sing harmony vocals on "Heartaches 
by the Number." originally a hit lor Ray 
Price and for Guy Mitchell, both in 1959. 
She also recruited Dolly Parton to duet on 
lohnny Cash's "I Still Miss Someone." 

The album's songs date back as far as 
1951. The newest song McBride recorded 
for the project was Tammy Wynette's 1976 
hit "Til 1 Can Make It on My Own."' 

"I don't feel like I'm setting out to do any 
heroit preservation." McBride says of the 
proiect. "I just love this music ... I did 
songs that felt like home to me." 




'TIME TO GRADUATE' 

In her first outing as sole producer on 
one of her albums. McBride hired only 
Imusictans who felt as passionately about 
the classic songs as she did. "1 didn't 
want somebody that was just a hired 
|gun on a session." she says. They in- 
cluded her longtime producer Paul 
Worloy (also chief creative officer at 
Warner Bros. Records), who was rel- 
legated to the role of guitarist this time. 
McBride says Worley "taught rue 



everything I know about making records" during the albums 
they previously made together. " He's a mentor to me in the tniest 
sense of the word." But. she says, "I felt like it was time to make 
a record on my own. It was time to graduate." 

RESPECT FOR THE ORIGINALS 

Rather than going into the recording process with a long list of 
songs in mind. McBride and the musicians spent a lot of time 
noodling around in the studio trying things out that McBride or 
one of the musicians would suggest. 

Once they decided to record something, they started each ses- 
sion by spinning a copy of the original recording, and sometimes 
other versions when the song had been a hit for multiple artists. 
Then, they would create what McBride calls a "blueprint" for the 
song, "always paying respect to the original." she says. 

For the most part. McBride stays true to the originals, because, 
she says, her goal was not so much to update the songs as to pay 
tribute to them, their writers and the original artists. 

She has received mild criticism for that decision. 
^ KRST's Ha5;kell says of her take on "Rose Garden": 

-She didn't really make it her own ... It really is a 
clone of the original. I would Hke to have seen 
her update it somewhat." 

"These aren't my songs," 
McBRIDE McBride explains. "My in- 

tention wasn't to make 
them Martina McBride 
songs." 

Regardless of his opin- 
ion. Haskell says the song 
is performing "phenome- 
nally" at KRST and generat- 
ing "great listener response." 
McBride. the reigning Coun- 
try Music Assn. female vocalist of 
the year, cut 24 tracks, then had to 
narrow the field to 1 8 for the final CD. 
But most of the remaining songs will 
not go to waste. Four are included as 
bonus tracks on a custom version of the 
project for Target stores. 
An exclusive limited-edition album for 
Wal-Mart will feature a 30-minute DVD 
I, lu onitlini; tlu- making of "Timeless." 



RINGTONE BUILDS AWARENESS 

[ n an effort to reach beyond country's core con- 
>unier. a marketing campaign kicked off Aug. 
9 with a tie-in with Sprint that made "Rose Gar- 
den" available as a ringtone exclusively on Sprint 
PCS Vision phones for a week. Elliot says that 
deal created "an initial boost ... of early aware- 
ness for the song." 

On Oct. 8 GMT debuted a one-hour con- 
cert. "Martina McBride: Timeless." that 
will be broadcast multiple times. Other 
upcoming TV appearances include 
NBC'^ "Today" and PBS' "Soundstage." 
On Oct. 22, McBride, a member 
of ihe Grand Ole Opry for 10 years, 
will lie the first artist given a full 
lumr of performance time on an 
Opry broadcast. "The special show. 
1(1 air on GAG. will feature 
MeBride performing the "Time- 
less" songs with other Opry 
members and guests, including 
•''une of the songs' original 
.ir!;sts. Price is among those con- 
fi I nied to participate. •••• 



FACT FILE 



Label: RCA Records 

Management: Bruce 

Alien Talent 

Booking: Creative 
Artists Agency 

Publishing; none 

Best-selling studio 
album: "Evolution" 
(1997), 1.9 million 

Last album: "Martina' 
(2003), 1,7 million 
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Blowin' With A Fresh Wind 

Dolly Parton Says Album Of Topical Songs Is A 'Sign Of The Times' 



1^ n the eve of her 60th 
birthday, Dolly Parton 
has the verve, sass and 
J energy of someone 35 
9 years her Junior. She is 
crisscrossing the country on her 
Vintage tour— a trek that sur- 
rounds the Oct. 11 release of her 
new album, the self-produced 
"Those Were the Days." 

And in her scarce downtime, 
she is penning the score to the 
Broadway-laound musical "9 to 
5," which is based on the 1980 
hit film that starred Parton, Jane 
Fonda and Lily Tomiin. 

For the aptly named Vintage 
tour— produced by the House 
of Blues- the legendary artist 
performs a mix of Parton clas- 
sics and songs from the new 
Sugar IHill Records album, which 
is a collection of covers from the 
1960s and 1970s. But these are 
not just any old songs. 

For the most part, they are 
folk-pop nuggets of a political 
fc>ent. Origirully created during 
a time of strife ar>d unease, era- 
defining songs like "Blowin' in 
the Wind." "Imagine" and 
"Where Have All the Flowers 
Gone" take on a contemporary 
meaning in 2005. 

The songs are in stark con- 
trast to the rally-round-the- 
troops sentiment that per- 
meated Parton's 2003 set, 
"For God and Country." In this 
way, the songs on "Those 
Were the Days" question 
rather than uphold. 



"For me, these songs are not 
really political, but more a sign 
of the times," Parton says. "I 
see them as songs of hope, 
songs with strong messages, 
songs that take on a new rele- 
vance today." 

For Parton, these songs 
could have been written yes- 
terday. "With everything going 
on in the world today, these 
lyrics are right on the mor>ey," 
she says. With a sense of glee, 
she adds, "And now, I'm the 
messenger of these songs." 

But she is not alone on this 
fine collection. She is joined by 
veteran artists who originally 
made some of the songs fa- 
mous (Roger McGuinn of the 
Byrds, Yusuf Islam aka Cat 
Stevens, Tommy James and 
others)— as well as by contem- 
porary voices, including Norah 
Jones, Alison Krauss, Keith 
Urban and Nickel Creek. 

Because of the album's con- 
cept, Parton is jDoised to bring a 
passel of new fans into her fold 
—while not losing the ones that 
have remained by her side over 
the years. 

James, who sings with Par- 
ton on "Crimson and Clover," a 
song that he and the Shondells 
took to ttie summit of The Bill- 
board Hot 100 in 1968, believes 
people will rally around this re- 
lease. "She'll bring her whole 
audience— the young and the 
old— to this recording," he says. 

Sugar Hill, which is part of the 



Welk Music Group family. Is 
sending John Lennon's "Imag- 
irw" to country, bluegrass and 
AC radio. The track has been 
available at Apple Computer's 
iTunes Music Store since late 
September. A video is being 
lensed this month in New York. 

Lennon's widow Yoko Ono, 
who does not appear on Par- 
ton's album, finds the timing in- 
credibly right for this cover of 
"Imagine." Not only has the 
song remained relevant, but 
"the scope of the lyrics are 
increasing," Ono says. "This 
shows the timelessness of 
John's prophetic, visionary 
song writing." 

Evan Bridwell, PD of country 
KUZZ Bakersfield, Calif., calls 
Parton a "timeless artist" who 
is still welcomed on contempo- 
rary country radio— both her 
vintage and new material. He 
believes she has a good shot of 
scoring a hit with "Imagine" and 
with the album. "People— her 
younger fans in particular— see 
her as something beyond a tra- 
ditional country artist," he says. 

This Is what her label Is count- 
ing on. Which helps to explain 
Parton's n\any TV appearances 
the week of the album's release: 
"Good Morning America," 
"The Ellen DeGeneres Show," 
•The Tonight Show With Jay 
Leno," "Late Night With Conan 
O'Brien" and others. 

The following week is 
equally busy for Parton, and in- 



cludes appearances on "The 
Tony Danza Show," "The View" 
and "The Daily Show With 
Jon Stewart." 

"The focus is on the 25-50 
age group," Welk Music Group 
president Kevin Welk says. To 
reach this audience— and in ad- 
dition to the tour, TV appear- 
ances and Internet promo- 
tions— Welk has set up several 
promotional campaigns with 
key retailers, including Borders 
Books & Music. 

In early October, Borders 
began selling a "Those Were 
the Days" sampler for 49 cents 
that includes "If I Were a Car- 
penter" in its entirety and snip- 
pets of three other album 
tracks. The sampler comes with 
a $5 coupon toward the pur- 
chase of the album. 

Borders country/bluegrass 
music buyer C.J. Snow says 
the chain will be promoting 
the album heavily this fall. It 
will be prominently featured 
In tn-store newsletters, on the 
Borders Web site and In na- 
tional print ads. "This is the 
biggest bluegrass title of the 
year," he adds. 

Perhaps, but for Parton, it 
was simply a matter of re- 
cording songs that she always 
held near and dear to her 
heart. "These are songs that 
need to be heard again and 
again," she says. "For me, 
their messages and the tim* 
ing were just right." 
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Booking: none 

Publishing: Velvet Apple 

Music (BMI) 

Top-selling album 
during Nielsen 
SoundScan era: "Eagle 
When She Flies" (1991, 
Columbia). M nnillion 

Last studio album: "For 
God and Country" 
(2003. Blue Eye 
Records), 87,000 



ORBISON STAMP? OH, PRETTY IDEA 



The staff at Nashville-based Orbison Records is petitioning the 
United States Postal Service and asking Congress for its support 
for the creation of a postage stamp honoring Rock and Roll Hall 
of Famer Roy Orbison. 

If approved, the stamp will mark what would have been the 
Grammy Award-winning Orbison's 70th birthday next year. 

Orbison Records VP Jed Hilly recently met with several lawmakers 
on Capitol Hill seeking support for the measure. Tennessee Sena- 
tors Bill Frist and Lamar Alexander have given their endorsement. 

Efforts supporting the stamp include numerous online peti- 
tions, including one that has been signed by U2's Bono and by 
Olivia Harrison, the widow of former Beatle George Harrison. 
(Harrison and Orbison were bandmates in the l^velin' Wilburys.) 

SIGNINGS: RCA Label Group has signed Atlanta-based coun- 
try band the Lost Trailers to its BNA Records imprint. The group 
released "Welcome to the Woods" on Republic/ Universal last year. 
Blake Chancey is producing their BNA debut, with a first single 
due early next year. Jimmy Perkins of Texas-based 823 Manage- 
ment reps the group. 
Houston-based independent label Compadre Records recently 



signed Austin band Honeybrowne. The group's first album for the 
label, "Something to Believe In," is due Nov. 15. 

EMI Music Publishing has signed hit songwriter Tom Shapiro 
to a long-term deal EM 1 will represent all of Shapiro's future songs, 
as well as his catalog from the past six years. Shapiro is a four-time 
BMI songwriter of the year. 

Songwriters Liz Hengber and Thom McHugh have signed pub- 
lishing deals with Blacktop Music Group, a company co-owned by 
Clint Black. 

Stage Three Music has inked veteran songwriter Steve Leslie to 
an exclusive publishing deal. Leslie has self-published for the last 
three years. Prior to that, he wrote for EM I Music Publishing. 

Twenty-year-old newcomer Charlie Pate has signed with Disney 
Music Publishing Nashville. 

HONORS: Kenny Chesney will receive ASCAP's Voice of Music 
award during the performing rights organiTation's 43rd annual Coun- 
try Music Awards, set for Oct. 17 at Nashville's Ryman Auditorium. 

The award is given to artists and songwriters "whose music gives 
people's lives a voice through song," according to ASCAP. Previous 
winners include GarUi Bro(4cs, George Strait and Diane Warren. 



ON THE ROW: DonicaChristensen joins NashvUle-based Com- 
pass Records as director of publicity. She previously was a publi- 
cist at Commotion PR, also in Nashville. 

ON THE ROAD: To mark its 10th anniversary of recording, 
Lonestar is returning to its Texas roots with the Coming Home 
to Texas tour. For the first lime in many years, the group will 
play the clubs where the members launched their careers. The 
outing kicks off Oct. 19 in Austin and runs through Oct. 26 in 
Wichita Falls. 

Lonestar guitarist Michael Britt says the group had "priced our- 
selves out of a lot of clubs," but it will be scaling back its road show 
to make this tour work for the sake of nostalgia. 

In other news, Miranda Lambert and IVacy Lawrence have been 
tapped to open George Strait's 2006 tour, which will take them to 
25 cities in the United States and Canada. The tour begins in mid- 
January and runs through June. 

The MCA Nashville duo Hanna-McEuen has embarked on a fall 
tour that finds the pair opening various dates for Dwi^t Yoakam, 
Dierlts Bentley and Gary Allan, as well as headlining performances. 
The twosome will be on the road through Nov. 8. 
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Kashmir's Fifth Trip 

With Producer Visconti, Danish Band Makes Famous Friends 



When Danish alternative rock 
quartet Kashmir teamed with 
producer Tony Visconti (T-Rex, 
David Bowie, Thin Lizzy) for 
fifth album "No Balance 
Palace," it got a vastly experi- 
enced head behind the con- 
sole—plus his address book. 

Working on the album In 
New York, Visconti recruited 
Bowie to duet with Kashmir's 
Kasper Eistrup on "The Cynic." 
And the producer called in 
another friend, Lou Reed, for a 
vocal on "Black Building." 

"When Tony suggested 
[Reed]," Eistrup recalls, "we 
said, 'Why not? We already 
have Bowie.' " 

Sony BMG released the 11- 
track set Oct. 10 in Scandi- 
navia, and will roil it out inter- 
nationally in the coming 
months. A U.S. release date 
has not been set. 

"No Balance Palace" is more 
guitar-driven than cerebral 
rock predecessor "ZItllltes" 
(2003), which won multiple 
domestic awards and built 
solid fan t>a5es in Australia and 
Japan. Eistrup says the new set 
involved much studio improvi- 
sation. "It took time to find our 
way into it," he admits. 

Kashmir plays European 
dates booked through Danish 
company BeatBox this month 
and next, with Japanese and 
Australian shows set for 2006. 
The band's publishing is 
through Copyright Control. 

-CHARLES FERRO 



BROWN ROSE: Artist Ian 
Brown is rarely accused of 
false modesty. 

The former Stone Roses 
singer even recently quit 
karate classes because he 
would not take criticism from 
his instructors. "I was reading 
about Bruce Lee," he says, 
"and thought, 'Who are these 
people to grade me?' So I 
gave up at brown belt." 

Brown's unshakable self- 
belief informs the title of 17- 
track compilation 'The Great- 
est," which trawls the four solo 
albums he has released since 
the Stone Roses' 1996 split. 
The set also includes the Sep- 
tember U.K. hit "Alt Ablaze." 

Koch Records scheduled 
the album for an Oct. 18 re- 
lease In North America. Else- 
where, it arrived Sept. 19 
through Universal. 

"The Greatest" appeared 
on Unlversal's Fiction imprint 
in the United Kingdom and 
entered the Official U.K. 
Charts Co. albums listing Oct. 
1 at No. 5. The label says ship- 
ments have passed the gold 
mark (100,000 units). 

Brown played European 
festivals this summer, and a 
headlining European tour will 
begin In the United Kingdom 
next month. U.S. dates are 
under consideration. 

North American shows are 
booked through the Agency 
Group; all others are handled 
by Brighton, England-based 13 



Artists. Worldwide publishing 
is by Sony Music Publishing. 

-STEVEADAMS 

BELATED BANG: Time was 
on their side. In September, 
40 years after a compilation 
gave the Rolling Stones their 
first Italian chart-topper, the 
veteran rock act finally hit No. 
1 in Italy with an original stu- 
dio album. 

"A Bigger Bang" (Virgin) 
spent two weeks at the top 
of the FIMI album chart fol- 
lowing its Sept. 2 release. Vir- 
gin Music Italy director of 
marketing Mario Sala says 
shipments have reached 
60,000 units, with the label 
aiming for 100,000 by Christ- 
mas. He expects sales to ben- 
efit from lead single "Streets 
of Love" being the sound- 
track to a current Vodafone 
TV ad campaign. 

The Stones' compilation 
"Around ar>d Around" (Decca) 
topped the Italian chart in 
1965. Their only other No. 1 in 
the country was 2002's best- 
of set, "Forty Licks" (Virgin). 

"The band, after having been 
considered dinosaurs in the 
1980s and 1990s, are deemed 
cool again." Sala says. 'TheyVe 
won over young [Italian] fans 
with a no-frills set, while win- 
ning back older ones." 

-MARK WORDEN 
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The Sound Of 'Ohio' 



Siblings Sara and Sean Wat- 
kins of Nickel Creek lend 
their bluegrass talents to the 
upcoming Milan Records 
score to "The Prize Winner 
of Defiance, Ohio." Due Oct. 
25, the soundtrack to |ane 
Anderson's directorial debut 
was composed by John 
Frizzell, who immediately 
thought of the fiddle player 
and guitarist for the film's 
blend of rural sophistication. 

"It was so much about 
Sara's fiddle and the sound 
of American nostalgia," 
Frizzell says. 

The DreamWorks movie, 
set in the 1950s, stars Ju- 
lianne Moore as the jingle- 
composing spouse of an 
alcoholic, who keeps her 
family afloat by winning slo- 
gan-writing contests run by 
companies hoping to pro- 
mote their products. 

The composer spent two 
days with the musicians, 




placing the microphone close 
to the instruments for an or- 
ganic sound. 

"You can just feel how 
[Sara's] hands are on the in- 
strument, and it's very del- 
icate." says Frizzell, who 
also plays ukulele on the 
soundtrack. 

To prepare. Frizzell listened 
to the audiobook of the 2001 
memoir by Terry Ryan, "The 
Prize Winner of Defiance. 
Ohio: How My Mother Raised 
10 Kids on 2S Words or Less." 

"The first piece of music 
[ for a score] is very much like 
a first date, and if it goes well, 
the love affair can begin." 
Frizzell says. 

THINK YOU CAN SING? 

Yes, VHl has rounded up an- 
other motley crew, this time in- 
cluding Morgan Fairchild. Bai 
Ling, Antonio Sabato J t , Carmine 
Gotti and Joe Pantaliano. 
No, it is not the latest cast 



of "The Surreal Life." In the 
channel's newest reality ven- 
ture, "But Can They Sing?" 
these stars will fight it out 
karaoke-style. 

Premiering Oct. 30 at 10 
p.m. ET. the six-week series 
will feature the performers 
working with vocal coaches 
and a dance instructor in 
preparation for a live per- 
formance each week. The ap- 
proved song list includes 
karaoke standards by Kelly 
Clarkson, Cher, the Pre- 
tenders, Barry White, David 
Bowie and Madonna. 

America, of course, will 
vote on its favorite celebrity 
each week to decide who stays 
and who should be cutting 
Ricky Martin covers with 
William Hung. 

The winner, compiled from 
online votes through VHl's 
broadband network Vspot, 
text messages and a toll-free 
number, will be rewarded 
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A Constant Gardiner 



It must have been an incred- 
ibly sweet moment for John 
Eliot Gardiner when he and 
his Monteverdi Choir and 
English Baroque Soloists won 
record of the year at The 
Gramophone magazine's 
annual awards ceremony 
Sept. 29 in London. They 
were recognized for the first 
volume in their Bach cantata 
pilgrimage. 

The album was released on 
Gardiner's own Soli Deo Glo- 
ria label, which he set up after 
Deutsche Grammophon 
dropped him and canceled its 
plan to have him record all 
198 of Bach's surviving sa- 
cred cantatas. 

Another Gramophone hon- 
oree was pianist Steven 
Hough's recording of the 
Rachmaninov piano concertos 
with the Dallas Symphony Or- 
chestra and conductor An- 



drew Litton (Hyperion), which 
won editor's choice. The just- 
retired string quartet the Lind- 
says received the special 
achievement award. San Fran- 
cisco Symphony music direc- 
tor Michael Tilson Thomas 
was named artist of the year, 
and tenor Placido Domingo 
won the Classic FM Listeners' 
Choice Award. 

Earlier in the same week. 
Gramophone editor James 
Jolly flew to New York to pres- 
ent mezzo-soprano Marilyn 
Horne with a lifetime achieve- 
ment award, given in associa- 
tion with New York radio 
station WQXR. 

Naxos won the label of the 
year prize. Once a cheeky 
budget upstart, it now often 
sets the pace for artistic and 
marketing innovations. The 
label's roster includes con- 
ductor Marin Alsop. who was 



recently awarded a Mac- 
Arthur Foundation fellow- 
ship, better-known as the 
"genius grant."* 

"We have a queue going 
'round the block of people who 
want to record with us now," 
Naxos founder and chairman 
Klaus Heymann says. 

After succeeding with ex- 
tensive American, Japanese 
and English music series, the 
label will expand into addi- 
tional cultural explorations, 
Heymann says: "Next up is a 
'Greek Classics' series with 
the Athens State Orchestra, 
which will survey the work of 
such composers as Nikos 
Skalkottas." 

Naxos also earned high 
praise for its recent commis- 
sion of four new string quar- 
tets by Peter Maxwell Davies 
that the Maggini Quartet 
recorded for the label. In the 
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Besides composing the score to 
■The Prize Winner of Defiance. Ohio,' 
JOHN FRIZZELL played ukulele on 
the recording with bluegrass act 
Nickel Creek's Sara and Sean Aikins. 
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with a donation to the charity | 

of their choice. 

RED EYE: P.I.Otsson's love 

song to marijuana. "Visine," 
is getting top biUing in the up- 
coming Joe Eckardt-dirccted 
"Nice Guys." The track is the ' 
lead single from Olsson's 
Brash Music debut. "Beauti- 
fully Insane." which was re- 
leased Sept. 27. 

The film, expected in early 
2006, stars Jason Mewes as an 
aspiring film director who de- 
vises a plan to steal a fenced 
case of government-issued 
marijuana and return it to the 
FBI for the reward money to 
finance his movie. 

Olsson's laid-back delivery of 
fantastical lyrics like "Had a 
dream "bout Josef Stalin/Was 
his son haulin' out of Moscow/ 
On a jellybean with wheels" 
makes it perfect for the film's 
trailer. Eckardt says. • • ■ 



GOSPEL'S DREAM TEAM 

Genre's Top Execs Form Collective To Seek Out Opportunities 



wake of that critical hit, Hey- 
mann says, "We're looking for 
new composers with whom 
we can do simitar projects in 
the future.' 

Naxos' online presence is 
formidable and includes free, 
weekly thematic podcasls. 
"Every podcast gets down- 
loaded 3,000-4,000 times," 
Heymann says. 

In addition, the label's en- 
tire catalog, along with those 
of the Marco Polo and Dacapo 
imprints, is available for 
download on the subscription 
site naxosmusiclibrary.com. 
"Most of our subscribers are 
schools and institutions." 
Heymann says, "but that 
means those subscriptions 
reach very many users." 

The label is also developing 
a blog for its U.S. Web site in 
conjunction with contemporary 
music site sequenza21.com. 
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Naxos head 
KLAUS HEYMANN 

says many 
artists are eager 
to record for 
the award- 
winning Idbel. 



IN BRIEF: XM Satellite 

Radio is wooing the classical 
music audience by replicating 
its successful "Artist Confi- 
dential" series of live per- 
formances and one-on-one 
artist interviews. "Classical 
Confidential" debuts Nov. 2 
with host Martin Goldsmith; 
the first two installments fea- 
ture violinist Joshua Bell and 
mezzo-soprano Cecilia Bar- 
toli, respectively. 




The Milwaukee Symphony u 
Orchestra is launching MSO r 
Classics, an online label that 
will make performances from 
the orchestra's radio broad- 
casts available on iTunes and 
other digital music stores. m 

Fund-raising efforts for the 
victims of Hurricanes Katrina 
and Rita continue within the 
classical music community. 
For updated information, visit 
anastasiat.com. 



There is nothing like cooper- 
ation to move a community 
forward. In that spirit, four of 
the gospel industry's top ex- 
ecutives have joined forces to 
form a collective that some 
are referring to as the "gospel 
music dream team." 

The partners are Zomba 
Gospel president/Zomba Mu- 
sic Group senior VP Max 
Siegel; Gospel Music Channel 
director of music industry de- 
velopment Alvin Williams; 
50NH0 Entertainment CEO 
Elvin Ross, who is also cre- 
ator/executive producer of 
the "Gospel Dream" talent 
competition; and Kerry Dou- 
glas, publisher of Gospel 
Truth magazine and CEO of 
Worldwide Music. 

They are working together 
to increase opportunities for 
gospel artists and executives. 
Each member will maintain his 
current position, while devot- 
ing time to this new endeavor. 

Though there is no official 
name for the collective, there 
is an agenda. Siegel says 
"unity and focus" are among 
the goals. 

"On a daily basis we're all 
working together trying to 
support one another," he says. 
"As the popularity of faith- 
based entertainment has 
grown over the last couple of 
years, there are a lot of peo- 
ple who have jumped in the 
middle of the community and 
tried to broker relationships. 
We've found they aren't al- 
ways the right people." 

Siegel says when a major 
corporation wants to become 
involved with gospel music, 
the collective wilt help facili- 
tate those relationships. 

"People in the Christian and 
gospel genre know us," he 
says. "But we don't know that 
someone in corporate America 
knows who to pick up the 
phone and call if they want to 
do business with the enter- 
tainment community." 

Williams cites a current 
example. He received a 
phone call from an execu- 
tive at Champs Sports, who 



was looking for gospel art- 
ists to perform at a Nov. 20 
event. "[I] put him in con- 
tact with several booking 
agents to make sure he was 
connected with the right 
people to fulfill the request," 
Williams says. 

Williams thinks corporate 
America is beginning to court 
the gospel community. "Blue- 
chip advertisers are really 
getting into the faith-based 
marketplace, because the 
faith-based [consumer] is the 
most loyal consumer in the 
United States." 

Among its first initiatives, 
the collective spearheaded 
the About My Father's Busi- 
ness conference, recently 
held in Indianapolis. It fea- 
tured workshops taught by 
artists, managers, attorneys 
and record execs as well as 
nightly concerts. Next year's 
conference will remain in In- 
dianapolis and will be held 
Aug. 24-26. 

"A lot of people are called 
to ministry, but they don't re- 
ally know where to go to de- 
velop their skills to make it a 
vocation," says Siegel, who 
hopes the conference will help 
provide "a road map [on] how 
to develop professionally." 



SPREADING THE GOSPEL: 

Gospel music hit movie theaters 
Oct. 7 with the release of 'The 
Gospel." a new film featuring 
artists Donnie McClurkln, Fred 
Hamnwnd, Martha Munizzi and 
Yotanda Adams, among others. 
The souncftfack is available from 
Zomba Gospel, a division of 
Sony BMG. The film ranked No. 
5 in its opening weekend, ac- 
cording to The Hollywood Re- 
porter, and grossed $8.2 million 
during its first four days. 

"There's a lot of synergy 
with the record side and the 
movie side," Zomba Gospel 
president/Zomba Music Group 
senior VP Max Siegel says. 
"The music arxJ the soundtrack 
drives as many people to see 
the movie as the movie drives 
people to the soundtrack." 

For those who go see the 
film and are not familiar with 
gospel music, Siegel expects 
them to leave theaters as fans. 

"People might go not know- 
ing who Fred Hammond, 
Martha Munizzi or Donnie Mc- 
Clurkin are, and they'll dis- 
cover some wonderful artistry 
within the context of this 
movie. It's good for us, be- 
cause it creates an awareness 
of the ministries of the artists 
who are in the movie." 
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WITHERS SEES LEGACY REISSUE 



"You don't know how frigging good you are. Just be yourself and sing." 

That is the advice rock icon Graham Nash offered 34 years ago to a nervous Bill Withers. The 
occasion? The recording of Withers' 1971 Sussex Records debut album, "Just As I Am." 

The former Navy man and Boeing airplane-toilet-seat-maker relaxed enough to spin off two major 
R&B hits, "Ain't No Sunshine" and "Grandma's Hands." Those, in turn, launched a career studded 
with such enduring R&B/pop gems as "Lean on Me," "Use Me," "Lovely Day" and "Just the 
Two of Us." 

Columbia/Legacy commemorated Withers' momentous debut Oct. 11 with a Dual- 
Disc reissue of "Jxjst As I Am," which also marks the album's U.S. CD debut. The pack- 
age includes an original stereo mix of the album on CD plus a DVD 5.1 surround-sound 
version. The DVD also features a specially commissioned 20-mmute documentary and 
rare vintage footage of Withers performing three of the tracks. Complementing 
Withers-penned liner notes are studio recollectkxts by the album's original producer, 
Booker T.Jones. 

Over breakfast recently in Los Angeles, the 67-year-old Withers 
showed he ts still the frank-talking independent thinker who, early in 
his love-hate relationship with record labels, dubbed A&R an acronym 
for "antagonistic and redundant." 

"I don't call A&R that just because I'm grouchy," he says in his distinc- 
tive Slab Fork, W.Va., drawl. "When I wrote and produced 'Lean on Me' 
and 'Use Me/ the first thing I was asked was, 'Who let you go in the studio 
ar>d make this stuff?" The most profound suggestion I got was someone try- 
ing to prod me into doing a cover version of Elvis Presley's 'I n the Ghetto.' " 

The setf-d escribed "left-field" singer says he t>egan writing his own songs 
because "I couldn't find any sof>gs that didn't sound like all the others." And 
he is definitely having the last laugh. 

In addition to t>eing sampled by rappers (including Blackstreet on the hit 
"No Diggity"), Withers' songs continue to be heard in commercials and sound- 
tracks. "Use Me" and "Just the Two of Us" are in TV ads for GMC trucks and Chase 
bank. The film "Roll Bounce," starring Bow Wow, features "Lovely Day." And 
Withers sang behind MaroonS on a new version of "Day" for an upcoming Jimmy 
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YOUR GUIDE TO UNSIGNED BANDS 

>»DIRTY POWER 

The anthems are already in place. Dirty Power has won 
a following in San Francisco with a wallop of '705- 
influenced hard-rock riffing and pool-hall bravado. 
Like the city's High on Fire, Dirty Power possesses 
some stoner-rock grit, having completed an album and 
an EP full of Intense rhythms and husky guitars. The 
act's self-titled debut was released in 2003 on the 
now-defunct Dead Teenager Records, and frontman 
Patrick Goodwin estimates that it has sold about 
3,000 copies. It also won the group a cheerleader in 
Seattle producer Jack Endino (Nirvana, Mudhoney), 
who will go into the studio with the band this fall to 
record a follow-up. Additionally, Dirty Power will act 
as Endlno's backing band on his upcoming West Coast 
tour. Right now. the band plans to go it alone In 
releasing its sophomore effort. "I would entertain a 
label putting out our record, but it seems like we're 
being left to fend for ourselves," Goodwin says. "But 
you never know what's going to happen." 
Contact: Patrick Goodwin, patrock(aC>dirtypower.net 

—Todd Martens 



DIRTY POWER 




Buffett film titled "Hoot" 

There is also no discounting his influence on a string of contemporary artists. Including Raul 
Mid6n, Chris Pierce and John Mayer. 

Still, the self-deprecating Withers says he is content simply to kick back and enjoy life. Which 
is something he did this summer when he was inducted into the Songwriters Hall of Fame with 
Isaac Hayes. David Porter and others. 

"That was such a fun night. I got to »ng with my daughter KoH," he recalls. One of Withers' three chil- 
dren, Kori is a Columbia University alumna who recently received an M.F.A. in musical theater writing 
from New York University's Tisch School of the Arts. 

Withers' most recent writing and recording credits are on Buffett's 2004 album, "Licensed 
to Chill." In addition to penning the track "Simply Complicated" with Buffett, Withers 
guested on his own "Playin' the Loser Again." Though Withers still dabbles in record- 
ing at his home studio, he is not concerned about touring or even issuing another 
album— despite word that there Is unreleased material to be mined. 

"I feel very flattered that my songs have become part of the American landscape," 
he says. "But I don't want to make a fool of myself, dragging myself around the coun- 
try trying to be something I'm not. It's too late to learn to play show business now. 
never did it before. I don't know how." 
But 34 years later, does he finally urKlerstand just how "frigging good" he is? 
Withers pauses nearly a minute before answering grudgingly: "Probably. I 
should have been better. But all things considered. I did the best I could." 

OF NOTE: Several R&B/rap acts have segued to Los Angeles-tiased manage- 
ment company the Firm: producer/artist/Virgln Urt>an president Jermalne 
Dupri, rappers David Banner and Safgon and hot R&B newcomer Keyshia Cote. 
Banner's album. "Certified," debuted at No. 6 on The Billboard 200 in the Oct. 
8 issue. Saigon ts propping his major-latwl debut for Atlantic. Cole, currently on 
Kanye West's 37-city Touch the Sky tour, is soaring up the Hot R&B/Hip-Hop 
Songs chart with "tShould HaveCheated." ->■> 

Additional reporting by Melinda Newman in Los Ange/es. 



l1 



Latin Notas 



LEILA COBO lcobo@billboard.com 



SGZ, Univision Move Forward 

Indie Label's Execs Remain While Major's Roster Expands In Wake Of Acquisition 




Univision Music 
Group's acquisition 
last monlh of a ma- 
jority stake in indie 
label SGZ Enter- 
tainment gives Univision a 
small but healthy tropical ros- 
ter that includes La India and 
Tito Nieves. 

It also leaves in place SGZ 
founder!) George Zamora, who 
remains as president, and pro- 
ducer Sergio George, who stays 
onas VPof A&R. 

Univision declined to reveal 
the purchase price or the spe- 
cific percentage of ownership 
in SGZ. 

While the new SGZ/Univi- 
sion roster enhances the 
nnajor's tropical urban reper- 
toire, just as important "is our 
ability to have someone like 
George Zamora — who is a sea- 
soned executive with a track 
record for developing talent — 



and Sergio George," Univision 
president/CEO Jose Behar says. 

SGZ, launched in 2004 by 
Zamora, a former president 
of Warner Music Latina, and 
Grammy Award winner George 
is one of the few recently es- 
tablished Latin indie labels 
that remains in business and 
on the charts. 

Moving forward, SGZ prod- 
uct, formerly distributed by 
Sony, will be distributed by 
Universal Music & Video Dis- 
tribution. The first album 
under the new ownership is 
Nieves' "Hoy, Maftana y Siem- 
pre," due Nov. 22. 

On the production end. 
George is working on several 
Univision projects, including 
the debut album from Anais. 
winner of Telefutura's reality 
show "Objetivo Fama." The 
album is due in November. 

George also penned the song 



"Arriba Arriba," which has 
been tappwd by Univision's sis- 
ter TV network as its official 
theme for the 2006 World Cup. 

A LATIN SOURCE: This 
month. The Source will become 
the latest publication to \ie for 
the Hispanic marketplace. The 
Source Latino, a quarterly publi- 
cation, will hit newsstands Oct. 
25. Although some of the mate- 
rial will be culled from the orig- 
inal Source, most of it will be new. 
Source CEO David Mays says. 

Mays adds that he does not 
expect The Source 1 Jtino to can- 
nibalize readership of The 
Source: "This is a real, self-con- 
tained movement that the Latin 
audience has created here." 

The Source Latino editor in 
chief is Miami-based Melanie 
Byron, former host of urban TV 
show "The Roof," which aired on 
Spanish cable outlet mun2. 



STILL OPEN:Therehas 

been much speculation about 
the possible closures of Latin la- 
bels Respek and Gili Music. 

On Respek's end, founder 
and president Mark Eman says. 
"We have no intention of clos- 
ing." He says the label is prepar- 
ing for Luis Enrique's new 
album, due in February. 

Eman does admit that Respek 
has cut back on its staff as part 
of a restructuring. 

Respek, launched last year and 
based in Miami, is also home to 
Fernando and Eduardo Osorio. 
It is distributed by Universal 
Music & Video Distribution. 

Gili Music, home to singer/ 
songwriter Saavedra, has tem- 
porarily dosed its Miami offices. 
The label is still open in Colom- 
bia, and sources say a search is 
ongoing for staff in Miami. 
Saavedra's self titled debut con- 
tinues to be in U.S. stores. • •• 
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Releases deemed by the review editors to desorve special attention 
on the basts of musical merit and/or Billboard chart potential. 
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STEVIE WONDER 
A Time to Love 

Producer: Stevie 

Wonder 

Mo to wn/Universal 
Release Date: Oct J8 
Ever since 1976's 
"Songs in the Key of 
Life." Stevie Wonder's albums have been 
measured against that creative pinnacle. The 
often-delayed "A Time to Love" is not 
another "Songs." but still has much to savor. 
Revisiting a favorite subject, Wonder offers 
up a paean to love's various incarnations: 
between a man and woman, spiritual love, 
love for mankind. Wonder's key instrument, 
his distinctive voice, remains supple and 
pliant. Its elasticity is showcased to full effect 
on the jazzy "Moon Blue," in which he hits— 
and effortlessly sustains— a note most of his 
peers would skirt. His playful side remains 
intact on "The Sweetest Somebody I Know" 
and "My Love Is on Fire." as does his ear for 
colorful wordplay and phrasing on the funky 
"Please Don't Hurt My Baby": "I was blinded 
by sexsation," he sings. After a 10-year break. 
"Love" is a welcome return,— GM 

ASHLEE SIMPSON 
I Am Me 

Producer; John 
Shanks 
Geffen 

Release Date: Oct 18 

"I'm beautifully broken, 
and I don't mind if you 
know it." declares Ashlee Simpson. 
Introducing the themes of failure and 
acceptance that reappear throughout her 
sophomore offering. The ll-track set 
continues the intimate musings of her 2004 
breakthrough "Autobiography," reflecting 
on the infamous "Saturday Night Live" lip- 




synching debacle in standout ballads 
"Beautifully Broken" and "Catch Me When I 
Fall." With constant acknowledgement of 
imperfections, Simpson separates herself 
from the peppy Lindsay Lohans and Hilary 
Duffs. Lead single "Boyfriend" is a catchy, 
country-inspired tale of a love triangle, and 
elsewhere. Simpson shuffles between 
aggressive anthems ("I Am Me") and 
confessions of desire ("In Another Life"). 
But her raspy vocals sound best when 
exposing feelings of inadequacy and 
vulnerability ("Eyes Wide Open"), Though 
excessive at times, her recognition of 
these flaws should comfort young, 
impressionable fans.— CW 

DEPECHE MODE 
Playing the Angel 

Producer: Ben Hiller 
Sire/Repnse 
Release Date: Oct 18 
Twenty-five years into 
its storied career. 
Depeche Mode charges 
back with "Playing the Angel." The CD opens 
with "A Pain That I'm Used To." a gritty, 
uptempo stomper with a killer chorus that 
sets the tone for much of the set. It is 
followed by the inspired throwdown of "John 
the Revelator" and the beeping bump of 
"Suffer Well." Any of those would make a 
great follow-up to lead single "Precious." 
which blends tinkling programmed beats 
with crunchy rock. Indeed, the bulk of the 
effort revels in dirty guitars and fuzzy 
distortion while maintaining Depeche Mode's 
familiar electronic sound. The band's last two 
studio albums have sold more than 1 million 
units combined in the United States, and 
"Precious" is climbing the Modern Rock 
chart, so prospects look good for "Playing 
theAnger-KC 
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BROOKS A DUNN 
Believe (4:40) 

Producers: Tony 
Brown, Kix Brooks. 
Ronnie Dunn 
Writers: R. Dunn. 
C. Wiseman 
Publishers: various 
Arista (CD promo) 
One reason Brooks & Dunn are one of 
country music's top-selling and most award- 
winning acts is that they can shift seamlessly 
from hard-charging honky-tonk to poignant 
ballads like this stunning new single. Ronnie 
Dunn and Craig Wiseman have crafted a 
particularly touching song about an old man 
teaching a young neighbor potent lessons 
about life and faith. It is a deeply affecting 
lyric, and Dunn's delivery is conversational 
and intimate. He turns in the performance of 
his career, packing an emotional wallop that 
will give you chills. It is an obvious hit, 
destined to be one of the year's biggest 
country records. Early word is that Dunn will 
be performing this at the Country Music 
Assn. Awards Nov. ^5.~•DEP 




GARTH BROOKS 
Good Ride Cowboy 
(3:26) 

Producer: Ailen 
Reynolds 

Writers: B. Kennedy. 
J. Niemann. B. Doyle. 
R. Brown 

Publishers: various 
Lyric Street (digital download) 
Garth Brooks, the king of country's royal line, 
comes out of hiding with a song in which he 
trumps himself "Good Ride Cowboy." a 
tribute to the late Chris LeDoux, debuts at 
No. 18 on Hot Country Songs, the highest 
launch position ever— topping Brooks' own 
No. 19 debut of 199Ts "The Thunder Rolls," It 
is no wonder the single has taken off like a 
wild bronco out of the chute, as It serves up 
all that fans have come to love and expect 
from Brooks. There is a foot-stompin' honky- 
tonk melody laced with a sassy fiddle. 
Brooks' personality-packed vocal and even a 
crowd singing along. Most tribute songs are 
sad. mournful dirges. Happily, this is an up- 
beat celebration of a life well lived.— DfP/Cf 



MARTINA MCBRIDE 
Timeless 

Producer: Martina McBride 
RCA 

Release Date: Oct 18 

□ That Martina McBride 
owns one of the most 
impressive vocal 
instruments In Nashville 
goes without saying, but 
whether her powerhouse 
voice is a good match for 
country standards is 
another question. The 
answer is yes, mostly, on 18 
chestnuts that represent a 
"Country 101" primer. 
Appropriately old-school 
production drives such 
classics as "You Win 
Again," "(I Never Promised 
You A) Rose Garden" and 
even Loretta Lynn's "You 
Ain't Woman Enough." 
McBride oversings a bit on 
more subtle material like "I 
■'.^ Can't Stop Loving You" and 
"I Don't Hurt Anymore." 
Still, her choice of material 
is immaculate. She reins 
things in nicely on "I Still 
Miss Someone" and "Today 
I Started Loving You 
Again," then cuts loose 
when she needs to on a 
gorgeous "True Love 
Ways." Props to McBride 
for reviving some of 
country's very best.— /?IV 

BUCKETHEAD & FRIENDS 
Enter the Chicken 

Producer: Serj Tankian 
Serjical Strike Records 
Release Date: Oct 25 

□ If you asked someone 
what happens when 
Serj Tankian crosses paths 
with Buckethead, he would 
think you were setting him 
up for a funny. Cluck all you 
want at the title, but "Enter 
the Chicken" is no joke. 
Avant-garde guitarist 
Buckethead dives into 
several genres with 
aplomb, pulling off 
everything from grindcore 
("Funbus." with Bad Acid 

Trip) to rap metal ("Three 
Fingers," with Saul 
Williams). Tankian drops in 
for the System of a Down- 
styled "We Are One" and 
pop-leaning duet "Waiting 
Here" with Shana Halltgan. 
Even more impressive are 
the unexpected turns taken 
on "Running From the 
Light" (a soulful rocker 
featuring power vocals by 
Gigi and Maura Davis) and 
"Coma," an ambient world 
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music delight with lilting 
yet hypnotic voices. The 
album closes with the six- 
minute-plus "Nottingham 
Lace." a freestyle jam that 
mixes fluid, lightning-quick 
solos with funky, crunchy 
rhythms.— CZ.7" 

THRICE 
Vheissu 

Producer Steve Osborne 

Island 

Release Date: Oct 18 

□ There is bold experi- 
mentation on Thrice's 
"Vheissu," which is perm- 
eated with a thoughtful 
mood. The foursome 
alternates between post- 
hardcore thundering 
("Image of the Invisible." 
"Hold Fast Hope") and 
soothing interludes ("For 
Miles"), often within the 
same song. (See the fierce 
"Music Box." with its 
charming Japanese 
melody and roaring 
guitars, and richly layered 
finale "Red Sky.") "The 
Earth Will Shake" is a hymn 
for inmates who dream of 
jailbreaks; it has roots in 
C.S. Lewis' poetry and 
musicologist Alan Lomax's 
prison recordings, with 
singer/guitarist Dustin 
Kensrue bellowing the 
frustrations of the 
incarcerated, "Atlantic" has 
a drifting, dreamlike 
quality, its gently muffled 
notes swirling in a powerful 
emotional current that 
makes it one of the most 
moving love songs to come 
down the pike in ages. 
Highly intelligent, meticu- 
lously crafted and tautly 
performed, "Vheissu" finds 
Thrice living up to Its 
potential.— CZ. 7" 

VARIOUS ARTISTS 
Tony Hawk's American 
Wasteland 

Producers: various 
Vagrant 

Release Date: Oct 18 

□ It is a great concept: 
Take some of today's 
hottest punk/emo bands 
and have them record 
songs by their influences, 
The new school meets the 
old with solid results on 
this soundtrack to the 
seventh installment of the 
Tony Hawk videogame 
series. If there is one minor 
complaint, it Is that many 
bands seem content with 
churning out near-carbon 
copies of the originals. That 
said, it Is fun to hear My 
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Chemical Romance 
channel its inner Misfits on 
"Astro Zombies" and 
Senses Fail rant like Mike 
Muir on its cover of Suicidal 
Tendencies' "Institution- 
alized." Thursday sounds 
uncharacteristically 
melodic on the Buzzcocks' 
"Ever Fallen In Love?." 
while From Autumn to 
Ashes puts its own mark on 
Fear's "Let's Have a War." A 
great introduction to some 
classic punk/hardcore 
songs for younger fans, 
and a nostalgia-inducerfor 
old-schoolers.— BT 

SILVER JEWS 
Tanglewood Numbers 

Producer: David Berman 
Drag City 

Release Date: Ocf. 18 

□ Country music has 
always been an under- 
current in the Silver Jews* 
sound, but on "Tanglewood 
Numbers," frontman David 
Berman fully embraces the 
music of his Nashville 
homebase. There is an 
unmistakable Johnny Cash 
vibe to several tunes, from 
the shambling "Animal 
Shapes" to the muscular 
opener "Punks in the 
Beerlight," both enhanced 
by vocals from Berman's 
wife, Cassie. Back In the 
saddle after sitting out the 
last album is original Silver 
Jew/Pavement leader 
Stephen Malkmus, who 
plays guitar on all 10 cuts 
and co-wrote the maudlin, 
seven-minute story-song 
"The Farmer's Hotel." 
Throughout, the album is 
packed with reasonably 
authentic down-home 
instrumentation and 
Berman's trademark 
oddball narratives like the 
equine psychology of 
"Sometimes a Pony Gets 
Depressed" and "K-Hole," 
which morphs from a 
stralght-up love song to a 
description of a "young 
black Santa Claus ' named 
Andre. Weird, and often 
wonderful.— .7C 
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BOARDS OF CANADA 
The Campflre Headphase 

Producer: Mike Sand/son, 
Marcus Eoin 
Warp 

Release Date: Oct. 18 

□ Not much has 
changed on Boards of 
Canada's third albunn, but 
as long continued on »p74 
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as the U.K. duo continues 
to fashion such high- 
quality downtempo 
electronica. nobody will be 
clamoring for a radical 
change in direction. Few 
acts nail this style as well, 
and it is a testament to 
Mike Sandison and Marcus 
Eoin's production acumen 
that the songs here sound 
so organic despite their 
computerized origin. The 
spectre of Brian Eno and 
labelmate Aphex Twin 
hovers overtrades like 
"Sherbet Head" and the 
gorgeous, string-tinged 
"Dayvan Cowboy." while 
"Chromakey Dreamcoat" 
swirls a wobbly guitar 
figure in ambient noise and 
skipping beats, then sub- 
merges the whole thing 
underwater. But the sonic 
palette is expanded on the 
shimmering, headphone- 
listener's delight "Oscar 
See Through Red Eye" and 
the gentle "Satellite 
Anthem Icarus," which 
imagines an acoustic 
campfire song recorded in 
outer space.— JC 



GANGB^ BRASS BAND 
Whendo 

Producer: Contre Jour 
Worfd Village 
Release Date: Oct. 11 

□ Anyone unfamiliar 
with West African juju 
and highlife music may be 
surprised by the concept of 

an African brass band. 

Gangb6 is a 10-piece brass 
band from Benin, and it is 
not into John Philip Sousa. 
Rather, it is very much in 
the tradition of horn-driven 
music that has been a vital 
feature of the West African 
musical landscape for 
decades. Gangbe's sound 
calls on wide-ranging 
influences, from voodoo 
chants to mambo and 
Afrobeat. Benin shares a 
border with Nigeria, and as 
juju, highlife and the Afro- 
beat of Fela Kuti are 
Nigerian forms, it is not 
unexpected that Nigerian 



music has the most pro- 
nounced influence on the 
Gangbd sound. "Whendo" 
is a lively, upbeat piece of 
work that sparkles with 
West African dance 
energy.— 

ENRICO RAVA 
TatI 

Producer: Manfred Eicher 
ECM 

{Release Date: Oct. 4 
I Italian trumpeter 
I Enrico Rava has a 
memorable project in hand 
with "Tati." He is working in 
an unusual trumpet-drums- 
piano trio configuration, but 
it works like crazy on this 
introspective recording. The 
opener Is a wonderfully 
melodic version of 
Gershwin's "The t^an I 
Love," though this is no 
standards record. Ten of the 
11 tunes that follow are 
originals, including three by 
drummer Paul Motian and 
one by pianist Stefano 
Bollani. A good deal of what 
unfolds here is quiet and 
elegant, with an intriguingly 
speculative edge. Rava's 
horn sound has a sunsetlike 
glow to it, though he 
conjures a more angular feel 
on such pieces as t^otian's 
"Fantasm" and his own 
"Cornettology."— Pl(V 



DAVID PHELPS 
Lif« Is a Church 
Producer: Greg Bieck 
Word 

Release Date: Sept. 27 

□ It is glorious when a 
great singer connects 
with great songs, and that 
happens over and over 
again on Phelps' latest solo 
outing. This fine effort 
should increase his fan 
base well beyond the 
Southern gospel audience. 
It is a stunning 
contemporary pop album 
produced by Greg Bieck. 
whose credits include 
Barbra Streisand and 
Jessica Simpson. "With His 



Love (Sing Holy)" is an 
upbeat anthem, while 
"Legacy of Love" is a 
potent morality tale, one of 
several strong cuts co- 
written by Phelps. His core 
audience will revel in his 
treatment of Dottie 
Rambo's "Behold the 
Lamb." but the album's 
gorgeous centerpiece is 
the title track, penned by 
hit tunesmith Marcus 
Hummon. It is a powerful 
lyric, and Phelps turns in a 
beautifully nuanced 
performance, caressing 
each line with that 
incredible voice.— DEP 



SOUNDTRACK 



VARIOUS ARTISTS 
Elizabethtown 

Producers: various 
RCA 

Release Date: Sept. 13 

□ With the curatorial 
efforts of director 
Cameron Crowe, the 
soundtrack to 
"Elizabethtown" kicks up a 
Southern rock feel for the 
romantic comedy set in 
Kentucky, Beyond tender 
contributions from Ryan 
Adams. Patty Grrffin and 
Wheat, the _ 
album sports 
the Tom Petty 
oldie "It'll All 
Work Out" as 
well as the 
new "Square 
One." Fleet- 
wood Mac's 
Lindsey Buck- 
ingham turns 
in "Shut Us 
Down," a 
breathy and 

surprisingly modern effort, 
while My Morning Jacket 
(which also appears in the 
film as the fictional band 
Ruckus) donates the 
awesomely lackadaisical 
"Where to Begin." Else- 
where. Elton John's "My 
Father's Gun" underscores 
the father/son bond that 
fortifies the storyline. While 
the soundtrack loses gas by 
the end of its run, each song 
is a great success.— KH 
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ADDITIONAL 
REVIEWS: 

• Fatlip. "The 
Loneliest 

Punk" (Tb« L8D) 

• Animal 
Collective, 
"Feels" {FM c*t) 

• Asamov, "And 

Now..." (6 Hoif) 



EDITED BY XWATHAN COHEN (ALBUHS) AND 
CHUCK TAYLOR (SINGLES) 

COKTRIBUTORS: Keith Caulfield. Jonathan Cohen. 
Katie Hasty, Clover Hope, Ivofy M, Jooes. Gail Mitchell, 
Deborah Evans Price. Bram Teitelman, Chuck Taylor, 
Christa L. Titus. Philip Van VIeck. Ray Waddell 

PICK >: A new release predicted to hit the top half of 
the ctwrt in the corresponding formax.. 
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CRITICS' CHOICE *: A new release, regardless of chart 
potential, highly recommended for musical merit. 

All albums commercially available in the United 
States are eligible. Send album review copies to 
Jonathan Cohen and singles review copies to Chuck 
Taylor (both at Billboard. 770 Broadway Sixth 
Floor. New York. N.Y. 10003) or to the writers in the 
appropriate bureaus. 



INXS Pretty Vegas (3:26) 

Producer: Guy Chambers 
Writers: J.D. Fortur)e. INXS 
Publisher: not listed 
Epic (CD promo) 
INXS is done, at last, with its 
tacky reality show to find a 
replacement for deceased 
lead singer Michael 
Hutchence. While new 
vocalist J.D. Fortune is 
obviously talented, the 
whole gimmick smells so 
rank that it is tough to take 
the single "Pretty Vegas" 
seriously. For one, Fortune 
sounds like he needs a few 
more years to compete in 
the major leagues. 
Secondly, the fact that he 
attempts to sound like 
Hutchence Is 

reprehensible, Obviously, it 
is not his fault— he simply 
participated in a game 
show and won through 
hard work. But the fact 
that the remaining 
members would indulge 
such a cheap gimmick to 
court longevity is 
unforgivable. Let sleeping 
dogs lie.— cr 

JORDAN KNIGHT Whare Is 
Your Heart Tonight (4:01) 

Producer: Aaron Accetta 
Writers: A. Accetta. 
J. Knight, J. Timmons. 
J. James, C. Zimmerman 
Publishers: various 
Trans Continental (CD 
promo) 

Aside from Backstreet 
Boys" new album earlier 
this year and perhaps 
Madonna's that arrives 
next month, precious little 
of today's pop music does 
not apologize for itself on 
some level. That makes the 
new single from New Kids 
on the Block alumnus 
Jordan Knight a refreshing 
discovery for melody fans 
who have all but given up 
on U.S. labels. The song's 
ace production is by 
Aaron Accetta of boy 
band Bad Mood Mike, 
whose members also 
included Rich Cronin of 
LFO. The link here is Lou 
Pearlman's Trans 
Continental Records, 
which launched those 
groups, as well as 'N Sync, 
Backstreet Boys and O 
Town. Any fan of those 
acts will appreciate this 
lovely, piano-driven ballad. 
No rocket science here, 
but a noble effort to fuel 
Knight's third wind. More 
at jordanknight.com.— cr 



EIOI 

T-PAIN rm Sprung (3:52) 

Producer: T-Pain 
Writer: T-Pain 
Publisher: Faheem Najm 
Konvict Music/Jive/Zomba 
(CD promo) 

Head-over-heels love can 
prompt us all to do some 
crazy things. Florida 
newcomer T-Pain attempts 
to tell his version of the 
story on this self-written 
and -produced sleeper hit. 
Although his vocals are so 
overproduced that it is 
hard to tell if he can 
actually carry a tune, the 
song still manages to strike 
a chord with anyone who 
has ever been "sprung," 
The song's strongest suit is 
its simplicity, T-Pain does 
not attempt to hide 
behind flowery euphe- 
misms or a complicated 
beat; instead, he lays his 
cards out for the world to 
see, backed by a simple 
beat. Combining that with 
a catchy hook could 
spring a promising career 
for this artist. -/MJ 

THRICE Image of the 
Invisible (4:15) 
Producer: S. Osborne 
Writer: Thrice 
Publishers: Scepter of 
Malice/BMO (ASCAP) 
Island (CD promo) 
Thinking-man's band 
Thrice literally sends a 
message with new single 
"Image of the Invisible." 
The erratic blips that open 
it are Morse Code spelling 
the name of upcoming 
album "Vheissu." (A 
subliminal suggestion, 
perhaps?) Dustin Kensrue. 
Teppei Teranishi and 
brothers Ed and Riley 
Breckenrldge fire off this 
anthem like rebels with a 
cause. Their post-hardcore 
sound branches from its 
punk ancestry into 
modern rock DNA. with 
intricate dual-guitar 
action and drum crashes 
to pump the militant vibe 
and the foursome 
shouting the chorus as a 
call to arms. Kensrue likes 
to give his lyrics a degree 
of ambiguity; however, the 
words "Raise up the 
banner, bend back your 
bows/Remove the cancer, 
take back your souls" have 
a clear intent. Expect more 
talented work like this 
from "Vheissu."— C£.7 
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JIM VERRAR05 You're 
Getting Crazy (3:24) 

Producer: Gabe Lopez 
Writer: G. Lopez, A. Peel, 
J. Verraros 
Publisher: not listed 
Koch (CD promo) 
Openly gay "American 
Idol" season-one finalist 
Jim Verraros is aiming 
current CD "Rollercoaster" 
at his dancefloor brethren, 
and so far, so good; 
Previous single "You Turn It 
On" reached No. 21 on the 
Billboard Club Play chart. 
Follow-up "You're Getting 
Crazy" treads in similar 
territory, stirring the beats 
into a simmering frenzy. 
The album version 
conjures memories of 
Britney Spears' "I'm a Slave 
4 U." but two remixes- 
served up in radio edit, 
vocal and dub versions- 
offer club-friendly 
alternatives. With a video 
showcasing Verraros' 
pretty-boy looks and slick 
moves. "Crazy" could hit 
its mark.— CT" 

Ea 

WYNONNA Rescue Me 
(4:07) 

Producers: Dann Huff, 
Wynonna 
Writer: K Darnell 
Publisher: KDs Original 
(ASCAP) 
Curb (CD promo) 
The great and powerful 
Wynonna's "Rescue Me" has 
quite a story behind it. Katie 
Darnell wrote the song in a 
30-minute spree of 
inspiration— before she died 
of brain cancer. The track 
was passed around prior to 
her death, culminating in a 
story in USA Today that 
prompted Wynonna to 
meet the young woman. 
Darnell died two days later, 
in June 2003. "What do you 
do when you're scared 
inside?/When all of your 
feelings just seem to 
collide/1 love Thee, rescue 
me/Lord all I need is your 
love." Wynonna is no 
stranger to faith-based 
music, and this song is 
certainly convincing. On its 
own, "Rescue" is a grade-A, 
one-listen midtempo ballad. 
Listeners will connect with 
the message here with a big 
collective hug. particularly 
in light of Hurricane Katrina. 
How often can you say that 
a song actually serves a 
purpose?— C7" 





A WEEKLY ROUNDUP 
OF NOTABLE CHART 
ACHIEVEMENTS 



F with Just four days of radio 
play, a No. 18 bow for Garth 
Brooks' "Good Ride Cowboy" 
•ndt hit four-year hlstut with 
a new Nielsen Broadcast Data 
Sy>tems>era record for the 
highest new entry by any 
artist on Hot Country Songs. 
II eclipses the No. 19 start for 
^It own 1991 hit "The Thunder 
ibo4U" tsee story, page 9). 



Nine Inch Nails' "Only" 
beats 311's "Don't Tread on 
Me" In the first No. 1 
tiebreaker showdown on th« 
Modern Rock chart. Both 
caught 2,284 spins for the 
week, but "Only" gets the No. 
1 nod bacause It was played 
■en more monitored stations. 



Over tlie Counter 



GEOFF MAYFIELD gmayfield@billboard.eom 



When Less Feels Like More; Nickelback's First Ace 



II 




Jhn Brickmsn notches his 



ninth No. 1 on Top New Age 
Albums, but "The Disney 
Songbook" also rules Top Kid 
Audio, his second topper on 
that list. The pianist's "Love 
Songs * Lullabies" led the 
children's chart In 2002. 



With album sales and TV ratings chal- 
lenged throughout this decade and an 
uphill climb in 2005 for the box-office 
results of mosie theaters and concerts, 
a pal of mine coined a phrase that could 
resonate throughout all entertainment 
industries: "Flat is the new growth." 

There have never been more choices 
to divide the consumer's leisure time and 
discretionary dollars. Hollywood now has 
the added distraction of digital piracy, a 
negative that has thwarted music sales 
since the turn of this young century. 

Against that backdrop, the album vol- 
ume that drives this week's charts is 
practically cause for celebration, as sales 
for the week ending Oct. 9 are just 0.3% 
behind those from the one that ended 
Oct. 10 in 2004. 

That is the smallest gap in the sea of 
minuses that album sales have seen in 
most weeks of 2005 — if not an occasion 
for champagne, then perhaps to pop the 
cork on some sparkling wine. 

Funny thing is. even though this is the 
best same- week comparison we have seen 
in a while, the relief does not come from 
the top 10, where five new entries reside. 

New chart-topper Nickelback (with 
325.000 copies) weighs in at about 5.3% 
less than George Strait did when he ruled 
The Billboard 200 a year ago. New titles 

Market Watcli 

WEEKLY UNIT SALES 



in the next two rungs also come in sub- 
stantially lighter than the No. 2 and 3 sets 
from last year's list, with Twista's start 
of 127.000ofrby 62% from the number 
that Usher rolled when the special edi- 
tion of "Confessions" came to market, 
and Sara Evans — despite a career-best 
number (126.000}— down 37% next to 
the year-ago bow by Good Charlotte. 

Even with better sums for the titles at 
Nos. 7, 9 and 10, the top 10 albums are 
down 19.3% from the same week of '04. 
Two factors that help make this an al- 




most level week: More albums bow in 
the top 50 than we saw in the compara- 
ble 2004 frame (14 now; nine then), and 
more charting titles with gains of 10% 
and/or 3,000 units more than the prior 
week (a dozen on the current Billboard 
200, but there were just two a year ago) , 
The numbers may not look sexy, but 
if flat sales indeed pass for growth these 
days, then a week that just misses kind 
of feels like a win. 

IN THE 'RIGHT' SPOT: There was 
one lone week in the history of Nick- 
elback when sales surpassed the 
325,000 copies that welcome its new 
"All the Right Reasons," but this is the 
first time that the Canadian band has 
been No. 1 on The Billboard 200. 

Its second charting album. " Silver Side 
Up," sold 394,000 during the Christmas 
frame of 2001, the only other week the 
band exceeded 300,000 units. That same 
set also earned the band's prior best chart 
rank when it opened at No. 2 with 
178.000 in that year's Sept. 29 issue. 

Nickelback also becomes the first 
Canadian band since Bachman-Tumer 
Overdrive in 1974 to lead The Billboard 
200. although several solo artists — 
including Celine Dion and Shania 
TWain — have done so. 



THERE IS A SEASON: In some re- 
cent years, Christmas albums have 
shown up on Billboard charts earlier 
than Halloween titles do, a seeming 
anomaly prompted by a seasonal titles 
program staged by Target stores. This 
year, call that battle of the holidays a tie. 

Entering Top Pop Catalog Albums 
this week at No. 41 is Kidz Bop Kids' 
"Kidz Bop Halloween." Bowing at No. 
44 on Top Christian Albums is Point of 
Grace's "Winter Wonderland." the first 
Christmas ornament this year on the 
Billboard charts. 

JAMMIN': This year has seen two 
singers who once recorded a duet to- 
gether show up in a place you might 
not have expected, as Sin6ad O'Connor 
follows Willie Nelson to the Top Reg- 
gae Albums list. 

O'Connor's foray into that genre, 
"Throw Down Your Arms," enters that 
chart at No. 4 while also clocking a No. 
41 start on Top Independent Albums. 

Earlier this year, Nelson's "Country- 
man" spent nine weeks at No. 1 on the 
reggae list. It is now No. 7 on that chart. 

O'Connor teamed with Nelson for 
"Don't Give Up" on his 1993 album. 
"Across the Borderline," which Don 
Was produced. 



A Weekly National Music Sales Report 



For WMk Bnding Oct. 9. 2006. Flgum are roundecf. 
Compfled Irom a nalionaJ sample o1 retail store and • * 
mtik aalas reports collecied and provided by 



Nielsen 

SoundScan 
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SIOBI 
SIHGIES 


TMCKS 


This Week 


10,947.000 


65.000 


7.079.000 


Last Week 


10.300.000 


68.000 


6.945.000 


Change 


6.3% 


-4.4% 


1.9% 


This Week Last Year 


10.990.000 


92.000 


2.950.000 


Change 


-0.4% 


-29.3% 


140.0% 



WEEKLY ALBUM SALES 

35 million units 



2004 
12005 






zoos 


CHAKGE 


OVERALL UNIT SALES 


Albums* 473.998.000 


425.730.000 


-10.2% 


Store Singles 6.192.000 


4.172,000 


-32.6% 


Digital Tracks 96.530.000 


251.301.000 


160.3% 


Total 576.720,000 
'2004 dala beginning with week mding Jan 


681.203.000 

4, 


18.1% 


ADJUSTED SALES** 






Albums 459.296.000 


425,730.000 


-7.3% 


Albums w/TEA*" 468,949,000 450.860.000 -3 9% 
"2004 llata beginnina wilh week ending Jan. 1 1 lor a S2-week comparlsofl, 
"'Includes track etiuTvalent albufn sales (TEA) with 10 track downloads 
e<]uhralent lo one albufn sale. 


Album Sales 
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SALES BY ALBUM FORMAT 






CD 461,799.000 


411,861,000 


-10.8% 


Cassette 7.575.000 


2,059,000 


-72.8% 


Digital 3.356.00C 


10,947,000 


226.2% 


Other 1.268.00O 


863.000 


-31.9% 



YEAR-TO-DATE SALES BY ALBUM CATEGORY 

Current 298.755.000 264.946,000 -11.3% 

Catalog 175.243.000 160.785.000 -8.3% 

Deep Catalog 120.615.000 108.986.000 -9.6% 



Current Album Sales 
051 



Catalog Album Sales 
04 iT-rj ? miUionI 

'""ii— iTii I iriB 



Nielsen SoundScan counts as current only safes with- 
in ttie first 18 monttis at an album 's release (12 
months tor classical and jazz albums). Titles that stay 
in the top hall ol The Billboard 200. however remain 
as current. Titles older than 18 months are catalog. 
Deep catalog is a subset of catalog for titles out more 
than 36 months. 




CHART 

EVERY WEEK AT 
DILLaOAR0.COM/FRED 

»How close are Shakira and 
Alejandro Sanz to breaking 
the record tor the iongest- 
running No. 1 in the history of 
Hot Latin Songs? With "La 
Tortura" on top for the 19th 
nonconsecutive week, the 
record could be tied next 
week and surpassed the week 
after that. 

>>Richard Marx collects his 
second No. 1 on Hot Country 
Songs as a songwriter, so 
Fred Bronson looks into his 
multiple No. Is on other 
Billboard charts. Also on the 
country chart, Josh Gracin 
picks up his third top five hit 
out of three tries, while 
another "American Idol" alum 
registers her sixth top 10 hit 
on The Billboard Hot 100 In 
three years. 



60 to www.billboard.blz for complete chart data i 7S 



See Charts Lagend for rutos and explanations 20O5. VNU Business Media. Ir»c. and Nwlsen SoundScan. Inc All nQhls rsseived. 
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Stories Of A Stranger 
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Band's new 
peak In sales 
(81.000) 
and chart 
rank. The 
No- 2 best 
seller in Los 
Angeles (or 
the week. 



Album 
rebounds 
with 194% 
lump thanks 
to singer's 
Oct. 3 
'Oprah 
Winlrey 
Show 
appearance. 



Comic's set 
gains 44% 
alter his Ocl 
4 -Tonight 
Show' visit 
and the Oct- 7 
U S bowol 
his Urn 
"WajDng-^ 



Singer's best 
sales week 
(15.000) and 
Nghesi 
Bl«)oard200 
rank ol his 
18-year 
carea. He 
chatted on 
WR0C17. 



At No. 37, 
Oklahoma 
band scores 
with its best 
sales 

(30.000) and 
new Chart 
high. The 
week's top 
seller in 
Dallas. 
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Honoring excellence in 
Digital Entertainment 
and Media! 




Providing the backbeat 
to America's backbone. 

Since 1951 , Armed Forces Entertainment has lielped America's 
brightest stars entertain America's brightest hopes overseas. 
Gain unprecedented exposure to a loyal audience of 
over 500,000 military personnel vfcrldwide and the 
satisfaction of knowing you played your part for the USA. 
For more information on touring, 
visit wv\/w.armedtorcesentertainment.com. 
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The 2nd annual 
Billboard Digital Entertainment & Media Awards 
returns in 2005 as 
THE DEMX AWARDS, the grand finale of DEMXPO! 

Century Plaza Hotel, Los Angeles 
Thursday, December 1, 2005 

The Digital Entertainment & Media Awards honor vision, 
innovitian, entrepreneurship and brand development in 
digital entertainment. 

Judged by an elite group of digital entertainment 
industry executives, honors will be recognized 
with 22 awards in 4 categories including: 
MUSIC • FILM/TV & VIDEO • GAMES • BEST OF SHOW 

□ on't miss the chance to get your company 
in front of this powerful audience. 
Build your brand through eponsorshipa! 

For sponsorship opportunities: 

Karl Vontz 41S.73B.0745 

For tickets S. reserved tables: 
Michele Jacangelo B46.6S4.4Ba5 

Awards Information: 
Ned Sherman 3S3.BSS.a936 

BUY YOUR TICKET OIMLIIME TODAY! 

WWW.BILLB0ARDEVENTS.COM 



The DEMX Awards is the grand finale of the 2-day DEMXPO. 

an exposition and conference program with over 1500 attendees, developed 
by Adweek Magazines, Billboard, and The Hollywood Reporter, 
with research from the Nielsen companies. 
For more information visit: wwu/. demxpo.com 
or call Andrew Q. Kraft B46.BS4.7B7S 
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BDSCertified Spin Awards September 2005 Recipients: 
Torn/ Natalie Imbruglia /RCA 

^ 700,000 SPINS 

Thank You/ Dido /ARISTA 
Fly Away/ Lenny Kravitz /VIRGIN 

600,060 SPINin 

Yeah/ Usnui IluI. Luciucris & Lil' Jon /LAFACE/ZOMBA 
What ll's Like/ Evcrlosl /TOMMY BOY MUSIC 
Drive/ Incubus /EPIC/IMMORTAL 

500,000 SPINS 

Boulevard Of Brolcen Dreams/ Green Day /REPRISE 
You Learn/ Alanis Morissette /MAVERICK 



400,000 SPINS 



Baby Boy/ Bt-yoiict- /COLUMBIA/SONY URBAN 
All The Small Things/ Blink-182 /MCA 
Olherside/ Red Hot Chili Peppers /WARNER BROS. 
Killing Me Softly/ Fugees /COLUMBIA 
Heoven/Cielo/ Los Lonely Boys /EPIC/OR 
Where The Green Gross Grows/ Tim McGrow /CURB 



AWARDS 



■ iyU,U«6 SPiNT^ 



Let Me Go/ o o . i uu .vii /REPUBLIC/UNIVERSAL 
Peaches & Cream/ 1 I 2 /BAD BOY 
Bright Lights/ Matchbox Twenty /ATLANTIC 



200,000 SPINS 




You And Me/ Lilehouse /GEFFEN 

Just A Lil' Bit/ 50 Cent /SHADY/AFTERMATH/INTERSCOPE 
Holiday/ Green Day /REPRISE 
Collide/ Howie Day /EPIC 
Suds In The Bucket/ Sara Evans /RCA 
Beautiful Soul/ Jesse McCartney /HOLLYWOOD 
Vertigo/ U2 /INTERSCOPE 

Give A Little Bit/ Goo Goo Dolls /WARNER BROS. 
Rich Girl/ Gwen Stelani /INTERSCOPE 
Con't Stop/ Red Hot Chili Peppers /WARNER BROS. 
Where The Blocktop Ends/ Keith Urban /CAPITOL 
Beautiful/ Snoop Dogg /PRIORITY/CAPITOL 



100 



Shake It Off/ Mariah Carey /ISALND/DEF JAM 

Coter 2 U/ Destiny's Child /MUSIC WORLD/SONY URBAN/COLUMBIA 
Mississippi Girl/ Faith Hill /WARNER BROS. 
Be Yourself/ Aodioslave /INTERSCOPE/EPIC 

99 9% Sure (I've Never Been Here Before)/ Brian McComas /LYRIC STREET 
Somewhere Only We Know/ Keane /INTERSCOPE 
Gold Digger/ Kanye West /ROC-A-FELLA/DEF JAM/IDJMG 



8d;vttdspiNsi 



Like You/ Bow Wow Feat. Clara /SONY URBAN/COLUMBIA 
Something To Be Proud Of/ Montgomery Gentry /COLUMBIA 
Somebody's Hero/ Jamie O'Neal /CAPITOL 
Your Body/ Pretty Ricky /ATLANTIC 
Photogroph/ Nickelback /ROADRUNNER 
Redneck Yochi Club/ Craig Morgan /BROKEN BOW 
La Torture/ Shakira /EPIC 

This Is How A Heart Breoks/ Rob Thomas /MELISMA/ ATLANTIC 
Georgia Rain/ Trisha Yearwood /MCA 
Probalily Wouldn't Be This Woy/ Leann Rimes /CURB 
Sugor, We're Goin' Down/ Fall Out Boy /ISLAND 
Stay With Me (Brass Bed)/ Josh Gracin /LYRIC STREET 
I Can't Stop Loving You/ Kem /UNIVERSAL/MOTOWN 
Hicklown/ Jason Aldean /BROKEN BOW 
My Humps/ Black Eyed Peas /A & M 
Doesn't Remind Me/ Audioslave /INTERSCOPE/EPIC 
I'm Not Okay (I Promise)/ My Chemical Romance /REPRISE 
Hoy Como Ayer/ Conjunto Primavera /FONOVISA 
Who Knows/ Musiq /DEF SOUL/DEF JAM/IDJMG 
Love @ 1st Sight/ Mary J. Blige Feat. Method Man /GEFFEN 



TO EVERY SPIN AWARD WINNER 

LUNbRATULAllUNb 



www.bdsonline.com 



Nielsen 
Broadcast Data i 
Systems 



Tlie most popular songs & tracks, aoconjmg lo aH-tonnu auOltnce impressions measured by Nietsen Broadcast Data Systems and sales data 
compllecJ t>y Nietsen Soundscan, Qrsatest Gainer/Digllal and Greatest Oemer/AirplBy are awarded, respective*/, lor the largesi digital sales and airplay 
lrK:fea&es on the chan See Chan Legend lor rules and explanations D 2005. VNU Business Media. Inc. and NIetsen SourxlScan. Inc. All rigtiis reserved. 



AISPLAV MONITOflED BY SilES DAT* CDMPIKO IT 



120051 



^THE BILLBOARD HOT 100 



THIS 

wan 


ii 


s 

»§ 


is 


TITLE 

■'HiiHllCffi |SRNGA'!HT!H> 


ltlPR)Nr PRQMOnC,N LABEI 


ill 


o 


1 1 13 


RIgold digger 

.'.1 .] . ii^iiMN • AESl.llCHAIIL£S.llfllCHAmi 


^ ROC A FEOAOEF JAAAIDJMG 




1 


li 


3 


4 


PHOTOGRAPH 

t . ■ Ml ■ . (''.CK C KfDEGEHI 


Nickotback 
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SHAKE IT OFF 


Uarioli Carey 
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The Black Eyed Peas 
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LIKE you 
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Bow Wow Featuring Ciara 
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WAKE ME UP WHEN SEPTEMBER ENDS 


Green Day 
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Chris Brown 
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Kelly Ciarkson 
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SUGAR. WE'RE GOIN' DOWN 


Fall Out Boy 
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WE BELONG TOGETHER 


Mariah Carey 
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YOUR BODY Prolly Ricky 
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BEVERLY HILUS 


Weezer 
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WE BE BURNIN' 
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Sean Paul 
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YOU AND ME 


Lilehouse 
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LOSE CONTROL Missy Elliod Featuring Clara & Fal Man Scoop 
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FEEL GOOD INC 
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DON'T CHA The Pussycal Dolls Featuring Busta Rtiymes 
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LISTEN TO YOUR HEART 
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GIRL TONITE TWIsta Featuring Trey Song/ 
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MORE THAN WORDS 
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Frankie J 
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DONT LIE The Black Eyed Peas 
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OUTTA CONTROL (REMIX) 50 Cant Feat Mobb Deep 

' "V - > .in^l j^UlM .* AiaXnlAAJMIWAIAIUAMiaiAAAItMC •tH-tilAIAi.-lii OO n II Ml. i'ii>'i-'i 1) 




»^ 


' 88 


25 


23 




LET ME HOLD YOU 
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Bow Wow Featuring Omarion 
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STAY FLY Three 6 Malla Featuring Young Buck a Eightball & MJG 
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Ashlee Simpson 
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LA TORTURA 
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Shakira Featuring Alejandro Sanz 
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LIGHTERS UP 


Ur Kim 
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Gwen Stefani 
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JUST THE GIRL 
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Green Day 
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Papa Roach 
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The Killers 

®0 isiAsn.m.Ub 


B 


11 


lu 

r 


45 


47 




REDNECK YACHT CLUB 
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Craig Morgan 
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SHAKE YIng Yang Twins Featuring Pitbull 
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Josh Gracin 
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Key&hia Cole 
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BETTER LIFE 

; Hull > 1 i-l.i,. 'R yAR< A mpAN 


Keith Urt>an 
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A REAL FINE PLACE TO START 
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Sara Evans 

© n^:* MS-.ILIE 




a 


l' 02 


41 


46 




SOMETHING TO BE PROUD OF 
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Montgomery Gentry 

© 1 ■ !i,^'-i.;. ist ".L'-i 




41 


fc» 


48 


48 




NAKED Marques Houston 
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SOMEBODY'S HERO 


Jamie O'Neal 
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THESE WORDS Natasha Badlnglleld 
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Band's song 
re-enters the 
chart at new 
peak alter 
digital-sales 
grovvth 
spurred by 
release ol its 
second set. 
-Want' also 
lakes biggest 
jump on the 
Pop 100 
(89-47). 





This preview 
ot banrt's 
third studio 
set (due in 
January) 
tumps 33-25 
on Modern 
Rock chart 
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BAOD Ylng Yang Twins Featuring Mike Jones & Mr. ColiiPark 
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WHO YOU'D BE TODAY 
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BEST 1 EVER HAD 


Gary Allan 
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MUST BE NICE 


Lyfe Jannings 

coiinwA 


, 
t 


4B 


Q 


6? 


69 




PROBABLY WOULDN'T BE THIS WAY 


LeAnn Rimes 
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DIRTY LITTLE SECRET 


The Att-American Rejects 
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BETTER DAYS 


Goo Goo Dolls 
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GOOD IS GOOD 


Sheryl Crow 
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COME A LITTLE CLOSER 
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Rob Thomas 
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ALL JACKED UP 
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Gretchen Wi in 
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YOU'RE LIKE COMIN' HOME 
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Lonoslar 
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HAVE A NICE DAY 
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Bon Jovi 
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LIKE WE NEVER LOVED AT ALL 
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Faith Hill 
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IF YOU WERE MINE 
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Marcos Hernandez 
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CHARLIE LAST NAME: WILSON 


Charlie Wilson 
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RIGHT HERE 


Staind 
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DON T FORGET ABOUT US 
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Mariah C.i.-i^y 
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MISSISSIPPI GIRL 
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FailM H.ll 
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Brad Pu ..-y 
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The Pussycal Dolls 
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Michael Buble 
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HELENA (SO LONG & GOODNIGHT) 


My Chemical Romance 
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BIG BLUE NOTE Toby Kaith 
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BILLY'S GOT HIS BEER GOGGLES ON 


Neal McCoy 
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SOUL MEETS BODY 


Death Cab For Culie 
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Switchtool 
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Garth Brooks 
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TEQUILA MAKES HER CLOTHES FALL OFF 


Joe Nichols 
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ALL THESE THINGS THAT 1 VE DONE 


The Killers 
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IF IT S LOVIN' THAT YOU WANT 
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PLAY SOMETHING COUNTRY 


Brooks i Dunn 
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JUICEBOX 


The Strokes 
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SHINE ON 
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MUST BE DOIN' SOMETHIN' RIGHT 
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Billy Currington 
9 UERCURV 




■1 



BEST INXS BOW HAPPENS IN 'VEGAS' 


mA^ sees ine nignesi Diiiixjara noi i 
100 debut of its career as "Pretty j 
Vegas" enters at No. 37. j 
With new singer ).D. Fortune at thr 1 
helm, the band sells 21.000 down- | 
loads and debuts on Hot Digital Songs j 
at No. 9. Fortune won the recently con- 1 
eluded competition "Rock Star INXS" ' 




lo [>ecome me group s new ironmian. 

Digital sales account for 94% of 
the chart points for "Pretty Vegas," as 
It is just starting to build at radio, 
gaining 1 million impressions for a 
total audience of 3 million. 

INXS* first Epic album. "Switch," 
arrives Nov. 29. — Silvio Pictnluongo 
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BETWEEN THE BULLETS rgoorgp o billboiird cni 

TWISTA LIGHTER ON 'DAY AFTER' 



At No. 1. Tw-ista grabs Hot Shot Debut hon- 
ors with the release of his second album in 
as many years. "The Day After" scanned 
more than 129.000 units to 
take runner-up status at No. 2 
on The Billboard 200. 

Despite its lofty rank, "The 
Day After" falls short of 
Twista's "Kamikaze." which 
opened atop the big chart with 
312,000 units. That set was 




driven by the huge. Kanye West-produced sin- 
gle "Slow Jamz." which topped The Billboard 
Hot 100 in February 2004. 

This current offering does 
not contain any contributions 
from West, but it features track 
work by the Neptunes and 
Scott Storch. The set's first sin- 
gle, "Girl Tonite." rises 7-6 on 
Hot R&B/Hip-Hop Songs. 

— Raphael George 
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WE BELONG TOGETHER Mariah Carey 



MUST BE NICE 
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CHARLIE LAST NAME: WILSON 



Charlie Wilson 



HERE WE GO 
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Trina Featuring Kelly Rowland 



, WE BE BURNIN Sean Psul 
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FREE YOURSELF 
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GOTTA GO GOTTA LEAVE {TIRED) 



YOUR BODY Pretty Ricky 

f :i ■ : smith., swth.s smitm m CQtytR c w.m&j xnimnn bm-sb s «wws.s cAfififTTi o atj.!.t: 



LAFFY TAFFY 



9 OtiUOHt'^ ftSTLUM *nj 



I CANT STOP LOVING YOU 



THERE IT GO! (THE WHISTLE SONG) 
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GO CRAZY 



AStON S CARTER C MAVFIfLO B KOASSi 



Young Jeezy Featuring Jay-Z 
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LET ME HOLD YOU 



Bow Wow Featuring Omarion 
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CROSS MY MIND 
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Jill Scon 
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AND THEN WHAT 



LOSE CONTROL Missy Elliott Featuring Clara & Fat Man Scoop 
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TAKE IT EASY 
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j^-^ AINT GON' BEG YOU 



THOMAS DBABBS.ADIXDMi 



FIND YOUR WAY (BACK IN MY LIFE) 



Kem 
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CAN I HAVE IT LIKE THAT 



WORK IT OUT Dr. Charles G. Hayes And The Warriors Featuring Dianne Williams 
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OUTTA CONTROL (REMIX) 



SO Cent Featuring Mobb Deep 



KRYPTONITE Purple Ribbon All-Stars 
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Ur Wayne 
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»,.: -ise 
impressions 
gain 3 mBion 
alter his Oct. 
7 visit to "Live 
Wild Regis 
and Kelly." 



Her best 
showing on 
this chart. 
Album bows 
at No. 11 on 
The Billboard 
200 with 
77.000 units 
for a career- 
high rank and 
sales week. 





At No, 47. 
Kirk Franklin 
tx}wed last 
week on Top 
Gospel 
Albums \vilh 
street-date 
violations; he 

IDC^L't^^ 10 Kl) 

1 this week 
wittl 66.000. 
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BACK TOGETHER AGAIN 
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Meli'sa Morgan & Freddie Jackson 
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1 THINK 1 LOVE U 


Dwele 
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TESTIFY 
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Common 
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SUPASTAR 
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EVERYTIME 1 THINK ABOUT HER 
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GOTTA GO 
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SHAKE 


Ying Yang Twins Featunna P-lbji 
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SOMEONE WATCHING OVER YOU Yolanda Adams 
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WHERE S YOUR MONEY 


Busta Rhymes Featuring O.D.B. 
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HAPPY HOUR 
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Jazze Pha & Ceeto Green 
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EXTRAVAGANZA 


Jamie Fbxx Featuring Kanye West 
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COME FLY WITH ME Foxy Brown Featuring Siz2la 
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YES I M READY 


Jetlroy Osborno 


4 




i 


1 


. DON T FORGET ABOUT US 
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Mariah Carey 
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DRAPED UP 
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Bun-B 
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GROWN & SEXY 
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Babyface 
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AINT NO WAY 
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Palli LaBelle Featuring Mary J. Bilge 
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READY 
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Black Rob 
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MINE AGAIN 
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Mariah Cirey 




i 


77 


61 


51 




BAD CHICK 
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Webbie Featuimg Tnna 
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CAN YOU BELIEVE IT 
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Styles P Featuring Akon 
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Avant Featuring LIT Wayrw 
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WHERE WOULD 1 BE (THE QUESTION) 
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Kindred The Family Soul 
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UNPREDICTABLE Jamie Foxx Featuring Ludacrls 
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PON OE REPLAY Rihanna 
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PURE GOLD Earth, Wind & Fire 
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LIKE ME 
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Bornscar 
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SLING BLAOW 
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Red Cafe Featuring Fabolous 
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GOTTA GETCHA 
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Jermaine Dupri 
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DOT COM 
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Usher 
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COME GO WITH ME 
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WE CAN HANDLE THAT 
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Slick 23 
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PS. A. B.K. 2004 Bounty Killer Featuring Jay-Z 
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SO HIGH 
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John Legend 
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DON T TRIP 
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Trina Featuring Lil Wayne 
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GET LOOSE 
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Tl Featuring Nelty 

e G^A'./ Ktl.l-'Lt ATLiNIIC 








95 


87 




SUMMER WIT MIAMI 

■ -..J !;rCW5R.Bl£Y.0ISlREJlSlE>:MISirr:Ci* 


Jim Jones Featuring Trey Songz 
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UNBREAKABLE 
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Big Trell 
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MY HUMPS 
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The Black Eyed Peas 

©O ■.■!-i . ■■■^■i 














WE SWERV-N 

A GILCHRISTD TCnnv iFWOODWARD.C OELEMI^Ri 


Sawed Off (Da Untamed) 
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BETWEEN THE BULLETS rgcorgc o billboard com 

KEYS COULD LEAD 

Alicia Keys continues to make noise with "Unbreak- 
able" as it ditnbs 14-1 3 on Hot R&B/Hip-Hop Songs. 

J^^k The first single from her 

"Unplugged' album also 
soars 57-48 and gains a 
^ Jjj^ half-million in audience on 
The Billboard Hot 100. 
At adult RSlB radio. Keys 



MULTIPLE CHARTS 

is on track foi her sixth No. 1 as tlie single crosses 
the top 10 barrier after five week.s. Al that pace. "Un- 
breakable" either equals or bests the path that four 
of her prior chart-toppers set al the fonnat. 

First-day sales froin the new album's Oct. II ar- 
rival suggest it will open at 175.000 or more, giving 
Keys a solid shot to lead The Billboard 200 for the 
third time in her short career. — Raphael George 



Data for week of OCTOBER 22, 2005 I For chart reprints call 646.654.4633 



Goto www.billboard.biz for complete chart data i 85 
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KlSARA EVANS 


Real Fine Place 
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GRETCHEN WILSON 


All Jacked Up 
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Fireflies ■ 
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CHRIS CAGLE 


Anywhere But Here 
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RASCAL FLATTS 


Feels Like Today B 
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KEITH URBAN 


Be Here H 
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Jasper County 
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Her Story: Scenes From A Lifetime 
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BRAD PAISLEV 


Time Well Wasted • 
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GRETCHEN WILSON 


Here For The Parly D 
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DIERKS BENTLEY 


Modem Day Drifter 9 
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BROOKS & DUNN 


Hillbilly Deluxe • 
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JASON ALDEAN 
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Jason Aldean ^ 


■ 


; ia 


11 


S 




TOBY KEITH 
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LITTLE BIG TOWN 


The Road To Hero 
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Greatest Hits 2 D 
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Hoise Ol A Different Color B 
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Songs About Me # 
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GEORGE STRAIT 


Somewhere Down in Texas B 
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Josli Gracin 0 
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You Do Your Tiling # 
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SHANIA TWAIN 


Greatest Hits B 
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CRAIG MORGAN 


My Kind Of Livin' 
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LEANN RIMES 


This Woman • 
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HitB 1 Missed.. And One 1 Didn't 
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KENNY CHESNEY 


When The Sun Goes Down B 
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NEAL MCCOY 


That's Ute 
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TIM MCGRAW 


Uve Uke You Were Dying B 
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Get Rtght With The Man 
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Totally Country Vol. 4 # 
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KEITH ANDERSON 
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BLAKE SHELTON 


Blake Shellon's Bam & Grill 
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RYAN SHUPE & THE RUBBERBAND 


Dream Big 
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Loco Motive 
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SHOOTER JENNINGS 


Put The 0 Back In Country 
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LARRY THE CABLE GUY 


The Right To Bare Arms B 
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JO DEE MESSINA 


Delicious Surprise B 
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TRICK PONY 


RIDE. 
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JAMIE O'NEAL 


Brave 
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WILLIE NELSON 


Songs 
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Room To Breathe B 


* 




49 


48 




TOBY KEITH 

: ;i;,'.v.vri--.. i!,a4]>uMGN (IBS4 W 98| » 


Shock-n Y AH f 


1 


IPS" 


SO 


43 




SHEDAISY 
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Sweet Right Here 
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KENNY CHESNEY 


Be As You Are: Songs From An Old Blue Chair B 
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OELBERT MCCLINTON 


Cost Of Living 
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Dreamin' My Dreams |^ 
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HOT APPLE PIE 
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BROOKS & DUNN 


The Greatest Hits Collection tl V 
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Passing Through 
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Lonely Runs Both Ways # 
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LEE ANN WOMACK 
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There's More Where That Came From 
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ELVIS PRESLEY 
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Elvis: Ultimate Gospel 
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Greatest Hits 1994-2004 9 
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CHRIS LEDOUX 


Anthology, Volume 1 
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Amertcan By God's Amazing Grace 
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DWIGHT YOAKAM 


The Very Best Of Dwk|ht Yoakam 
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EMMYLOU ^jj^ The Very Besi Of Emmylou Harris: Heartaches & Highways 




67 


59 


51 




WILLIE NELSON 
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Countrymen 
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LEE ANN WOMACK 


Greatest Hits 
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RANDY TRAVIS 
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The Very Best Of Randy Travis 


10 


P 


57 


64 




DWIGHT YOAKAM 


Blame The Vain 
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WAYLON JENNINGS 

tsGE iieMi 


Ultimate Waylon Jennings 
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License To Chill B 
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Top Of The World Tour Uve # 
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J NICKEL CREEK 


Why Should The Fire Die? 
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ALISON KRAUSS + UNION STATION 


Lonely Runs Both Ways 
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OLD CROW MEDICINE SHOW 
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CHERRVHOLMES 


Cherryholmes 
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JERRY DOUGLAS 


The Best Kept Secret 
























THE DEL MCCOURY BAND 


The Company We Keep 
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TIM O'BRIEN 
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Combread Nation 
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TIM 0 BRIEN 


Fiddler's Green 
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THE GREENCARDS 


Weather And Wator 
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ABIGAIL WASHBURN 


Song Of The Traveling Daughter 
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STEVE IVEY 
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20 Best Of Bluegrass Gospel 
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RHONDA VINCENT AND THE RAGE 


Ragin' Uve 
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THE OAK RIDGE BOYS QUARTET A STEVE IVEY 


The Oak Ridge Boys Ouarlel & Bluegrass Favorites 
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EVANS 'FINE' IN HIGH PLACES 



With approximately 125.000 units. Sara Evans 
deftly scores her biggest Nielsen SoundScan 
week to date with "Real Fine Place. "* her first 
No. 1 on Top Country Albums and her loftiest 
perch on The Billboard 200 
(No. 3). 

Evans' fifth album of new 
songs more than doubles 
her prior frame, set when 
"Born to Fly' sold 46.000 
copies during Christmas 
week 2000. Her "Restless" 
album notched Evans' previ- 




ous high on bolli charts when it peaked where 
it bowed: at No. 3 on the country list and at No. 
20 on the big chart in September 2003. 
The title track from "Real Fine Place" fat- 
tened the Missouri na- 
tive's No. 1 count to 
four when it spent two 
weeks atop Hot Country 
Songs last month. The 
album's second single. 
"Cheatin"." hit pro- 
grammers' in-boxes 
this week. — Wadt Jessen 
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SHOES 
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Shania Twain 
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SOMETHING TO BE PROUD OF 


Montgomery Gentry 
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WHEN 1 GET WHERE I'M GOING Brad Paisley Featuring Dolly Parton 
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REDNECK YACHT CLUB 


Craig Morgan 
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MY OLD FRIEND 


Tim McGraw 
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SOMEBODY'S HERO 


Jamie O'Neal 
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COMIN' TO YOUR CITY 

J RICH.e KENNV.PWORliY 16 KeNNV.J RICH) 


Big & Rich 

A WARNER Pi-l 
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STAY WITH ME {BRASS BED) 


Josh Gradn 

O LVBIC STBSEI 
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SHE DIDN'T HAVE TIME 
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Tern Clarh 
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PROBABLY WOULDN T BE THIS WAY 


LaAnn Rimes 
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YOUR MAN 
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Josh Turrter 
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A REAL FINE PLACE TO START 
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Sara Evans 
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THE DOLLAR 


Jamey Johnson 
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SKIN (SARABETH) 
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Rascal FtattS 
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NOBODY BUT ME 
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Blako Shelion 
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WHO YOU'D BE TODAY 
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Kenny Chesney 
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HICKTOWN 
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Jason Aldean 

0 -Ml.' 




10 








35 


36 




USED TO THE PAIN 


Tracy Lawrence 




m 




14 


19 




COME A LITTLE CLOSER 


Diettts Bentley 

O CAPirO'. 
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YOU RE GONNA BE (ALWAYS LOVEO BY ME) 

'■ I.".-: Ml-: 1 3 t'BTOri d WOICOi^Vl 


Reba McEntire 
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YOU RE LIKE COMIN HOME 
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Lonestar 
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NOBODY GONNA TELL ME WHAT TO DO 
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Van Zant 
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TEQUILA MAKES HER CLOTHES FALL OFF 


Joe Nichols 
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FIGHTIN FOR 
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Tooy Keflh 
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THEY DON T UNDERSTAND 

M ■■ .iLi: Ti -■at.Zi TCHAhCE S WILLER.J ftOOD) 


Sawyer Brown 
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BILLY S GOT HIS BEER GOGGLES ON 

f ::'.vbO I'.' MOt.n ; .M-nEi 


Neal McCoy 
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© fF;: tMK 


n 


■ 




16 


16 




BEST 1 EVER HAD 
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Gary Allan 
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ARLINGTON 
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Trace Adklns 
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ALL JACKED UP 
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Gretchen Wilson 
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BIG UACHINC ^HHA DI'U. NAhHvri l \ 




w 




MI 
Bl 


(MOT 

HIT 


1 


TJfiVtU <^OOD RIDE COWBOY 

^^^^1 '"■■>.■ ■ ■■ ■ ■! 1 '.v. H BflOWK B DOUtt 


Q*nt\ Brooks 

pEUL'imtc siMH 




II 




in Billboard 
with spins 
at 45 


■■■ 


« 


56 




MY KIND OF MUSIC 
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Ray Scott 
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SSHTikE WE NEVER LOVEO AT ALL 
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Faith Hill 
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BELIEVE 


Brooks & Dunn 
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ISB SHE LET HERSELF GO 


Qeorse Stratt 
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1 DON'T FEEL LIKE LOVING YOU TODAY 


Gretchen Wilson 


1 


m 




i'V.'J j . 1 ■ ■ .iPS.ODIVtOM) 


e MM mashvule 








stations. 










© E^lC EWS 


'J 






20 


25 




BOONDOCKS 


Little Big Town 
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AMERICAN BY GOD'S AMAZING GRACE 


Luke Stricklin 
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MUST BE DOIN SOMETHIN' RIGHT 

'■ I'-IU^^ 


Billy Currington 
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ANYWHERE BUT HERE 
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Brlce Long 
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USA TODAY 

■ .-TCGALL i4 j*:>(yMi 


Alan Jackson 
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AIN T WA5TIN GOOD WHISKEY ON YOU 


Trick Pony 

® AS'r.JM LLirp 




a 




22 


23 




GOOD OLE DAYS 
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Phil Vassar 
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HERE'S TO YOU Rascal Flatts 
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Chris Cagle 
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SHE DON T TELL ME TO 
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Montgomery Gentry 
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(1 NEVER PROMISED YOU A) ROSE GARDEN 
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Martina McBnde 
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DRUNKER THAN ME 
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Trent Tomllnson 
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DELICIOUS SURPRISE (1 BELIEVE IT) 


Jo Dee Messina 
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GOOD PEOPLE 
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Jeft Bales 
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JUST MIGHT (MAKE ME BELIEVE) 


Sugarland 

© V-:a-|lF/. 
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WAY DOWN 
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Bobby Pinson 
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Keilh Anderson 
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WHEREVER YOU ARE 
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Jack Ingram 
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HONKY TONK BADONKADONK 


Trace Adl<in', 
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ROCKY TOP 
1»l DSIORMt IROTHtilS iDiCCA VIA SASttVILlE.'UWGNl 



NIOST HIGKW'AVi 



RESTLESS 

ALISON onituss * mtOH sniMN 'f 



REDNECK 12 DAYS OF CHRISTMAS/HERE S YOUR SIGN CHRISTMAS 
Jgf fCDtlWBTHT/m BIBWa IWAJIHER SHO^ .'ARFji 



THE BUMPER OF MY S.U.V. 
tma m a n imtmo hed) 



WtLD WEST SHOW 

eifi ( RICH . /^J-'.t^ .VR 



VIVA LAS VEGAS 

THE GMSCALS WITH SPfCML QUEST OOUT PI 



itr HITPREDICTOR 



ARnST/Ti»ftl4BtLISCOT) 





Miaw Mwnt NAtmul (71.8) 

6lH Nola wow 006 HASHVUi (7fl.B| 

Ske Lit Himll IK iiu iuimiu.i(>1.<l 

Mul Bi Ooli' SomlMii' fagU incwmn.1l 
UU To<i« mm numui |M.S| 
Gooi Oh Dari Musn haikvuu (77 J)) 
Mist Ma Siby umai (76 9) 

II Knti Ptomlsnl Ton *) Rom GartM IIU(9IU| 
Just Migkl (Matt Ma aaWnl mnaiin IU.2) 



OartRai* AHT1ST/nil8(UatL(SH:Qfel 



Hnik) Toot twMntmk eumi (nut 



Gal tMMra I'm Ooliig imn uaiolu in J) 
MrOHRiMriewidUl 
Sto DWil Hm Dm aracwr IMJ) 
Vlar Mm mm mwvui 176.71 
TlilMiriMIIUI 
MrnlliniMIMnvaUMdaiiMtliiuiiuimullUI <1 
l|bMaWMa«nMnDicoiuw|77J) <2 
Kmtmcnc(79.l) 49 
HMMMMlewMn 111111.(71.71 4) 
tn Ktall' e—t WMatar Oi Vag utlw cun (7t.7| 63 
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Don't miss another important 

COUNTRY MUSIC UPDATE 

Visit www.BillboardRadioMonitor.cotn to sign up to register for 
your (re« Country Radio Blast. 



BlllboarclRadloMonitor.com 

HOT COUNTRY SONOS: 118 country 5iatior\s are electronically monitoied by 
Nielsen Broadcast Data Systems, 24 hours a day, 7 days a weeK. Airpower award- 
ed to songs appearing In the top 20 an both lha 6DS Airptay and Audience charts 
(or the first time with Increases in both detections and audience. 2005 VNU 
Business Media. Inc. All rights reserved. COUNTRY SINGLfS SALES: C 2005 
VNU Business Media, lr>c. and Nietsen SoundScan. Inc. All rights reserved 
HrrPREDICTOH: d 2005, Promosquad and HitPredicIor are trademarks of Think 
Fast LLC. 

ALL CHARTS: See Chart Legend tO( fuies and enplanalfons 

Data for week of OCTOBER 22, 2005 : For chart reprints call 646.654.4633 



BETWEEN THE BULLETS wjesscn a billo : - i i : 

URBAN FINDS 'BETTER LIFE' ATOP THE CHART 



Keilh Urban celebrates his seventh No. 1 
with "Belter Life." which gains 1.4 milHon 
impressions and unseats Montgomery Gen- 
nry's "Something to Be Proud Of" following 
a two-week stint in the top box. 

Urban's song adds 32.8 milUon weekly im- 
pressions for a grand total of 215 million 
since it debuted in the July 30 issue. Finish- 
ing at No. 1 in 13 weeks is a brisk pace, but 
Urban has done it faster. His "Days Go By" 
took just 12 weeks to dominate in September 




2004. and "Making Memories of Us" needed 
only n weeks to reach its peak in May. 

The growing chatter about Urban's re- 
portedly blossoming acquaintance with ac- 
tress Nicole Kidman is likely to elevate his 
profile in the weeks ahead, sparked by a re- 
cent sighting of the couple in a suburban 
Nashville eatery. The fast sprint by "Belter 
Life" and the escalating topicality of his 
personal life could equal a multiple-week 
stay at No. 1. — Watic Jessen 



Go to www.bltlboard.biz for complete chart data i 87 



HOT LATIN SOMGS! A pane* ot 1 08 stations (36 Lalin pop. 13 tropical. 1 5 Latin rtiythm. 51 regional Me»can) are eteclronlctfty monitored 24 hours a day. 7 days a week 2005 VNU Business Media. Inc. 
All nghts re!^rv(>ct TOP LATIN ALBUMS: See Charts Legend lor rules and explantf ions, v zoos. VNU Businns Media, kic and Nielsen SoundScan. Inc. All nghts resen^d 
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NAOA ES PARA SIEMPRE 
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FRUTA PROHIBIDA 


Los Elegldot 
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17 


TAKE ECSTASY WITH ME 

III ICHA GHK CHKl 'L'lJCH ARO GD 20987 OO 


m 




MUSIC (HAPPY RADIO) 

jownnAM pmRS PEAiunHfi hata ulira isss oo 




IS 


11 


ALL THIS TIME STILL FALLING OUT OF LOVE 

tnASUHE "1 NO 


w 


te 


S 


UY DIRECTION 

OJICET ;f.i.f ,1^1- ii.:.-ivio 


■ M 


23 


6 


WHY 

OJ SAMMY ii'i i 1. . -, ■ :i OO 




19 


44 


TEI^PTED TO TOUCH (REMIXES) 
RUPEE AFiASl.C ' 1 1 OO 


nn 


1> 


12 


TECHNOLOGIC 
RAPT PUNA '.TIG A 3335' O 


a 




EVERYTIME WE TOUCH 
CASCADA . .1 ■. ,131 00 


P« 22 78 


CLOSER NOW 

lUAEIXIVIUKFlFEF ' Ma:aUCI LEl^A. iLFri ;iAijitI> O 


SYMPATHY FOR THE DEVIL (REMIXES) 

FHE ROLLIFJG STOAES 1 ■ Ji ■ ■ 0 


ME AGAINST THE MUSIC 

BnTlET tPEAfil EEATURIHS HADOAiEA JIVE STTSEFZOIieA OO 


SOLDIER LOSE MY BREATH 

■Snrrl «U RBE U 1 Li NIK DXMA FS'llSOTT U,i. E 00 





) 1 
1 


HOT 

OANCE AIRPLAY 


m 




i 


TITLE 

ARTIST llMPttltIT . PROMOTION LARK) 


0 




15 


KIaND she SAID... 

Q2iVr ""'-'FS PRAFA IIIFRA 


i.*a! 


2 


IS 


these words 

HATASHA BEOIHGFIELO EPIC 


3 


5 


7 


LOVE ON MY MIND 

FRUMASOHS EEATtlRlHG AJBAJBDA MLIN ULTRA 


m 


4 


11 


FEEL GOOD INC 

GORILLA; PFRLOF.|i3F4E;VlRGIN 




3 


16 


DON T CHA 

IBE njSITCAT DCAiS FEAIUNIHO BUSTS RNTMEf ASIAWERSCGPS 


6 


8 


16 


BE MY WORLD 
MILRT ROHiltRS 




> 


12 


PON DE REPLAY 
RIHARHA SnPi'DEF JAAATDJMG 




7 


9 


WHY 

DJ EAMMT ROBGINS 


m 


11 


5 


ISLANDS 

QfO ■ . MLIIONE 


0 


13 


12 


1 LIKE THE WAY 

BDOmOCKEn iilll'.illlll l.VPC. 


m 


1« 


3 


MESMERIZED 
rAETH EVAAIS CAPITOL 


ia 


10 


17 


WE BELONG TOGETHER 
BAARUUt CAREY ISLAND IDJMG 




IS 


13 


NO STRINGS 

LOLA SaBEVFARAER BROS 


14 


9 


14 


BEHIND THESE HAZEL EYES 

AEILT CLARNSOH H. a nr/'j 


ta 


14 


10 


SAY HELLO 

DEEP OIBH DEEP IMbM THRIVE 


® 


21 


3 


SHAKE IT OFF 

WARAAIA CARET 1 1 Al.|i 13 IMC 


IS 


17 


9 


POISON 

GROOVE COVERAGE TOUCAN COVEaRENEGAOEaMAOACV 


ia 


12 


20 


FORGIVE 
REIHA ROBGINS 


0 


19 


18 


EVERYTHING 
USXAOE OM 


iO 


18 


3 


ENDS OF THE EARTH 

SUM .'t hVL 




.« 


HOUSE IS NOT A HOME 

OCRORAMCOXOECDBERVOUS 


0 


23 


4 


SUNSHINE 

GEOflSlE PORGIE L VF MUStC PLANT 




20 


< 


EVERYTIME WE TOUCH 

CASCADA ij '. 




22 


8 


TAKE ME AWAY 

STONEBRIDGC FUIURIHG HBKK LltTM 




24 


S 


LOSE CONTROL 

am lEUBIT lEMMIi CUBA IIM BR WIP IK MO HBftAIUUEIK 



Go to www.blllboard.bl2 for complete chart data 
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lllElii^iMWtitl 




JAPAN □ 




UNITED KINGDOM^ 




GERMANY — 


li 


1% 


ISOUHDSCAK MPMI OCTMED 1 






si 


ii 


(THE OFFICIAL UK CHARTS CO r OCTOBERS 200^ 




!i 

ei 


is 


IHEDIA CONTROLI OCTOBER 11. fOOS 


1 




COUNTDOWN 

mnxKiDOH 










PUSH THE BUTTON 

BKAilin ISLAND 




1 


NEW 


TRIPPING 

ROBHE VnLUAMS CHRYSALIS 


2 


fEW 


TWO AS ONE 
CRYSTAL ur X CMEHsnrr epic 






2 


NEV 


, TRIPPING 

ROIMWUIAHS CHRYSALIS 


2 


JEW 


PRECIOUS 
DEnCHE MODE WUTE 


* 


NEW 


HOW MANY MORE TIMES 

KEN YOKOVAMA 1- .■-■1 ■ .' f AIn 






a 


2 


DONT CHA 

THE PUSSYCAT DOLLS n lUSTA RHTHCS AAM INTLRSCa^L 




, DONT CHA 

THE PUSSYCAT UOLLS FT. BUSTI MYBIU A&W.THTEnSCOPE 


4 


2 


ENDLESS STORY 
nOM FT. TUNA ITO SONY WISIC 






4 


IffV 


„ PRECIOUS 
DEnCHE HOSE W.lTf 


4 


2 


YOU'RE BEAUTIFUL 

JAIBES BlUHT ATLANTIC 




NEW 


SWEET MOM 

KOI) SMSMUl UN[VtflSAL 






B 


3 


WE BE BURNIN' 

SEAH PAUL . 


• 


NEW 


PUSH THE BUTTON 

SUGABARES INLAND 


6 


3 


GLAMOROUS SKY 

MM FT MIKA HAUSHIMA iOHt HUSIC ASSOCIAIHD RECaoClb 




e 


4 


GOLD DIGGER 

lUHTE WtSI n JAMEFOXX • - 1 rL_ lit JAW 


a 


NEW 


FIRST DAY OF MY LIFE 

MCUMEC PEDCIRLnECORDS 


7 


NEW 


BEAT 

KAEiA KiMUHA [::j.:viii;i 






7 


NEV 


, TWO MORE YEARS 

BlUCPARTT .-. • -i 




5 


WE BE BURNIN' 
lEANPAUl .< a:.~'i[ : 


S 


1 


BE MY LAST (CD + DVD) 

MCAflU UIADA I<'.1>HII'il EMI 








5 


SONG 4 LOVERS 

LiBtHTT > . 




3 


LA CAMISA NEGRA 

JLIANEE UHr^ERSAL 


• 


5 


HEAVEN 

AYUMI HAMAUKI AV'K TRAX 








NEV 


, GET VOUR NUMBER/SHAKE IT OFF 
MAAIAH CARET I^.A-lO DEF JAW 




NEW 


ALL ABOUT US 

TJE.T.U Tif'^iluf: 


10 


NEW 


TRIPPER 

TMH OCUDA SONr MUSIC 






10 


6 


BAD DAY 

DRJBIEL POWTBI WARNER BROS 


10 


4 


OURCH DEN MONSUN 

TOnO HOI& ISLAND 












FRANCE 1 








AUSTRALIA ^ 




CANADA □ 


f 


&s 

3> 


|lHEP.1F0P;TITE-UVt| OCTOBER 1 


. 20*5 






SB 
3S 


lARIA) OCIOIEnS. IMS 






§1 


ISOUNDBGUI OCTOBER 71. IB4S 




1 


POPCORN 

CRAIY fflOe MACMt RECORDS 






1 


2 


DONT CHA 

THE PUSSTCAT MILS FT. BUST* RHYMES .^SM lMER; .:']''e 




1 


NEW 


ALIVE 

MELISSA OHEH V • SGriY BIAC MUSIC 




3 


JE NE SUIS PAS UN HEROS 

STAR ACAOtMY i 






2 


3 


THESE BOOTS ARE MADE FOR WALKING 
JESSICA SJMPSOH l~OLLVBi« 




2 




DON'T CHA 

TIC PUSSTDD muS FT Bum nniKS AAMHTERSQX^imBISAL 




2 


AXEL F 

CUn FMK MACHI RECORDS 






3 




SHINE 

SHAMNOII MOLL SONY BUB 




3 


2 


INSIDE YOUR HEAVEN/INDEPENDENCE DAY 

CARAIE UNDERWOOD ' '. v BMG MUSIC 


4 


4 


FES PAS CAP PINOCCHIO 

rWOCCNKXMI 








S 


YOU'RE BEAUTIFUL 
JAMES lUWT AtUHIIC 




4 


3 


INSIDE YOUR HEAVEN VEHICLE 
BDBtCE .. ^ "f.. BM{I MUSIC 


». 


a 


PETITE SOEUR 

LAAM RCA 








7 


4EVER 

TM VUOMKAS WARNER BROS 






4 


FIX YOU 


a 




LOVE GENERATION 
•MtMCUMS-ti imL m<Mi 






a 


lEW 


GET YOUR NUMBER/SHAKE IT OFF 

HAIIIAHCAfin nu JAW 




• 


6 


OUTTA CONTROL (REMIX) 

SflCEKTnvCttOfEP H... - M-:RLUiHl».TEPSCOPtUNWERSAL 


T 


> 


PAS SANS TCI 

lUnPWOMULH 


7 


«W 


TRIPPING 

WMBIE WILLIAMS CHRYSALIS 






S 


CITY OF BLINDING LIGHTS 

uii '. . . - 


a 


10 


DO NT CHA 

THE PUSSYCAT OOLLI Ft 8USIA RMTIKS A&M INTERbCOPE 




4 


GHETTO GOSPEL 

JPHC FT. tltON JOMH itURSCOf! 




8 




ON MY OWN 

NEOIET 1'. . 


• 


7 


SPACE SOAP (LA SOUPE AUX CHOUX) 

MISTER CO&MIC VS fAT DOG J ! Me Hi A 




9 


PON DE REPLAY 
RHUMU D£F JAM 




a 


RE 


ALL BECAUSE OF YOU 

UEiaiAhDUNtVLBSAL 


10 


6 


SAN OU (LA RIVIERE) 

OCaSMYV.^ii: MEDIA 






10 


6 


PHOTOGRAPH 

mCKOMCK nOADRUNKR 




10 


NEW 


VOODOO PEOPLE 

Tl« PRODIGY VU-LXL 












ITALY 


s 








SPAIN rm 

— — gllTA, 




BRAZIL 




ii 


<FiMi/«iasui ocratu is. nos 




H 




(PROHUSICAf MEDIA) OCTSHI S. 2IM 




m 


§1 


iBWEsso MASAiiHEi ocnmii.nw 


1 


HEW 


PRECIOUS 

OCPtCM WKK MUTt 






1 


1 


POPCORN 

CRAZY FROG MACK1 RECORDS 




1 


1 


ANA CAROLINA 

PEHMl . ,'.■ rMi.. 3UM Li'-IL 


2 


1 


LA NOSTRA VITA 
EM» fUMAZZOm ARIOLA 






2 




THE TROOPER 

IRON MAIDCK EMI 






9 


VARIOUS ARTISTS 
FLORiaELUE UNIVERSAL 


3 


IffW 


TRIPPING 

nOBtlE WILLIAMS CHRYSALIS 






3 


3 


STREETS OF LOVE/ROUOH JUSTICE 

THCflOLUM STDKES V HGiV 






Z 


BRUNO a MARRONE 

HEU PRESERTC E VOCE SONY BUG 




2 


LA CAMISA NEGRA 

JUANES uMu:W5tl 




4 


WINGS OF A BUTTERFLY 

HIM 




4 


39 


MARJORIE ESTIANO 

HAUOflJC EtTIAJIO UNIVERSAL 




4 


EVERYTHING BURNS 

MM MMWY FT AMAITACU '.Otf BUG 




5 


DO YOU WANT TO 

f flAHI (IROMAM OOWINO 






11 


VARIOUS ARTISTS 

HALIUCAQ IHTERItACiaNAL lAOS >0U llVHi 


a 


«W 


1 DONT CARE 

RCKY HAmiN t'DlLUII'L 








6 


HIMNO OFICIAL DEL SEVILLA FC 

a AmUAItl CAPtlOL 






6 


SOUNDTRACK 

2 FIIHOS DC SAN FRANSiSCO HUNV BMG 




T 


DON'T CHA 

THf PUSSYCAT DD.'lj FT lUSTA IWVHEl A&H'INTERSCQPE 






7 


SIN RENCOR 

OK CAPnOL 






4 


MARIA RITA 

SEGUNDO ICO -OVDI WARNER W.I^IL 




3 


SEMPLICEMENTE 
ZnOAttOLUTO j:ji.n.: 




8 


HAVE A NICE DAY 

MM JOVI ISLANO.'OEF JAU 




a 


3 


MARIA RITA 
BEDUNDO MARNER MUSIC 




S 


AXELF 

curr HUM MACH1 records 




9 


FIX YOU 
COUPIAT PARLOPHDNE 






7 


VARIOUS ARTISTS 
ALIUGEMU SUM LIYRE 


10 




ALL ABOUT US 

ULUI IHIEnSCOPE 


10 


10 


JUST WANT YOU TO KNOW 
BACXSTREn SOTS JNl 






NEW 


GUILHERME t SANTIAGO 
IB RMOS ACUSTICO E AO VW NflP^UNHIAR 



EURO K 
DIGITAL TRACKS 



sS 
1 


NEW 


(NIELSEN tOUHOSCAN mTERHATlOUll OCIDtER II IMI . 

TRIPPING 

FtOBflll WmiAMS •'•<■ -i 1 ■ 




1 


PUSH THE BUTTON 
SUGAIAiR ISLAND 


3 


2 


GOLD DIGGER (EXPLICIT ALBUM VERSION) 

■AlitE 'A'fSI MAILni'lG JAMIE FOM Rfii; . A.FfL > A'^EF JAU 


4 


3 


YOU RE BEAUTIFUL 
JAMES BLUNT A'l^l^iC 






BAD DAY 

OAHIB fOWTED WARKER BROS 


m 




DONT CHA (ALBUM VERSION) 

THE PUSSYCAT OOLLS FUT. BUTA RHTHU UU INtERSCOPE 


7 


NEW 


KING OF THE MOUNTAIN 

«Tl iliSH cait:. 


8 


1 


WE BE BURNIN' (AMENDED VERSION) 

SEAHmUL 




7 


NINE MILLION BICYCLES 
KATK MELUA DPfiWCTICfj 


10 


10 


DO YOU WANT TO 
FRAMZ FERDINANO OOMINO 


11 


NEW 


FIRST DAY OF MY LIFE 

MELANIE CRE3 GIRL RECORDS 


12 


13 


DONT CHA 

THE PUSSYCAT DOLLS FEAT. BWTA IWniia A&W 1NTERSC0PE 


13 


9 


DONT LIE 

THE BLACK EYEO PEAS imEfliCDPE 


14 


11 


PON DE REPLAY (CLEAN VERSION) 

MKANHA SRPi'OEFJAU 


18 


14 


DARE 

GORIUJU CARIOPHONE 


18 


12 


SUDDENLY 1 SEE 

K.T TltNSTALL IE.SNTlESS 


17 


NEW 


TWO MORE YEARS 

BLOC PAfITT rtlCHITA 


ia 


16 


BEHIND THESE HAZEL EYES 

KELLY CLARKSDN »CA 


ia 


NEW 


ALL ABOUT US 

T.ATU INItfiSCOPE 


so 


20 


COOL 

GWER ETEFAMI IKTERSCOPF 










FLANDERS 1 

SINGLES 






ii 






fPROHUVlf OCTOBER 11. 20ti 


1 


3 


LOVE GENERATION 

lOBSINCLAflStT LASEL'NEWS 


2 




DONT CHA 

THE PUSSrUT DOILS FT. lUtTK RHma AM ISTERSCOPf 


8 


2 


YOU'RE BEAUTIFUL 

JAMES BlUHT AI C'tU: 


4 


10 


PUSH THE BUTTON 

SUGABABtS 




5 


PON DE REPLAY 

RMAIMA OEF JAM 


RSBI 


18 


K3 

KUMAHE blUDtO 100 


2 


1 


DEUS 

POCKET RfVOlUnON M 'Ml 


3 


6 


ZORNIK 

ALIEN SWEHHEART PARL0f>HONE 


4 


3 


ANDRE HAZES 

HIT COMPLETE MITDVEFUICHT i-MI 


a 


2 


VARIOUS ARTISTS 
EUROKIOS ZNS EMI 







SWEDEN 

RINRI FS 




i! 


§1 




OCTOUfI J. IMS 




1 


YOU RE BEAUTIFUL 

JAMES BLUHT AILANtIC 




2 


2 


STEP UP 

DARIN 1':-". 




a 


NEW 


1 NEED SOME FINE WINE AND YOU NEED TO.- 

THE CdRD'GANS . ' • 


4 


3 


IT S NOT EASY 

lUTRlCIA MCNUL -1 l.h .M.iM) 






13 


PUSH THE BUTTON 
SUGABABES L.LMJD 






~„ DARIN 

UNN COLUMBIA 


2 


NEW 


ULF LUNDELL 

LAZARUS ROCKH:«D 




3 


NEW 


NEIL YOUNG 
pfuumc wnio -'ki i 




4 


EiE'A' 


MAURO SCOCCO 

HERD JIMSONS AVfHTYR DIESEL 




8 


6 


BJORN AFZELIUS 
flJOHNAFIEllUSUSTA ,-i. ■■ 6H0S 









IRELAND 1 


1 


SI 


(IRMAiTHART TMCK) DCIMER T. 1MB 




i 


PUSH THE BUTTON 

SUGAUBCS ISLAND 






DONT CHA 

TME PUSSYCAT DOLLS FL BUSn (MTIKS A&MilNTER SCOPE 




i 


GOLD DIGGER 

UNYE WEST FT JAMIE F03IX HOC A.FELLAj'DEF JAM 




4 


BAD DAY 

DANIEL POWTEH rtABNER BROS 




THESE BOOTS ARE MADE FOR WALKING 
JUUCA tIMPSM COlUMIIA 


■ 


■ 


THE CORR8 

■DKATUtNTlC 




NM 


FRANZ FERDINAND 

Tw ceuu wwE irto much icmit oowt«o 




i 


JAMES BLUNT 
BACK TO BEDLAM Ar.ANTtC 






DAVID GRAY 

LJFE IK BLOW MOTION ATLANTIC 


■ 


■ 


KATIE MELUA 

PRE BT P«f DRAMATICO 



NEW ZEALAND 



SMOLES 



ii 

■ 1 


ii 

2 


IRICORD PUBllMTIORB LTD.) OCTBBER t>. lOBB 

PON DE REPLAY 

RIHANHA DEF JAM 


2 


1 


AXEL F 

GAUT FMG WACH1 RECC'RUS 


a 


3 


DONT CHA 

THE PUSSYCAT DOLLS FT BUSTA RHYMES A&M'INTERSCOPE 


4 


S 


GHETTO GOSPEL 

1PM FT UTDN MUM INTEASCOPf 


8 


7 


DONT LIE 

THE BLJECK EYED PEAS A&M 'IHTERSCOPE 




1 


CRAZY FROG 

Mir m UACHI RECORDS 


2 


NEW 


NICKELBACK 

BU THE RIOHT flEABOHS ROASRUNNER 


3 


2 


JAMES BLUNT 

BACK TO BEOUEH ATLANTIC 


4 


HP/i 


DAVID GRAY 

LIFE IN SLOW IBOTIDN ATLANTIC 


8 


18 


FAT FREDDYS DROP 

BASED ON A TRUE STORY THE URW RHYTHMETHOO 



ARGENTINA D 

Al RllUft 


this 

WEEA 


it 


ICAPIFI OCTOBER B TtOB 


1 


NEW 


JOAQUIN SABINA 

AliVIO OL LUIO . 


2 




THE ROLLING STONES 

Afll'JUIRBASG 


3 


2 


JORGE ROJAS 
LA VIDA [(.( 


4 


14 


MERCEDES SOSA 

CDRAiOH LIBRE t~i 




3 


BERSUIT VERGARABAT 

TESTOSIERCRA ' . ■ - 


a 


29 


PAUL MCCARTNEY 

CRACS AID CREATION IN THE BACKTBRD PARLOPHONE 


7 




COLDPLAY 

lAY i..."IE 


a 


6 


IL DIVO 


a 


4 


FABIANA CANTILO 

iNCONSCIENn CDLECTIVO jO'i' UV^ 


10 


NEW 


INTOXICADOS 

OTRO OIA EH EL PUUIETA TIERRA ^mP ART DISCOS 
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itenal 



EUROCHARTS 



SINGLE SALES 



§1 

1 


ii 

NEW 


EUROCHARTS kht CDMP1LFD IT BILLSOKIIO FROM THE NITIOMI. SINGLES «N0 ALBUM 
SALtS CHARTS OF 20 EUROPEAN COUNTRIES OCTOIER II JtOi 
TRIPPING 

flOIBC WUUMS CHRrSALIS 


2 


I 


OONT CHA 

THE nnsrcAT dolls n susia rhymes UM lNTEnscoPt 


3 


6 


PUSH THE BUTTON 

SMABUES'-SLAND 


4 




PRECIOUS 

DIPCOS HOOI UUTE 


S 


2 


YOU-RE BEAUTIFUL 

JAWS BUMT ATLANTIC 


6 


5 


POPCORN 

CHAIV FROG MACHI RECORDS 


7 


3 


WE BE BURNIN' 
S£»N P*Ul VP ArUNTIC 


8 


i 


AXEL F 

CUrr FMH UACH1 nECDROS 


9 


9 


JE NE SUIS PAS UN HERDS 

STAR ACAHEMYSMtHCur^Y 


10 


7 


PON DE REPLAY 
miuMU m JAM 


11 


30 


ALL ABOUT US 

IJI.TU IMTERSCOPE 


12 


10 


T'ES PAS CAP PINOCCHIO 
nHDttHIO EMI 


13 


12 


LOVE GENERATION 
B0ISWCLARM1 i ^Efi 


14 


8 


LA CAMtSA NEGRA 

JUANES UNIVfflSAL 


IS 


11 


BAD DAY 

DAWO. MMTOI WARMER BROS 




ALBUMS 


If 


Eg 
3S 


OCTOBfR 11. IMS 


1 


NEW 


FRANZ FERDINAND 

rOU COULD HAVt IT 10 MUCH KTTU DOMINO 


2 


2 


JAMES BLUNT 

lACI TO BEDLAM ATLAHTK 


a 


1 


BON JOVI 

HAVE A NKE DAT 'bLJ;»D OEF JAM 


4 


1 


KATIE MELUA 

PffCf BT PIfCE JaAMAIICO 


B 


4 


THE ROLLING STONES 

A WiGtH BANG . ^[^iN 


e 


NEW 


NICKELBACK 

AIL rW RMHT REAIOKS ftOADm.-NKEfl 


7 


5 


HIM 

0AM UOHT SIRE 


s 




SEAN PAUL 

THETRIIBTY i.hJ\C 


9 


B 


THE CORRS 
HOME : 


10 


6 


JAMIE CULLUM 

CATCHING TALES UCJ 


11 


37 


NEIL YOUNG 
PRAtMEWMOH'OHIS! 


12 


10 


COLDPLAY 

XAT PARLOPnONE 


13 


11 


CRAZY FROG 
CRAZY HITS MfICHI RECORDS 


14 


Ii 


TOKIO HOTEL 

tCHRQ ISLAND 


IS 


13 


BARBRA STREISAND 

euiLH TOfrtUILTY PIEASWU COLUMBIA 




RADIO AIRPLAY 




ii 


RADIO AlRPtAT INFOftHATION PROM 17 EUROftAH COUHTRIfl AS MDHITOMD AMD 
TABUTEO BT NIILSEH MUSIC COHTROL. 

OCTOIIR 11. HH 




2 


TRIPPING 

RMIIE WILLIAMS CHRYSALIS 


2 


3 


DONT CHA 

THE PUSSYCAT OOUS ASMjIHTERSCOPE 


3 


1 


DON'T LIE 

THE BLACK ETEO KAS AtlAIHTERSCOPE 


4 


4 


YOU'RE BEAUTIFUL 

JAMES lUMT ATLANTIC 


■ 


9 


PON DE REPLAY 

RIIUNNA DEF JAM 


e 


5 


WAKE ME UP WHEN SEPTEMBER ENDS 

tmtN DAY "^npi.-.f 


r 


10 


WE BE BUHNINl 

SEAM PAUL V= <.lLA%'it 


e 


7 


COOL 

GWEHSIIFAHI'S'fSSCriFf 


• 


12 


PUSH THE BUTTON 

SUUUBES 11. "NO 


10 


6 


BAD DAY 

DAKIEl PfWmt WARNER BROS 




8 


LA TORTURA 

SMKMA FEAT. AUJAHDHa SAJO EPiC 


12 


16 


PRECIOUS 

DCPICMI MOOC MUTE 




13 


WE BELONG TOGETHER 

MAfllAM CARET iSLAND.tlEF JAM 


D 


17 


PHOTOGRAPH 

mcmUAOE ROADRUHNER 




14 


HAVE A NICE DAY 

BOH JOWl ISLAND 







^CHRISTIAN 




nl» 


ii ii 


ARTIST 

IltU vi'hil.r IfluMBtR t»SIfll8UllKGLAeil 


e 






bB 


ss 


ARTIST ■ 
TITLE IMPRINT & NUMSER 1 HSTIU8U1MQ lAIEL |g 


A 


Eagg WIkirk franklin 

HERO Fill - i: S ^ GO&PO CEHiniC ;iat9< PnOVII)ENl-MI{GRltV 




as 


27 


23 


AMY GRANT H 
ROCK OF AGES . HYMNS 1 FAItN V^ORO-CURB 30331 [H 


o 


2 


4 


SWITCHFOOT 

NDTMNG IS SDUNI! : VrH jPiHH'. /J Viai' :MILUG B 






® 

N«r 


1 


] 


VARIOUS ARTISTS 1 






VARIOUS ARTISTS 

wow h:lS jnofi - - ::JID£NI. WOBD-CUfiB 12*; 






at 


11 


2 


DAVID PHELPS 

LIfE IS A CMUKH WOHD'CURS 55405 


F 4 


3 


6 


CASTING CROWNS 

LIFESOhR -iljniON '07;0PBOVIQINT INIEGBIT> 
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TUPAC' LIVE AT THE HOUSE OF BLUES 


Tupac Snakur 
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KEITH URBAN: LIVIN RIGHT NOW 


Keith Urban 
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LIVE' FRIDAY THE 13TH 
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WYNONNA JUDO: HER STORY • SCENES FROM A LIFETIME 
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LIVE AT WOODSTOCK (SPECIAL EDITION) 
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JESSE MCCARTNEY: UP CLOSE 
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YOUR BODY 

PRETn RICICY iTLUNIlC 


21 




PHOTOGRAPH 


22 


20 


6 


BEVERLY HILLS 

w[t:ER -iLfi;'. 


23 


■n 


1 M SPRUNG 

I fi-H ■ ■.. ■ '.'1 ^ JIVE J0M8A 


Z4 


•n 


BAT COUNTRY 

AfEKGEO SfJEMFDin -QPELESS- WARNER BROS 


IB Qm 


BOYFRIEND 

ASKUf SIMPiON j^'FEN 



VIDEO 



GREEN DAY. wake me up when September ends 

ALICIA KEYS, unrreakaiu 

AUDIOSLAVE, ooesn i remind me 

KANYE WEST gqid digger 

LIL' KIM, lighters ui> 
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JAHEIM. EVERHIME I THINK about HER 
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Illinois 
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■NighKnafii An.=Homy by Seattle rock band Aiden enters 
Top Heatseekers at No. 9. Discover developing artists making their inaugural 
Billboard chart runs each week in Breaking S Entering 00 billboard.com. 
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r.what 

{teens} 

wanuwest} 

marketing to teens using 
music, movies & the media 



november 1, 2005 

hyatt regency century plaza, los angeles 



a full-day of programming featuring 

• Reaching teens in an online and mobile world 

• Teen Trends - Find out how today's emerging pop culture trends 
will affect tomorrow's teen products 

• An event marketing case study - The Teen Choice Awards 

• The video game experience - music, advertising, and a 
captive audience 

• Teen Panel - What's in the hearts and minds of today's brand- 
sawy teen consumers? Find out from our panel of teen boys and 
girls. Learn what earns their trust and what makes them partners 
in your marketing strategies. 

• A poolside cocktail reception with live acoustic performances 
by some of the hottest new acts targeting today's teens 

• Plus keynote presentations, meals, networking opportunities and 
much more... 

confirmed presenters include 

Steve Allison, Chief Marketing Officer, Midway Games 
Bob Bain, Executive Producer, Teen Choice Awards 
Darryl Cobbin, VP of Marketing, Boost Mobile 
Chris DeWolfe, Chief Executive Officer, MySpace 
Devin Lazerine, Publisher & Editor-in-Chief, Rap-Up 
Angela Leaney, SVP, Brand Communications, The N 
Bill Nielsen, Microsoft Director of Xbox Brand Marketing 
Catherine Stellin, VP of Marketing & Trends, Youth Intelligence 
Dr. Jim Taylor, Futurist and Vice Chairman, The Harrison Group 



Register at www.whatteenswant.com now! 

Group Discount: Register 3, and the 4th is free! 




primary sponsors ~ 



* Qinemedia leeHMXlE 



- associate sponsor ~ 

Insightful interviews anywhere. 
No travel costs. 



- hosted by - 



Nielsen 

Entertainment 

To register and for agenda updates visit, www.whatteenswant.com or call 646-654-5169. For sponsorship information, contact Linda D'Adamo, ldadamo®vnubusinessmedia.com 



BillbMral 



CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



MARKIETPLACIE 



For ad placement call 1-800-223-7524 or write Jeff Serrette at classlfledsabillboard.com or fax 646-654-4798/99 



REAL ESTATE 



MORNING VIEW 

The Wofiu) Famous 'LIVE IN' REcofDmc 
Studios & Maubu's Premer Ranch Eswe 




Mtllbu, California. SA Ocean View aaes 
overlooking tamed Zuma Beach. Grand 
Estate Includes 6 bdrnts plus 2 gst apts. 
Lush all usable aroimds: pod. stables, 
graded area for N/S Tennb Court organic 
orchard & vegetable garden. Fantastic 
business & home combol $7,250,000. 

3 1 0.3 1 7.9346 ^fnyim 
cblrdlnmjtibu.com - j ** ■* - r - 



WATERFRONT HOME 

Ultimate Hampton Beach House - Total 
turnkey. Best Sunset. Deep water dock- 
age. Premier Entertainment home. 
Collectors Ferrari and Custom Boat 

available. Oflfered at $3.9 mil. 
Drew Dunlravy - Vine & Sea Assoc. 
631-&89-1875 



LEGAL NOTICE 



ASHLEE WILLISS 

EXCLUSIVE PERSONAL 
MANAGEMENT BY 
RICHARD R. MORAVA 

wu)w. moravamanagement. com 



MUSIC 
MERCHANDISE 



BUY DIRECT AND SAVEI 

White othar p«oplt ai* raising Itiaif prices, we 
Kt slMhmg ours. Makx late) CD'i. cassattsG 
and LPs as tow aa 50(. Your choic* from ths 
moat axteratve Hstirtga avaitable. 

For ir«« catakxi can (eo9) 8»04000. 
Fax (SW) iMM>247 or 



writo 



(SW) iMM>247 or w 
i c orpto aiBali, hw. 

P.O.Box A Tranton, N J. 06691-0020 



REAL ESTATE 



Sliou'slopjM'r! I'reu'ur Peiilliouse Gem — Steps from Central Park 



Renovated to perteclion wilti amazing 
high end details, this triplex Is like a 
dflonnan townhouse high In the sky! 
Dty S Park views, 2 bedrooms, home 
office, 2.5 baths. Wmbovied chef's 
kitchen. Amazing tight, new everything! 
Unique terrace, master suite with Zen 
tranquility. Great entertaining space lor 
sophlsucated taste! Perfect Manhattan 
hideaway! S5.2OO,0OO. We0» 799422 

5 Davis. V.R 

; I ^-84S-0489 



co;rora72 group 

ri,i:'-,r!!.:l 



REAL ESTATE 




VirginiaEstates.com 



Frank HardTProperties 

Richard Walden 
TOLL FREE 877-646-8800 



Go on tour in Los Angeles 
without the entourage! 

www.LuxuryHomesNetwork.com 310 777 6296 



BILLBOARD CLASSIFIEDS 
MOVE LUXURY REAL ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood ■ Real Estate Manager 
661-270-0798 - Fax: 323-525-239r 
Billboard @ musician.org 
1-800-223-7524 

Reach all the movers Si shakers every week through 
the pages of Billboard 
a force in the muslc/entertalnmerit 
Industry for over 100 years 




Capture The Coast 

IN GUALALA, CALIFORNIA 
OFFERED AT $1,799,900. 



Located in Mendocino County just 1 15 miles north of San Francisco - Enjoy 
the breathtaking panoramic ocean views atop 2.65 acres * Spectacular custom 
designed home features over 3000 sq. ft. with 3 bdrms, 2 bthrms, wrap around 
deck, sitting areas, enormous detached garage with bonus room, workshop & 

greenhouse area(s). spacious land with private yard(s). private driveway, 
gorgeous open beam ceilings (beams from the original Bay Bridge's Shoring 
Timbers). 3 lofts for cozy getaways, extraordinary hand picked stone fir^lace. 
tons of windows for views of sunsets, ocean scenery and to watch the deer, 
bush bunnies, wild turkeys, foxes and birds as they accent the views. This is 
truly a unique property for a retreat location. I st home, 2nd home, vacation 

spot ■ use your imagination... 
Go to htt p://3eOHouse.com/CA /carinma theson for visual tour 
Carin R. MaUieson at CPS-Property Advocates 
(707) 236-1214 / MLS#20514258 



CPS*" 




A Hampton Classic Country? Estate 

Brldgehamplon Hills. The Hamptons. New York - Twenty acres of rolling 
hills surrounding a three-acre lake. Three ponds, five waterfalls, magnificent 

flower gardens. Irrigated pa.stures. Ready for horses or your own family 
compound. Panoramic Views of Noyac Bay. Subdivided into four flvc-acrc 

lots. Surrounded by two hundred acres of preserved land and horseback 
riding trails. Hottest new area for the rich and famous. Near ocean beaches. 
2.5 miles from the old whaling village of Sag Harbor. Tranquil and very 
private. Price and sur\'ey upon request. Must be seen! 

Call Drew Dunleavy for a Private Showing and a listing of other 

distinctive estate and waterfront properties at 631-689-1875; 
e-mail vineandsea(a aol.com; Vine and Sea Real Estate Associates 



DUPLICATION/ 
REPLICATION 



AUDIO SUPPLIES 



Odd^N 

CD A DVD Maiulactiirini 



2500 OKs 

Only $1999 

IncliiiteK On Disc Prlminj • Bar cme 
Filll CtliK PrlnlBd Booklets • Cello Wrapslng 

1-877-633-7661 

www.OdilsOnReconling.com 
Wm • Maslercard • Aniex • Dlscmr 




The Library of Congress & 
The National Library of Canada 
archive their most priceless 
records with the 
New Laser Turntable. 
Why not you? 



PROFESSIONAL 
SERVICES 



1,000 CDs 

In full-color jackets for just 

'"90!i^jg 



Call today for 
your free catalog! 

1-800-468-9353 

w¥nx.ilisciiiakers.coiii/bb 



) DISC MAKERS 



REACH FORTHE STARS! 
MOVING? RELOCATING? 

BESLTIETGREAD 

THE ADS IN 
THE REAL ESTATE 

TO THE STARS 
CLASSIFIED SECTION 
E\'ERYWEEKIN 
BILLBOARD MAGAZINE. 
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iterlal 



HELP WANTED 



PUBLICATIONS 



Interns Wanted 

lunip-start your media career by inlcrning at VN U Business Media. We pub- 
lish over 50 business publications, stage more tlian 50 trade shows and con- 
li-rences and operate approximately 200 busincss-to business elfctronic prod- 
ucts around tlic globe, covering some of the most powerful industries in tlic 
world including entertainment, retail, media, travel and design. 

U'c currciiUy have intern opportunities in the following areas: Editorial. Sales 
Sl Marketing, Finance. Production. Operations, and VNU eMedia Information 
Marketing. 

Qualified applicants must be from undei^aduate or graduate institutions that 
agree to grant academic credit to students in reti.im for program participation 
for one semester. The candidate should have a strong desire to pursue a career 
in the business-to-business arena. An interest in magazine publishing is a plas 
since many of the internship opportiuiitics available at our publications, whidi 
include but are not limited to Billboard. Adweek. and The Hollywood Rep)orter. 
We seek candidates with proven records of leadership and achievement who 
demotistratc the capacity for continuous development. Also important is llic 
ability to communicate ideas clearly, and to work collaboratively. Additionally, 
candidates must have strong computer skills including Word, Excel, Access 
and PowerPoint. 

interested candidates should e-mail a cover letter indicating their area of 
interest and a resume to: iiitenishipsigi-vnubusincssmedia.cm^^ 
Visit our website: www.vnubusinessmedia.com. 

Only candidates selected for inter- 
views will be contacted. No phone calls 
or agencies please. 



iy vnu business publications 



VP, Business Affairs 



Rhino Entertainment is seeking a full time VP. Business Aflfair; 
Res|>onsibilitics will include: negotiate and draft a wide range of agrccrnt'tils. 
including catalog purchase agreements, joint vcnliire agreements, audio/video 
master use licenses, recording agreements, producer agreements, distribution 
agreements, video production agreements, and loan agreements; provide inter- 
nal legal advice to other departments: anticipate, avoid, and solve problems; 
maintain excellent relationships with artists' representatives, label representa- 
tives, and industry attorneys. 

Retjuirements: (D or equivalent. Min 7-10 years business affairs experience in 
the music industry (record label preferred). For consideration, please submit 
your resume to )oyce.tungyoo@wmg.com or fax (818) 562-9233. 

NO PHONE CALLS PLEASE 



Accounting Manager 

Experience wrth a mustc company/ 
putMisher who understands royalty 
accounting, digital rights. ar>d related 
areas would be an advantage to carxJi- 
dates applying for this position. 
Responsibilities: 

• Directly responsible for m/e dose 
and balance sheet support schedules. 

• Oversight/responsibility, for integri- 
ty of financial statements. 

• Preparation of annual budget, 
monthly forecasts, and all related vari- 
ance analysis. 

• Perpetration of company's forecast 
and management of A/P. A/R. bank 
reconciliations, and deposits. 

• Implementation and preparation of 
company's sales lackirtg and projec- 
tion. Must tie keenly accurate, a strong, 
dear communicator and innovative. 
Interest in music industry a plus. Must 
also be very consdous of arxJ able to 
meet deadlines in what can be a very 
intense work environment. 

Beverly Hills based company. 

EOE 

Please send your r^um^ and 
salary history to: 
taylorpip@gmatl.com 



(AJSICXjUU DaiNIDUTKM S UAXKHMG. LI KY 
WANTS YOU OH OUR TEAM1 



CD IMPORT POP & ROCK BUYER 



AcpKane must na>« a prc<«(i Iracx recora min mnmum ol 



CONTROLLER WANTED 
Highly successfiil music artist-manage- 
ment and marketing company in NYC 
seeks a versatile, hands-on Controller with 
music industry experience, csp. with royal- 
ties, contract administration, and touring. 
Will oversee all facets of financial operations 
and business affairs and report to CEO. 
Apply in confidence to: 
careers@minizrosenfeld.com or fax to 
973.882-1560 - Attn: HR. 



DIRECTOR OF SALES 

Independent record label with major 
label distribution seeking Director of 
Sales for Los Angeles office. Responsi- 
ble for attaining annual order, rev- 
enue, and profit objectives, managing 
budgets, increasing sales productivity 
through existing and new retail out- 
lets, and developing strategic account 
relationships. Min. 7 years experience 
with a proven track record in selling 
music and video to major and inde- 
pendent retail accounts. Solid under- 
standing of ancillary markets; strong 
experience in development and im- 
plementation of ma)or sales initiatives 
including product positioning, inte- 
grated promotions, advertising cam- 
paigns and partner marketing. 

If you are interested in being a part 
of a dynamic teaming a fast-growing 
and innovative label please fax your 
resume and salary requirements to: 
1-800-927-2176 



MANAGER OF ROYALTY ACCOUNTING 

Major Latin Music Company seeks an experienced Manager of Royalty Account- 
ing to supervise ttie rendering of artist and mechanical statements and dis- 
txjrsemenl for all of ttie company's labels. Other duties include management of 
the artist advance provision and recoupment schedule: reporting licensing and 
foreign income and audits. Oversee g/l account reconciliation's and royalty 
accruals. Candidate must be detail oriented, assertive, highly organized, and 
able to meet deadlines. Fully bilingual English/Spanish preferred. 

Send cover letter and resume along with salary history to: FAX: 818-577-4706 

or 

EMAIL: 

maiorSQaniahlanifuiufainmic companyeyahoo.com 



■ DUPLlCATtON 
REPLICATION - 
-VINYL PRESSING - 
-CD ROM SERVICES- 
-OVD SERVICES 

FOR SALE - 
- PROMOTION & 
MARKETING SERVICES - 
-MUSIC DISTKIBUtORS - 
-AUCTIONS - 

- RECORDING STUDIOS - 

REAL ESTATE 

- INVESTORS WANTED • 
- STORES FOR SALE - 

■ EQUIPMENT FOR SALE - 
-STORE SUPPLIES - 
-FIXTURES - 
• CD STORAGE CABINETS - 
■DISPLAY UNITS 
PUBLICITY PHOTOS • 



BUSINESS SERVICES - 
- MUSIC INSTRUCTION - 



-COMPUTER/SOFTWARE - 

- MUSIC MERCHANDISE • 

- T-SHIRTS - 
•EMPLOYMENT 
SERVICES ■ 
•PHOFESSIONAI SERVICES - 
-DJ SERVICES - 

- FINANCIAL SERVICES 

-LEGAL SERVICES - 
-LEGAL NOTICE - 

- ROYALTY AUDITING • 
• TAX PREPARATION - 

- BANKRUPTCY SALE - 

-COLLECTABLE - 
PUBLICATIONS • 

TALENT - 
SONGWRITERS - 

- SONGS FOR SALE - 

- DEALERS WANTED - 
-RETAILERS WANTED - 

-WANTED TO BUY - 



•CONCERT INFO - 
-VENUES - 



-VIDEO ■ 
-MUSIC VIDEO - 
- POSITION WANTED - 

- LISTENING STATIONS - 

- FOR LEASE - 
■ DISTRIBUTION NEEDED - 
EDUCATKW OPPORTUNITY - 
HELP WANTED - 
MASTERING - 
-AUDIO SUPPLIES - 
-ROYALTY PAYMENT - 
•PRINTING - 

- MUSIC PRODUCTION - 

-METAMUSIC- 

• STAGE HYPNOTIST - 

• CD FAIRS & FESTIVALS - 

• MUSIC WEBSITES - 
-NEW PRODUCTS • 
-DOMAIN NAMES • 



COMPLETE 
DIRECTORY 
OF MUSIC 
INDUSTRY 
CUNTACTS 




ONLY $15.95 - 

includes shipping ($18.95 overseas) 
Includes: • City-by-city club directory • Tape/disc services • A&R directory 
• Music services directory • Music industry websites • PLUS-Exclusive: 
What successlul artists know about Music Puftfe/imff* And much more! 

ORDER RY PHONE: 800-526-2706 """'^ 
OR ORDER ONLINE: www.orderblllboard.com 



LISTENING STATIONS 



Looking for a durable headphone 

Features: • Professional sound quality and bass responsi 

• Steel armoured cable (rubber-coated) 

• Reinforced covered steel headband 

• Replaceable ear-pads 
•Virtually unbreakable 



visitmat www-dbiint.com 



dbi intemalional 

(807) 468-8494 

Email us at: info^'dbiint.com 




^^Nakamichi' 




NOTICES/ 
ANNOUNCEMENTS 



Volunteers Needed 

If you will be in the NYC area from 
October 2Jrd-26tJi and would like to 
volunteer for the Billboard Touring 
Conference and Awards please 
contact: Rosa |aquez 
hbevents:(;<billboa rd.com 
646.654.4660 for more 
information visit: 
www.billboardevents.com 



Volunteers Needed 

If you will Ix" in the Los Angeles 
divd from NovembtT I4th-16th and 

would like to volunteer for the 
Billboard/Hollywood Reporter Pilm 
and TV Music Conference, 
please contact: 
Rosa jaquez 
bbevents@billboard.com 

646.654.4560 
for more information visit; 
www.billboardevents.com 



COUNTRY - WESTERN - 

BLUEGRASS Music Show with 
Buddy Max every Saturday at 2pm. 
Cowboy Junction Opry, Hwy. 44, 
Jet. 490, Lecanto, Fla. 34461. 



HAVEAPOSITIONTOFILL? 
WANTIO REACH HIGHLY 
QUALIFIED PEOPLE FAST? 
LOOKNOFURTHER! 
BILLBOARD CUSSIFIED 
IS THE 
HIRE AUTHORITY! & 
NOW THE CLASSIFIED 
SECTION IS ON-LINE! 
WWW.BIUB0ARD.COM 
CALLJeffSerrette 
@:800-223-7524 
for more Info. 
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Sotheby's 

INTERNATIONAL REALTY 




G.W. SMITH'S R06LEDAL 121,500,000 

Hope Ranch. 1928 renovaled Caiiftxnia HacierxJa of 
large proporlions. 7,8 ocean view acres, pool, lennis 
court, guest tiouse. staff apts & pastures 

Harry Ko/fi 505,565.8633 



RANG HO FELICIA 

Santa Ynez Valley. 1 97 Pnme ac. Vineyard pel Classic 
micl<entury arctiit mam hm + addl'l hms. S5m purch 
price w/$3m to designated chanbes. 

Brady/Braay 805.391.0587 



265 BELLEFONTAINE STREET $6,600,000 

Pasadena. Grace returns to Pasadena, updated 
craftsman estate, grand rms, tii cedings, state of the art 
ifA. 7txli'10ba guest tise & mucti more! 



PAREDON RIDGE VINEYARDS 55,900,000 

l.bnteclo, Vinsyarc prnducng 500 cases of premium 
Syrafi, Fantastic building site All utilities urxJerground, 
Unt)elievat)le v>ews' Only vineyard faar>g coast 

Suzanne Periuns 805.565.8643 




OAK Cf?EEK CANYON 53,600.000 

Mc'iieciiD. iiJC^p'jonal 6*:- ac location to t>u\'4 dream 
home. Endless views Pnvate roads. New utilities to 
site 

Suzanne Perions 805,565,8643 



OPEN 2-5 10/16/05 



300 S MCCADDEN PLACE (3,200,000 

Hancock Park Slalely Tudor in Hpack Dramalic 
step dom liviru room w/ beamed ceiling, awesome 
proHMon bar. StxUSba. gsl hse. pod. 

Sterana Alpem 310. 888, 3708 



8571 FRANKLIN aVEN'.E S3,195.0«0 
Sunsel S:ri.. P.; j.;;..-.! rjrnanic CapecoG atwve 
Sur^t Sinp w; amazing jeUiner vie'A^. drive'^ay leads 
to 4b<j.'4.5ba. Estate like grounds 

ShaimaAlpenn 3(0,8883708 



RESORT LIVING AT HOME {2,999.999 

Bel Air. Pr.ce slasfied on stiarp sexy ibd conterip Wi' 
lop quality & amazing taste 2 pools, beacit. 5 desks, 
mtnlop views, pvt. guiet. easy access. 

Ben AKanoff 310.908 5505 




OPEN 2-5 10/16/05 



ia » Jl II. :.< iHMut I 





.L,-,-JNITYKNOCKSI $1,550,000 
tCi Feiz, £x;raordinafY ctwr units boast hdwd flrs, ig 
spacious public rms. sys updated. Duplex plus sep 2 
siny Iwnhse. www.l93SCoinmonwealth.com 

K/rt 4 Karen 2)3 7)8, 1275 



t344 WARNER AVENUE 11,499,000 

Westwooo. Just reduced. Charming ibdtSta with den. 
redone kitchen & baltts, 2 fpis & hdwd firs. Do not miss! 
Photos al 'Aww.patncahodson com 

Patncia Hodson 310 888 3705 



SERENITY NOW SI .475,000 

Bel Air Enjoy L*ie Peace and Quiet of this contemporary 
hse nestted off of Beverly Gten Bl High ceilii^s. Zen 
Patmn. 2-pv1 Decks S Updates. 

RutwiCfenna 3)0 481 4339 



PRIVATE-GOLF-DESERT $1,395,000 

Palm Desert. Quite peaceful location in Die heart ol 
Indian Ridge CC. tJpgtaded S finished to perfection. On 
the go*f course Beautifui vu's. 

L«a Bone 7608321517 





SILVER LAKE FOURPLEX $1 .099,000 

Silvsr Lake. Rare street to street crateman, Air^zing 
views Lush ganiens S patios Next to Po£*et Park. 3 
tbdi'tba » 1 2bd.'2ba 

AJtenLevDff 323 67)2313 



851 SAN VICENTE »313 $920,000 

Vt'est Hwd Awesome unit loaded w lite, h-Mj firs, tiled 
bants. Eat-in kit, cstm dosels Arches, moldings, t NgM 
ceibngs, 

ShswnaAlpenn 3)0,8883708 



1583ALTIVOWAY 



$859,000 



Silver Lake Open firplan involving grour^j eye catching 
^. LR. din mi. den. ofc. 4t>d. Wall of windows to woodsy 
double lot Cul-de-sac 

Hf,-n,fin:,.,„rees(w 323.804.8)25 




11828 GOSHEN AVENUE HO $539,000 

Brentwood, Enpy the Brentwood l.festyle. top floor in 
a weU maintained cmplx. 2bd/t 7Sba. hardwood floors, 
air. 2 tandem secure parking 

Simon Beammm 3)0 43< 4345 



VINTAGE HOLLYWOOD $529,000 
Wesl Hxi Lighi 2bd/21>3 w' Kish pool area, hwd firs, 
2 baks. Top unit w' lots of dosels, fab 50s tiling, msir 
vanity. Low HOA's 

Stia.'onaA/penn 3)0888.3708 



2572LAF1ESTA AVENUE $505,000 

Atladena Charming 3bdi'1b3 Trad located m Ihe 
foothills ofAlladena LR w/ »us of Ihe San GabncI mm 
range Lg lot 

So(iyaCo*e 323 67t 2304 



2647 CORRALITAS DRIVE $829,000 

Silver Lake, Quiet cul-de-sac, Hdwd firs, copper pipes, 
steel casemnl windows. Original 40's modem home. 
City & mountain views 

JpsepfiLsfiOtxK 323665. ))a8 



GRACIOUS LIFESTYLE 5445,000 

Santa Ynez. 2bdi'2ba in welkplanned community. 
Amenities avail at world-class guest ranch Surrounded 
by natural tnauty, neart>y Sdvartg. restaurants. 

Ir^re B^ena 805 750 0584 



Beverly Hills Wilshire Brentv/ootj Cafnariilo Hollywood Beach Los Feliz 

310.724.7000 310.481.6262 805.987.1557 805.382.8200 323.665.1700 



socalsir.com 




OCEAN FRONT PROPERTY S4,500,COO 
Monterey. On the sand, cr.e c* 1/ icTies Dei"g bi. I[. 
Take advantage of prenxinslnjction pnces. Lcxaled 
minutes from Pebble Beach & Carmei 

Netsoo/ftlice 310.838.3797 



1 0948 ALTA VIEW DRIVE S4.375,000 

Hwd Hiils, Pnvate estate w.' 6bd, vus, ctesigrwr done on 
appx 12 acres. Pool. spa. waterfalls, seasonal stream & 
park complete this retreat 

ReicDImg/Aipenn 310.888.3866 



2673 OUTPOST DRIVE S3,995.W0 

Hwd Hills East. Sc^histlcaled. Pvt & gated oasis on 
apprx. 3i'4 aae lot w/pl, cty vu & lush landscaping- Drk 
Mahogany flrs thru^xrt, 4fpls. 

RobeitKass 310.663-4434 



RANCHO MIRAGES' FINEST $3,785,000 

Rancho Mirage. Pnvale & gated. Ttiis estate has rt all. 
Qome home to your own resort wlh mtn vistas and 
incredibte outdoor patios 

ma Bone 760.8311517 



OPEN 2-5 10/16/05 




915CENTINELA S2,325.000 

Santa Monica Peaceful canyon Itke vus set on a 
creekstde. 4bd. 2 offices, designer kit opens to outdr 
balcony Sep guest fir w' kit. Ir. txl. 

James Resfxmlek 310255.5411 



2021 N. SERRANO AVENUE (2.249,000 

Los Feliz Rare Spanish Mission RevivaJ home 
with inaedible design elements. A blend of an and 
architedufe. Visit www.northserrano.com. 

Pafnoa Hodsm 3)0.888.3705 



335 MONTBiEY ROAD S2,200,000 
South Pasadena. A Hidden Craftsman Jewell Nestled 
on a pnv knofl of approx 780O0 sqft. 3 stories. 6bd''5ba. 
gst cottage. Uflk)ue! 

KeJey toe* 626 396 3910 



7245 WOODROW WILSON DRIVE $1,595,000 

f+wd Hills. Gtd & pvt mid century oompound Major "02 
remodel. Main house= 2bd/2ba. GH= I«3i4ba, Ctose lo 
Studios, w«w.7245woodrDWWilson com 




4053 CROMWELL AVENUE $1,395,000 

Lcs Fel!2 Reduced' Gated '949 Robert Byrd Cape Cod 
3ba li; ,Vih tiiGder. 3ar, 'd.'. cie'^s grml kit. fab 
tle.var^ 2 dec'.b ^ilur^e .S vu5 

,'i,ckCriim,en(,i.1iO 385.7240 



FABULOUS RENOVATION $1,295,000 

Palm Springs. 4bdi'3ba. Wonderful mid-cenlury 
rerwvatioo in what has become Palm Spnngs premier 
neighborhood. Paradise. 

B(air/Sw»»T»ter 760.327 9792 



GREAT DUPLEX 



$1,239,040 

'emodeled duplex's bd/1.75ba in 
1-:^ off top unit Large rear der* off 
ices Great locaEionI 
Simon eeardmore 3)0.481.4345 



IN 2-5 10/16/05 




ROMANTIC MEDITERRANEAN $1,200,000 

La Canada Fiintncge. Updated, light & bnghl, 4BR 
home Wi' custom built-ins. pool, great flrpln, Frer>ch drs. 
balconies & patios thruoul. 

Anne Sanbm 626.396.3941 



OPEN 2-5 10/16/05 



935 WESTBOURNE 9201 SB19,000 

Wes: Kwd. Pnme updated tg 2b(l''V75ba w-'ad fpi, 
bamboo firs, laundry, terrace, sec sys, sxs pkg, pets-ok! 

GorgetXiSl 

Tom CoHjalka 323^71 



VICTORIAN DEStGN $795,000 

Santa Ynez, 4bdi'2ba victonan wiSvrap-around porch, 
Ig rms. frpic m liv rm, fmly rm plus rec. rm. private, yard 
and beauI^Jl neiotiborhood. 

Deanna Harwootf 805.325 U52 



EASY LIVING S739.0O0 

Santa Ynez Valley. 4bd/2ba Sycamore Ranch tume. 
Bnght kitchen opens to patio, family mi. fireplace, Z-cat 
garage & easy to maintain lawn w'spnnklers 

Deama Harwood 805.325. U52 



1322 WESTERLY TERRACE $699,000 

Silver Lake. Char burvg w/ vus. 2bcl/1ba hse w/ sep 
Ibdlba on lower level Perfect artists studio/ofc wafled * 
gated, hdwd Ars. fpl in LR. 

Kirk 5 Karen 323 804 8W3 




8787 SKOREHAM #85 $399,000 

West h4ollywood. Absolute rare opportunity lo own a 
bungalow in the pres^glous Shoreham Tow^. Full 
service building mins from Sunset Strip. 

Shannon Mctendon 310.481 6276 



FANTASTIC LEASE $70,000/mo 

Bei Air. Fantastic newer furnished 2sly Medit vuw hse. 
Grand 2 sly entry w/arcular staircase, fab mst 6ba7ba 
pool, pvl gated vews. 

Dee Crawford 310 259 4428 



1351 PAU5ADES BEACH ROAD #400 $15,000/mo 

Santa Monica Luxurous oceantroni fut^floof condo 
w.'pirt access elevator. 3bd/3.5ba, open ftoofplan, huge 
gourmet kl 4-caf pkg 

David Findiey 310.245 6911 



Palm Desert 


Palm Springs 


Pasadena 


Santa Barbara 


Santa Monica 


Santa Ynez Valley 


Sunset Strip 


760.837.4300 


760.325.9200 


626.229.0909 


805.969.9993 


310.260.8200 


805.688.3757 


310.205.0305 



2397 SILVER UKEBLVDKI U.mmo 

Silver Lake Enjoy lofi Innng in this In level live/wortc 
space Street level entrance alkiws for a sep art studio., 
store front or officfi, 

Sonya Coke 323 67) 2304 



Westlake Village 
805.495.2000 
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HiD-rop Star LudKrUand 
XM Satellite Radio CEO Hugh 
rang the NASDAQ stock markets opening beD 
1 29 to celebrate XM s acNewmert of surpassing 
' milbon subscribers. Ludacris also armouixed that he will 
weekly XM music show "Disturbing Tha Peace Presents Uidacns' 
Open Mic" Pictured, from left, are Panero. Ludacris and NASDAQ 
pre5«dent/CEO Robert GretfekJ i!:r>.-r<: i -w^ Ei,%i 




R. KeHy was spotted chtllm' 
with Ns former vocal group PubHc 
Anrwuncvmwnt for the first tune m 
years at SylMfw Johnson^ jazz 
album-re4ease party Sept 18 at Joe's 
Sports Bar in Chicaga KeHy has r>ot spoken 
to ttie band sirtce he departed the group in 
the "905 to pursue his solo career. Inter6stk>gty, 
Public Annourxiemenl's upcoming CD is titled 
"When the Smoke Clears." Kelly, center, is flanked 
by Publx: Anr>ouncement members Wnn Mac. 

Pekxwy, Eart LC and Har-K 
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The TJ Martell Foundations 30ttv 
niv-p'5ciiry gala honored NBC's "Today" hosts 
>urlc MiiR Lauer. Al Dolwr ^nd Afwi Curry: foimef 

ju cha-rmarVCEO Jason Flocn. jnd biotechnology 
. ,,r ii , ,1 I IN, I . • MechOct, 6 at the Marnott Marquis Hotet in New 
for [rwiir con imitrwtn m roismg awareness and funds for carKer research. The 
fcurxlation has raised more than S2O0 millton (or research into treatment and cures 
for leukemia, cancer and AIDS P>ctured. from left, are Ro^er. Couric. T J, Martell Foundation 
founder and chairman Tony HarttH. Curry arxi former BMI president FrancM W. PrtCtOfV 
'p»x«0 Paul Ha»wit!iome/G«ty lnw9«) 





BHiboard presontod a $10,000 
heck (o Pmi McCartiwy Oct 5 backstage at 
New YortCs Madtson Sgiurc Garden on behotf of Adopt-* 



Mtnoheid, the Unr of t 

fBSofve the global ia fun 
flWxiarrfs Sept. 3 tn: : ,irtn 
p-issue profoct Of»girwla( ^ ■ .<./r:nii..t Pat Ri 
KitcuAm. McCartnoy. Siffix»rc/ co-executive < 
features editor Thorn Duffy <l•^^ 



ampaign to 

re raised as part of 
turod. from Kfft. aro 

minoK. srAborirt/pubiisnF 
nmm ComHT and 
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Brad Paisley performed at ^ 
the Wait Disney Studios Sfwwcase 
2006 Sept. 22 at the Kodak Theatre in 
■ I ->llywood The event exhibited a montage of music 
ir jrii Such Disney films as "Peter Pan " a"--J Pi'^te; of Tht 
Caribbean" with cameo appearances t , i ^ ■ Johnny 
Dtpp. M«l GkMon and Jodit Foster ana ' - - Elton John 
arxi Paisley Pictured, from left, are Po- . ■ , in j j . ' 






lOCC 
n^.LiSic 
industry 
players 
celebrated tfvs 
year's Austin Oty 
Limits Festival at 
the Jane/Amencan 
Eagle/ACL 
after-party Sept 2^ 
at the Otd Bicycle 
Sports Shoo Death 
Cab for Cutie'i Jason 
McGerr ir-t .->nri Bloc 
Party's K«lo Okerska 



-iff -c 




Billy Bob Thomtr' 

.,.,( Ih.. -..t.' V . 

luxn Ujft. are 8*g tX>al f?* 
Henry Mam. Thornton arxJ Big Ooai 
Records- Kavki Calabfo 
aivlBilDwn 
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SIR ELTON'S BLUSHING BRIDE 
Barry Manilow had a confession to make at the Oct. 10 
Society of Singers' annual Ella Awards. "I've always 
wanted to marry Elton John," he announced to the 
crowd, as he paid tribute to the evening's honoree. The 
event, held at Los Angeles' Beverly Hilton, raised money 
for the SOS, which provides emergency funds for singers 
in need. According to SOS president Jerry Sharell, the 
evening broke an SOS fund-raising record previously 
set in 1990, when Frank Sinatra was honored. 

John was visibly moved by many artists' rendi- 
tions of some of his and Bernie Taupin's composi- 
tions, lrKludir>g Smokey Robinson's soul-drenched 
"Tiny Dancer"; k.d. lang's stripped -down, sublime 
version of "Sorry Seems to Be the Hardest Word"; 
and Michael McDonald's muscular cover of "Take 
Me to the Pilot." 

A number of the performers have new proj- 
ects to tout: LeAnn Rimes, who performed 
"Candle in the Wind" and duetted with 
Robinson on "Don't Go Breaking My 
Heart," is reviewing movie scripts, and 
will sing the national anthem Jan. 1 
at the Rose Bowl. McDonald has a 
new Christmas disc available exclu- 
sively through Hallmark stores this 
holiday season. Joss Stone, who per- 
formed "I Believe in Love," is also feel- 
ing festive: She and John duet on a 
new song, "Catling It Christmas." for 
a holiday album of primarily previ- 
ously released tracks collected by 
John. That set will be sold at Starbucks, 
with a portion of the proceeds going to 
John's AIDS Foundation. 

In a touching acceptance speech, John 
recalled a youth spent listening to such 
singers as Sinatra, Ella Fitzgerald (for 
whom the awards are named), Sarah 
Vaughan, Dean Martin and Bing Crosby. 
But he admitted that he would have to turn 
down Manilow's proposal: "I couldn't have 
married you, Barry. There would have been 
too much fuss in front of the mirror." 



LIKE A VIRGIN 

Although rumors are growing that former Atlantic Records 
Group chairman/CEO Jason Flom will be named head of 
Virgin Records sooner rather than later, sources tell Track 
that current Virgin chairman Matt Serletic still hopes that 
he can retain his post. With a number of suitors talking to 
Flom, a source questions why Flom would want the Virgin 
job, as the label continues to struggle. "I don't know if he can 
save the situation; I don't know who can," the source says, sug- 
gesting that a leader with an extremely strong marketing back- 
ground may be Virgin's best bet. Flom's attorney declined to 
comment on any negotiations, as did an EMI representative. Ser- 
letic's contract with Virgin is up in May. 



CLEAR CHANNEL LAYOFFS 

Reports that Clear Channel Entertainment will lay off 
more than 200 people in preparation of its forthcoming 
spinoff from parent Clear Channel Communications are 
exaggerated, a source inside the concert industry giant 
tells Track. CCC's live entertainment division will be 
spun off Into an independent, publicly traded company 
under president/CEO Michael Rapine, and is likely look- 
ing to reduce staff and overhead going forward. But 
sources say most job losses are expected to be at the di- 
visional level and not include talent buyers or other ex- 
ecutives. Whatever the number, the layoffs are expected 
to happen Oct. 18. 

SLOWHAND ElO 

Let's hope he does not have a slow hand when it comes to 
writing. After resisting offers for years. Eric Clapton has 
inked a deal with Doubleday to write his memoirs. According 
to sources, Clapton received an advance in the mid-seven 
figures for the tell-all, which will cover his troubled youth; 
his days in the Yardbirds. Derek & the Dominos. Cream and 
Blind Faith; and his well-chronicled battle with heroin and 
alcohol. The book, co-viritten with Christopher Simon Sykes, 
is slated to come out in the United States and the United 
Kingdom (on Doubleday's Century imprint) in spring 2007. 
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COMING TO EUROPE 

Expect to hear soon that Sony BMG will be setting 
up in Europe a sister structure to its U.S. indie dis- 
tribution unit RED. The new structure would han- 
dle distribution for U.S. and European indie la- 
bels in Europe. 




LA VIEDEUMG 

Universal Music Group's most senior executives 
paid a visit to London earlier this month. U MG chair- 
man/CEO Doug Morris, president/COO Zach 
Horowitz, vice chairman/CFO Nick Henny and 
Universal Music Group International chair- 
man/CEO Lucian Grainge made a well-re- 
ceived presentation organized by parent 
Vivendi Universal before some 40 analysts 
and investors Oct. 6 in London, outlining 
their vision for the future of the group 
and the music industry. Track has heard 
that while they were in town, Morris de- 
cided to honor Crainge. whom he ap- 
pointed to his current position in July, 
with a party with fellow colleagues at 
restaurant Nobu Berkeley. Morris was 
oined by the rest of UMG's manage- 
ment — including Interscope chair- 
man/CEO limmy lovine. Island Def 
Jam chairman/CEO L.A. Reid. A&M 
president Ron Fair and Def Jam 
chief executive lay-Z — and some of 
Grainge's closest managers. Italian 
tenor Andrea Bocelli performed a 
couple of songs from his forthcom- 
ing album, produced by David Foster 
Beyonce attended with Jay-Z, but she 
did not perform. 
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RECORD COMPANIES: Columbia Records in New York 
names Steve Lillywhite senior VP of A&R. (For more 
details, see page 66.) 

Virgin Records in New York names All Buttars A&R 
director. She was A&R manager at Hitco Music. 

Warner Music Mexico in Mexico City names Alejandro 
Abaroa A&R director. He was a music producer at 
Televlsa Nines. 

Arista Nashville names Skip Bishop VP of national 
promotion. He was VP of mainstream marketing and 
promotion at Provident Music Group. 

Midas Records Nashville appoints Bob Reeves as 
national director of promotion. He was Northeast regional 
promotion manager at Sony BMG Music Entertainment. 

Island Def Jam Music Group in New York promotes 
David McGilvray to VP of rock promotion, based in 
Chicago. He was senior director of national rock promo- 
tion. IDJMG also promotes Daniel Kruchkow to VP of 
digital media and commerce. He was senior director of 
online sales and marketing. 

Machete Music in Miami names Carolina Arenas manager. 
She was production coordinator at Universal Music Latirio. 

PUBLISHING: BMI in Nashville names Kay Clary direc- 
tor of media relations. She was owner of Commotion PR. 

ASCAP in New York ups Shawn LeMone to assistant 
VP of film and TV music/new media and technology. He 
is based in Los Angeles, LeMone was senior director 




HOME VIDEO: Ventura Entertainment Enterprises in 

Los Angeles names Gordon Prend senior VP of market- 
ing. He was VP of brand marketing at Universal Studios 
Home Video. 

DISTRIBUTION: Fontana Distribution in Universal City. 
Calif., appoints Bryan Mead to VP of marketing and label 
relations. He was senior director of marketing and artist 
development at Universal Music & Video Distribution 

RELATED FIELDS: The Academy of Motion Picture 
Arts and Sciences in Beverly Hills, Calif,, appoints 
Paramount Pictures VP of digital mastering operations 

Garrett Smith as a member of its council. 

The Recording Academy names Maureen Droney 

executive director of the Producers & Engineers wing. 
She was executive VP/GM of the Kiva Family of Studios. 

Send submissions to shan cLbiltboard.com. 



GOODWQRKS 

ROCKIN' THE HOUSE 

Pearl |am and Robert Plant rocked the stage Oct. 5 at the 
House of Blues Chicago to raise money for hurricane disas- 
ter relief funds. The sold-out event raised more than $1 mil- 
lion, benefiting the American Red Cross. Habitat for 
Humanity-. Jazz Foundation of America and the New Orleans 
Musicians" Clinic. 



NOT JUST *ANY OTHER DAY* 

Grammy Award winners Wyclef |ean and Norah [ones paired 
up for new song "Any Other Day." The track bows Oct. 14 as 
a digital download through MSN Music for 99 cents. All pro- 
ceeds from the song's sales will benefit the American Red 
Cross and AmeriCares for Gulf Coast hurricane relief 
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TOMMY «c 
QUADROPHENIA 

LIVE 



WITH SPECIAL GUESTS 



THE WHO FM A Y THEIR ROCK OPERA [.I A ? LIVE VV I r H SPECIAL GUESTS 

PHIL COLLINS • BILLY lOOL • ELION JOHN • PAHI LABELLE • SIEVE WINWOOD ■ PJ PROBY 

PLUS THE GREATEST HITS LIVE I^JCLUUI (J G 

I CAN ! EXPLAIN • WHO ARE YOU? • I CAN SEE FOR MILES • WONT GEl FOOLED AGAIN • BABA 0' RILEY 

MORE THAN 4 HOURS OF MUSIC + 3 HOURS OF EXTRAS 

In Stores November 8 




